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Packaging for better Growing demand for packaged food and beverages

The world needs
more food

There are 8 billion people on Earth and
every year the global population increases
by another 50 million people - most of
them in emerging markets and big cities.
By 2030, it is forecast that the world will
have a population of 8.5 billion people'.

1 Food|United Nations.
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8.5viion 750 million

people will live on the people are going
planet by 2030". hungry every year

There is growing and urgent demand for access to
nutritious food and beverages. Two billion people lack
regular access to safe, healthy and sufficient food? and
it is estimated that approximately 750 million people are
going hungry every year. Yet, at the same time, there

is enormous food loss from farmers to manufacturers
and from retailers to consumers, as edible and valuable
food is unnecessarily discarded or improperly stored.

Better packaging is part of the solution. SIG’s aseptic
packs retain the nutrients and vitamins of their
contents over many months without the addition of
preservatives. The availability of different pack sizes
helps the consumer to avoid overbuying. In addition,
food and beverages can be transported and stored
in ambient conditions, avoiding the need for energy-
intensive cold chains.

1 UN projects world population to reach 8.5 billion by 2030, driven by growth in developing countries.
2 Healthy diet (who.int).
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SIG provides aseptic packaging solutions
for affordable, long-life, portable and - most
~ ~ importantly - nutritious liquid food and beverages.
— — Around 60% of the Group's sales are packaging
g ~ solutions for white milk and other liquid dairy
O products. This represents efficient, readily
available protein for a growing world population.

Customers in growth regions
are increasingly recognising the
advantages of aseptic carton
packaging.

e

Milky Mist is a front runner in deploying the latest,
next-generation, state-of-the-art technologies and
was exploring differentiated packs in the UHT category.
That's where we came across SIG’s unique aseptic
filling technology. Together with its innovative on-the-
go combismile packaging, it was a perfect fit to provide
our customers with a long-life product offering that
maintains the nutritional content of the product. We're
proud to state that our association with SIG has given
us an opportunity to be a first mover in the dairy drinks
category in the Indian market.”

Dr. Rathnam
CEO, Milky Mist

@ Annual Report 2022
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SIG PACKAGING IS
PART OF THE SOLUTION

Long-life, shelf-stable protection
Lowest carbon choice
Best package-to-product ratio

Designed for circularity

All our packaging solutions
have the lowest carbon
footprint compared with
competing substrates.

We continuously improve
our offering through
innovation and R&D.

@ Annual Report 2022



Packaging for better Growing demand for packaged food and beverages

SIG’s aseptic carton packaging solutions are at the forefront
of better packaging:

75-80% of our standard aseptic carton packs come from
renewable resources. We were the first in the industry
to have 100% FSC™-certified paperboard.

We were the first in the aseptic carton industry to
eliminate the layer of aluminium foil - cutting CO, per
pack by up to 58%.

We were the first to use packaging material with polymers
that are 100% linked to forest-based, renewable materials
via a certified mass-balance system.

Our aseptic carton production is carbon neutral and
uses 100% renewable electricity.

We were the first aseptic carton maker to introduce
paper straws.

We were the first to offer carton packs made with

recycled polymers produced from post-consumer
plastic waste.

@ Annual Report 2022
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But we need to go further and we are on a journey to
create "The Perfect Pack”. A pack that gives more to
people and planet than it takes. A pack that ultimately
has a net positive impact on the world in which we live.

The perfect pack
does not exist... yet.
But one day it will,
and it will:

@ Remove more carbon from the
atmosphere than is emitted
during its life-cycle.

@ Be made from endlessly
renewable materials and end
the use of aluminium.

@ Bring safe, healthy nutrition to
everyone.

@ Be fully and easily recyclable -
anywhere in the world.

For more information,
see pages 9-23,
"Widening our portfolio
of sustainable packaging
solutions”.
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Packaging for better

Widening our portfolio of sustainable packaging solutions

Our aseptic carton portfolio offers customers
unrivalled flexibility across a wide range of products.
In 2022, we expanded our packaging portfolio
through the acquisitions of Evergreen Asia and
Scholle IPN, allowing us to serve more customers

and consumers across more categories.

