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SIG strengthens commitment to diversity,
equity and inclusion by targeting 30%
women in leadership by 2025

SIG today announced a goal to increase representation of women in leadership to 30% by 2025.
This is part of a series of initiatives to strengthen SIG’s long-standing commitment to diversity,
equity and inclusion, and enable employees to believe in more.

“Improving gender balance, particularly at senior levels of the business, is a
priority,” said Samuel Sigrist, CEO at SIG. “We aim to do so through
enhanced efforts to attract and develop female employees and leaders.”
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Improving gender balance

Recruiting and promoting more women in a traditionally male dominated industry is a priority in
SIG’s diversity, equity and inclusion strategy. The company’s ambitious new goal to increase
women in leadership roles from 18% in 2020 to 30% by 2025 will drive efforts to attract and
develop more women at all levels of the organisation and particularly in leadership roles.

In partnership with universities, the company is encouraging more women to pursue engineering
roles at SIG and better engage women in its recruitment processes. The company is also creating
a working environment that strengthens its ability to attract and retain women by introducing more
flexible working options where feasible.

SIG welcomed the first female member of its Group Executive Board in 2021 and a new mentoring
programme for female leaders will be launched later this year.

“We encourage our teams to be as diverse as the markets we work in to create
innovative solutions that meet the ever-changing needs of consumers around the
world,” said Danai Windhaus, SIG’s Group HR Manager Diversity, Inclusion and
Culture Initiatives. “Through our new employee-led Diversity and Inclusion Focus
Group, people with diverse personalities, backgrounds and experiences from
across the organisation are helping to drive our diversity, equity and inclusion
strategy forward.”

Embracing diversity to believe in more

Fostering an inclusive working environment and a sense of belonging is essential to the company’s
commitment to make SIG a place where employees can feel free to believe in more — for them,
SIG, customers, consumers and the planet. Building a diverse workforce supports our customers in
diverse markets and supports innovation by

bringing different perspectives and new ideas to our business.

SIG has renewed its efforts to promote diversity, equity and inclusion with a series of new
initiatives in 2020, including:
e Establishing a Diversity & Inclusion Focus Group led by 14 employee representatives from
across the business to help drive the company’s diversity, equity and inclusion strategy
¢ Introducing mandatory training on unconscious bias and inclusion, completed by 337
leaders across the business so far
e Publicly committing to promote diversity throughout the organisation as a signatory of the
German Diversity Charter (Charta der Vielfalt).

The company also encourages employees to take international roles to enhance the diversity of
perspectives and experiences across its operations.

SIG’s strengthened commitment to diversity, equity and inclusion builds on the company’s culture
of responsibility, which underpins its wider ambition to go Way Beyond Good for people and the
planet.

FIND OUT MORE ABOUT BELIEVE IN MORE:
https://www.siqg.biz/en/career/overview

FIND OUT MORE ABOUT SIG’S WAY BEYOND GOOD COMMITMENT:
https://www.siqg.biz/en/responsibility/way-beyond-good
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About SIG

SIG is a leading systems and solutions provider for aseptic carton packaging. We work in partnership with
our customers to bring food and beverage products to consumers around the world in a safe, sustainable
and affordable way. Our unique technology and outstanding innovation capacity enable us to provide our
customers with end-to-end solutions for differentiated products, smarter factories and connected packs, all to
address the ever-changing needs of consumers. Sustainability is integral to our business and we are going
Way Beyond Good to create a net positive food packaging system.

Founded in 1853, SIG is headquartered in Neuhausen, Switzerland. The skills and experience of our more
than 5,500 employees worldwide enable us to respond quickly and effectively to the needs of our customers
in over 60 countries. In 2020, SIG produced 38 billion carton packs and generated €1.8 billion in revenue.
SIG has an AA ESG rating by MSCI, an 18.8 (low risk) score by Sustainalytics and a Platinum CSR rating by
EcoVadis. For more information, visit www.sig.biz

For insights into trends that drive the food and beverage industry and inspire us to innovate, visit our SIGnals
blog: https://www.sig.biz/signals/en

PICTURE CAPTION:
SIG today announced a goal to increase representation of women in senior leadership to 30% by
2025. This is part of a series of initiatives to strengthen SIG’s long-standing commitment to
diversity, equity and inclusion, and enable employees to believe in more.
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