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A STEP FORWARD ON LIPTON’S SUSTAINABLE AMBITION
Netherlands: Lipton Ice Tea switches to
SIG carton packs with SIGNATURE
FULL BARRIER packaging material

In the Netherlands, Lipton Ice Tea, a leading global ice tea brand, has made the decision to switch
to SIG aseptic carton packs with SIGNATURE FULL BARRIER packaging material, where all the
polymers used are linked to certified forest-based renewable materials via a mass-balance system.
This decision by Lipton Ice Tea, a Unilever brand, is an important step and contributes to the
bigger Unilever sustainability goal of becoming fully net zero by 2039. The switch to SIGNATURE
FULL BARRIER is also a significant step forward on Lipton’s commitment to contributing to the
circular economy and becoming a fully circular brand.

SIG Press Release 1



GIo

Lipton has been appreciating the benefits of SIG aseptic carton packs in the Netherlands for many
years and its ice tea will now use carton packs with SIGNATURE FULL BARRIER from May 2022.
With around 20 million packs sold yearly, this important next step matches the brand’s strong

sustainable ambition and meets the demands and expectations of Dutch retailers and consumers.

Lipton, who is committed to using the most sustainable packaging solutions, has chosen SIG’s
combifitMagnum 1,500 ml carton pack with SIGNATURE FULL BARRIER. Carton packs with
SIGNATURE FULL BARRIER reduce carbon footprint compared to a standard pack*, as a result of
the substitution of fossil polymers with mass-balanced plant-based polymers made from tall oil — a
by-product of paper manufacturing. All three key raw materials come from certified responsible
sources via mass-balance systems: paperboard is from FSC™-certified forests and other
controlled sources; forest-based renewable polymers certified according to ISCC PLUS; and an
ultra-thin layer of aluminium which protects against light and oxygen is covered by ASI (Aluminium
Stewardship Initiative) certification.

Anne Kooijman, Assistant Brand Manager at Lipton: “Thanks to our close
cooperation with the team at SIG, we’re able to package our ice tea in an
even more sustainable way, as we aim to become a fully circular brand and
significantly reduce our carbon footprint and that of our consumers.
Changes such as switching to SIGNATURE FULL BARRIER can make a
big difference as we continuously work to improve the overall sustainability
of our product portfolio.”

SIG’s growing SIGNATURE portfolio is being adopted by more and more leading food and
beverage brands, as they realise the added value of using carton packs with even more
sustainable packaging structures.

Sonia Voicu, Marketing Manager BeNeLux & France at SIG: “Our
SIGNATURE portfolio is a pioneering and innovative answer to the growing
demand from the industry and consumers for even more sustainable
packaging solutions. Working with such an important global brand like
Lipton, to help make its ice tea range as sustainable as it possibly can be,
has been an exciting project for us and we look forward to working with the
Lipton’s team on future product developments.”

*Results based on 1ISO-compliant life-cycle assessment CB-100732c:
https://cms.sig.biz/media/4440/sig_Ica signature addendum-combiswift-plus.pdf

About SIG

SIG (FSC™ trademark licence code: FSC™ C020428) is a leading systems and solutions provider for
aseptic carton packaging. We work in partnership with our customers to bring food and beverage products
to consumers around the world in a safe, sustainable, and affordable way. Our unique technology and
outstanding innovation capacity enable us to provide our customers with end-to-end solutions for
differentiated products, smarter factories and connected packs, all to address the ever-changing needs of
consumers. Sustainability is integral to our business, and we are going Way Beyond Good to create a net
positive food packaging system.

Founded in 1853, SIG is headquartered in Neuhausen, Switzerland. The skills and experience of our
approximately 5,900 employees worldwide enable us to respond quickly and effectively to the needs of our
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customers in around 70 countries. In 2021, SIG produced 42 billion carton packs and generated over €2.0
billion in revenue. SIG has an AA ESG rating by MSCI, a 13.4 ESG Risk Rating (low risk) score from
Sustainalytics and a Platinum CSR rating by EcoVadis. For more information, visit www.sig.biz

PICTURE CAPTION:

In the Netherlands, Lipton Ice Tea, a leading global ice tea brand, has made the decision to switch
to SIG aseptic carton packs with SIGNATURE FULL BARRIER packaging material, where all the
polymers used are linked to certified forest-based renewable materials via a mass-balance system.
Each year, around 20 million packs are sold and having a more sustainable packaging, the positive
environmental impact this switch implicates is big.
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