Serving demand for
milk in China

The acquisition of the Evergreen Asia business enables us to serve
the entire Chinese milk market, building on our established expertise
in liquid dairy. Per capita consumption of milk in China is rising, and
chilled milk is a popular choice among more affluent consumersin
urban areas. Many of these consumers drink milk at breakfast or
another mealtime, often in family-sized packs. This opens up a new
market segment for us, as our aseptic cartons in China are largely
single-serve and for on-the-go consumption.

@ Annual Report 2022
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A broader universe
of opportunity

The spouted pouch and bag-in-box solutions acquired
with Scholle IPN are enabling us to reach more customers
and consumers globally through more channels - and

to pack a much greater variety of products. In doing

so, we aim to offer the most sustainable substrates
across categories and product sizes.

~

/\\

76% of 2022 pro forma revenue 24% of 2022 pro forma revenue

——

N@

Aseptic cartons: Bag-in-box: Spouted pouch:
format flexibility large sizes for retail, small sizes for
industrial and on-the-go
80ml-2L institutional use
50 ml-500 ml
2L-1,300L

@ Annual Report 2022
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Packaging for better Widening our portfolio of sustainable packaging solutions

Spouted pouches are used for small quantities of liquid of up
to 500 ml and are ideal for contents such as baby food, fruit
purées, yoghurts and puddings. They are easy to carry around
so that hungry infants and toddlers can be fed whenever
needed. The structure of the pouch and spout enables the last
drops of liquid to be squeezed out, reducing food waste.

Bag-in-box is suitable for quantities ranging from 2 to

1,300 litres and therefore taps into markets that would be
inaccessible for carton. It greatly expands our food service
presence, taking us into beverage concentrates, milk shakes
and ice cream for fast-food and dine-in restaurants.

Frappé and coffee drinks

Soft serve ice cream & shakes

These outlets are supplied with the aid of our specialised
dispenser connections, which offer the customer convenience
and security, and underpin longstanding customer relationships.
In the industrial segment, we serve large food and vegetable
processors, providing them with a safe, high-quality package
that protects their valuable crops as they are transported
across the world from grower to processor.

@ Annual Report 2022
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Packaging for better Widening our portfolio of sustainable packaging solutions 13

Sustainability at the
heart of our portfolio

Sustainability will continue to be a key focus area
across our enlarged portfolio. We have succeeded
in reducing the quantity of material needed for our
aseptic cartons while maintaining their protective
qualities. Bag-in-box has been steadily replacing
rigid plastic: for water, it can represent an 86%
reduction in plastic use compared with a premium
PET bottle. Ours was the first bag-in-box package
recognised as 100% recyclable by the Association
of Plastic Recyclers.

APR-recognised recyclable bag-in-box

First-ever bag-in-box package
recognised as 100% recyclable by
the Association of Plastic Recyclers

——
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Our mono-material pouches are fully recyclable

and can be formed at speed using our patented
induction sealing technology, providing a cost-efficient
alternative to multi-material pouches.

Combined with our aseptic carton in-line
sterilisation expertise, we plan to industrialise
the output of high-speed aseptic mono-
material spouted pouches.

The Scholle IPN expertise in mono-material structures
and barrier technology will accelerate our aluminium-
free journey in aseptic carton, and we have a line of
sight to achieve cost parity with standard aluminium
structures.

This journey began in 2010 with the world’s first
aluminium-layer-free carton and has continued apace
with further innovations, including the first carton made
entirely from renewable materials. Today, these formats
are used by a number of food and beverage companies
who want to underline the sustainability of their products.
In order to enable mass-market adoption of aluminium-
layer—free structures, we need to develop cost-efficient
barrier films to replace aluminium. Scholle IPN’s mono-
material technologies are a major stepping stone in this
direction. And as we increase the fibre content of our
cartons, a fibre-based pouch could become a reality.

@ Annual Report 2022
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—9 World's first World's first World’s first
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Packaging for better Widening our portfolio of sustainable packaging solutions 16

Overview of expanded SIG Group
———

Revenue by region (in € million)

20221 [k 3,099

2018 [EEN

@ Europe MEA2 @ APAC @ Americas
Revenue by end market (in € million)

2022 939 358 l 3,099

2018 iktsl 1,676

® LD NCSD @ Food @ Non-food

Revenue by sales channel (in € million)

20221 so0 ERE] 3,099

2018

@ Retail Industrial @ Institutional '/

1 Incl. Scholle IPN and Evergreen Asia pro forma (12 months).

2 2018 MEA revenue represents sales from SIG to its former joint ventures,
which since 2021 are fully consolidated by SIG.

Visit the online report for more information about revenue
breakdown: https://reports.sig.biz/annual-report-2022
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Packaging for better

Demonstrating our packs’ environmental credentials

By bringing carton, bag-in-box and spouted
pouch together in our portfolio, we have
further strengthened our ability to support
customers in their transition to more
sustainable packaging across a wide range
of market applications - from dairy and fruit
juice to water, wine and baby food - in retaill,
food service and industry settings.

This opens up even greater potential for our business

to deliver a net positive impact on people and the planet
by helping customers get more food to consumers around
the world in more settings - all in a safe, sustainable and
affordable way.

I//

@ Annual Report 2022

18



Packaging for better Demonstrating our packs’ environmental credentials
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Aseptic cartons

Our aseptic cartons help customers deliver billions of
litres of food to consumers around the world every
year, keeping food safe for months without the need for

refrigeration or preservatives.

Critically reviewed life-cycle assessments, conducted
in line with recognised international standards, show
that SIG’s aseptic cartons have a 28-70% lower carbon
footprint than alternative packaging such as plastic
and glass bottles and aluminium cans for dairy, non-

carbonated soft drinks and food.

Our most sustainable innovations cut this even further.
Packaging materials in our SIGNATURE portfolio cut
carbon by up to 58% compared with standard SIG

aseptic cartons.

SIG standard aseptic
cartons offer

28-70

less CO, than plastic and
glass bottles, or cans

@ Annual Report 2022
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Packaging for better

Demonstrating our packs’ environmental credentials

Carbon footprint: how aseptic beverage cartons compare!

Liquid dairy
kg CO, equivalent per packaging
required for 1,000 litres UHT milk

Non-carbonated soft drinks Food
kg CO, equivalent per packaging
required for 1,000 litres
non-carbonated soft drinks

kg CO, equivalent per
packaging required for
1,000 litres food

-70%

-63%
-61%
-58%
-45% 39% -40%
-34%
-28%
85.46 129.18 155.16 Y8 121.18 144.67 295.25 378 540 580 609
Aseptic HDPE bottle PET bottle Aseptic Monolayer Multilayer Disposable Aseptic Pouch Pot Can Glass
carton carton PET bottle PET bottle glass bottle carton

1 Based onlife-cycle assessments for UHT milk, non-carbonated soft drinks and long-life food.

Carbon footprint: additional savings
with our SIGNATURE portfolio for aseptic cartons

Milk

kg CO, equivalent per packaging required
for 1,000 litres of milk in 1 litre cb3 pack
format (with cSwift)!

-27% -45% -58%

63 45 35 260

Standard SIG combibloc SIGNATURE SIGNATURE
packaging ECOPLUS FULLBARRIER 100
material for packaging packaging packaging

aseptic cartons material material material

Fruit juice

kg CO, equivalent per packaging required
for 1,000 litres of fruit juice in 1 litre cb2
pack format (with cSwift)?

-36%
41
Standard SIG SIGNATURE
packaging FULL BARRIER
material for packaging
aseptic cartons material

1 Results based on ISO-compliant life-cycle assessment CB-100732c for Europe.
2 Results based on ISO-compliant life-cycle assessment CB-100733 for Europe.

@ Annual Report 2022
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/s

“Being the first to offer Dutch consumers such a great, convenient
and sustainable packaging solution for our on-the-go juices is an
important step forward for Riedel. We conducted an independent
life-cycle assessment, and the positive results show SIG’s
combismile pack has 75% less CO, emissions than our previous
PET bottles. On the one hand we are following our carton pack
roots, while on the other bringing true innovation with combismile
and SIGNATURE FULL BARRIER, as our busy consumers gravitate
towards more sustainable and convenient packaging options.”

Julie van Bergen
Marketeer, Riedel

——
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Demonstrating our packs’ environmental credentials 22

Bag-in-box and
spouted pouch

Our newly acquired bag-in-box and spouted pouch
packaging solutions offer significant sustainability
benefits by design.

Both offer strong product-to-packaging ratios, optimising
material use while still effectively protecting the food inside.
The protection they offer also helps to avoid potential

food waste from spoilage and the extra pressure this puts
on resources.

Preliminary results of a life-cycle assessment - conducted
in line with recognised international standards and to be
confirmed through an independent critical review process -
show significant carbon savings compared with alternative
types of packaging.

Bag-in-box for wine offers an approximate 80% smaller
carbon footprint than glass bottles. Meanwhile, mono-
material spouted pouches for baby food offer an

11% reduction in carbon footprint compared with plastic
tubs and a 59% reduction compared with glass jars.

Noah Buscher/Unsplash
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S

Sustainable -~
innovation

SIG’s standard packs - cartons, bag-in-box and pouches - already

offer the most sustainable packaging solutions in each relevant market
segment. We are innovating to make them even more sustainable as part
of our commitment to go Way Beyond Good for people and planet.

The SIGNATURE portfolio of our most sustainable solutions for aseptic
cartons continues to grow. SIGNATURE EVO, launched this year, is the
latest development from SIG’s sustainable innovation pipeline. The world’s
first full barrier solution for aseptic cartons with no aluminium layer,

it extends our aluminium-free' aseptic carton portfolio beyond dairy to
more oxygen-sensitive products such as fruit juices. It follows the recent
launch of SIG NEO, our next-generation filling machine, which further
reduces the environmental footprint of filling.

In our bag-in-box and spouted pouch businesses, innovations are focused
on increasing the recyclability of these types of packaging and exploring
alternatives to virgin fossil-based plastics. We already offer the first
APR?-recognised recyclable bag-in-box. Other innovations include
recycle-ready mono-material spouted pouches and the world’s first bag-
in-box linked to post-consumer recycled content - both being trialled by
major customers.

We see great potential to catalyse sustainable innovation across our
portfolio by harnessing complementary know-how and experience
across our carton, bag-in-box and spouted pouch businesses to go

Way Beyond Good.

See > page 126 for more on our sustainable innovation.

1 With no aluminium layer.
2 Association of Plastic Recyclers.

@ Annual Report 2022
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Packaging for better Creating more thriving forests

Our planet depends
on forests

They maintain climate and rainfall patterns, store carbon
and provide a home to most of the Earth’s land-based
biodiversity.

For over a decade, we have led the industry in sustainable
sourcing of liquid packaging board, the main raw material
in our packs, through FSC™ certification. Now, we are going
even further on The Way Beyond Good.

Not only will we continue to protect 100% of the sustainable
forests that supply the wood fibres we need to make

SIG packs now and in future, but by 2030 we will also
create, restore, protect or improve the management of

an additional 650,000 hectares of biodiverse sustainable
forest area. That's the equivalent forest area needed to
produce all the packs we made in 2020 all over again.

Q
1002 650,000.

of the liquid packaging of additional forests to be created,
board for our aseptic restored, protected or improved
packs is procured with by 2030

FSC™ certification

@ Annual Report 2022
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Pioneering partnership

In a major new partnership, SIG is joining forces with WWF
Switzerland to invest directly in field projects to protect, restore
or improve thousands of hectares of forests, with a strong
focus on enhancing our positive impact on biodiversity.

Over the next five years, we will work together to help build
resilient forest ecosystems globally by strengthening and
expanding sustainable forest management, protection and
landscape restoration.

We have also joined WWF's Forests Forward programme,
publicly committing to a series of actions designed to scale up
our impact by engaging with suppliers, customers and others
to boost the industry’s commitment to sustainable forestry and
contribute to global goals.

"SIG’s strong commitment on thriving
forests aligns well with our Forests
Forward vision. Our new partnership will
enable us to work together to deliver
targeted support for at-risk forests in
biodiversity hotspots and deforestation
fronts. These projects will help forests
thrive, together with the wildlife and
people who depend on them.”

Thomas Vellacott
Chief Executive Officer, WWF Switzerland

@ Annual Report 2022
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Restoring forest ecosystems in Mexico

Our first project on the ground with
WWF Switzerland will help support
some of Mexico’s richest natural
landscapes. The Central Pacific
Landscape on the country’s western
coast holds key ecosystems and
biodiversity and provides a critical
corridor for jaguars to move across
forest and mangrove habitats.

@ Annual Report 2022

Through Forests Forward, SIG and
WWEF will work with local communities
to improve the management of
100,000 hectares of forest landscape
and restore 750 hectares of
degraded forest.

The project will help secure threatened
ecosystems, promote sustainable
productive practices, and support
habitable conditions in productive areas,
as well as allowing jaguars and other
wildlife to move through them.

Together
supporting
thriving

forests

© WWF, Nick Hawkins
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Leading the industry
on sustainable forestry

Our pioneering partnership with WWF reinforces
SIG's bold Forest+ ambition and leadership within \
the beverage carton industry. We have a strong

commitment to FSC™ certification and all the

liquid packaging board for our aseptic cartons is / 3 FORESTS®
procured with FSC™ certification - one of many FSC FSRE“‘,"E"R

industry firsts for SIG on forests. See > page 105 for
more on our Forest+ commitments and progress.

"SIG is a good example of going Way Beyond Good.
They have led the industry in terms of getting FSC™
certification of their products. Already in 2009, they
had worldwide Chain of Custody certification and
since 2021 they have 100% of their liquid packaging
material FSC™-certified. This is impressive and, | think,
a very good example for the rest of the industry.”

Kim Carstensen
Director General, Forest Stewardship Council

@ Annual Report 2022
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First in the industry to establish FSC™
Chain of Custody certification at all the
paper mills we source from and all our
production plants, procurement and
sales units

First aseptic carton provider to enable
customers to include the FSC™ label
on any of our packs

\\\

Passed the milestone of 100 billion
SIG packs sold with FSC™ label

O°°

First in the industry to purchase 100%
of our liquid packaging board with FSC™
certification for our aseptic cartons

@ Annual Report 2022

First to introduce the FSC™ label in high J

volumes for dairy and non-carbonated
soft drink cartons — in Germany in 2009,
China in 2010 and Thailand in 2011

Helped launch the FSC™’s Vancouver
Declaration encouraging companies to
pledge support for the United Nations
Sustainable Development Goals through

FSC™ certification \

Set ambitious new target not only to
protect the forests we source from,

but to create, restore, protect or improve
the management of an additional
650,000 hectares of thriving forests

Launched five-year partnership with
WWEF Switzerland to protect, restore or
improve thousands of hectares of forests

° ° Together
a supporting
. thriving
°
WWF forests
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Our Company Letter from the Chair and the Chief Executive Officer

Letter from the Chair and
the Chief Executive Officer

Andreas Umbach Samuel Sigrist
Chair Chief Executive Officer

Strongly positioned for future growth

2022 was an eventful year for SIG. In line with our ambition to be the global leader in
sustainable packaging for liquid food and beverages, we expanded our offering of systems
and solutions to include - in addition to aseptic carton - bag-in-box and spouted pouch, as
well as chilled carton in Asia.

In our aseptic carton business, which represented 85% of our revenue in 2022, we
achieved excellent organic revenue growth of 8.0% for the year compared with 2021. This
included both price and volume gains. Higher volumes were achieved through continued
geographic, category and channel expansion, allowing us to achieve market share gains
in multiple markets.

One of our most successful expansions during the year was in India, where we won a
significant number of new filling machine contracts, securing our presence with the leading
dairy and NCSD players. Over the next two years we expect to deploy approximately 35 new
filling machines. In response to this rapid growth, we will commence the first phase of
construction of a local aseptic carton packaging plant in 2023, with completion expected
in 2024. The plant will initially provide printing and finishing capabilities.

Robust revenue growth and profitability

Group revenue of €2.8 billion in 2022 reflected growth of 27.4% including the contribution
from acquisitions (constant currency), with strong organic growth of 8.0% (constant
currency) in the aseptic carton business. Adjusted EBITDA for the year was €652 million,
an increase of 14% compared with the prior year. The adjusted EBITDA margin of 23.5%
reflected dilution from the Scholle IPN and Evergreen Asia acquisitions, higher raw material,

@ Annual Report 2022
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energy and freight costs, and a mathematical compression from price increases, which did,
however, help to offset the rising costs in absolute terms. The ability to offset inflationary
pressures through price increases, albeit with a lag, is testimony to the strength of our
business model.

Adjusted net income was €287 million (2021: €266 million) and diluted adjusted EPS was
stable at €0.79, against the backdrop of an increase in the number of shares following
the Scholle IPN and Evergreen Asia acquisitions. Free cash flow was €263 million (2021:
€258 million) despite acquisition-related costs. Capital expenditure was below the
guided range of 7-9% of revenue, even with continuing investment in our first aseptic
carton production plant in Mexico - which commenced commercial production in mid-
February 2023 - and a high level of filling machine investments. Given the increased
number of shares outstanding, the Company has undertaken to deliver a progressive
increase in the dividend per share. We are therefore proposing to increase the dividend
to CHF 0.47 per share, compared with CHF 0.45 per share in 2021. This represents 64% of
adjusted net income.

Both Standard and Poor’s and Moody’s have reaffirmed their ratings of the Company,
confirming our strong credit profile. This has enabled us to secure long-term financing for
the acquisitions on attractive terms. Net leverage at the end of 2022 was 3.1x, and we remain
committed to a ratio of towards 2x mid-term, with a milestone of 2.5x by the end of 2024.

Strong pipeline sustaining future growth

We are delighted to report that we placed 91 aseptic carton filling machines during the year.
This is an exceptionally high number, which will drive mid-term market share gains. We also
have a strong pipeline for 2023 showing that, even in periods of high inflation and economic
uncertainty, customers are willing to invest in growth. Our customers are attracted by the
volume flexibility of our filling machines, which in the current environment allows them to
switch to smaller sizes in order to maintain affordability. They also appreciate the ability to fill
particulates, fuelling the trend for healthy innovative drinks post-COVID-19. Additionally, our
aluminum-layer-free packaging solution, which reduces the carbon footprint of a carton by
up to 58%, enables customers to respond to increasing pressure from consumers to reduce
their carbon footprint.

Broadening our reach and our resilience

Since the IPO in 2018, SIG has consistently met or exceeded its constant currency revenue
growth guidance of 4-6%. We are committed to sustaining above-market growth along
with best-in-class margins and strong recurring cash flows. The acquisitions made in
2022 continue a strategy of geographic expansion implemented over many years, which
has increased the level of sales outside Europe from less than 25% in 2008 to around 70%
today on a pro forma basis. These acquisitions also accelerate our category and channel
expansions.

Scholle IPN broadens our growth platform

Scholle IPN enjoys competitive advantages due to its know-how and intellectual property in
barrier films and fitments. Its engineering solutions are deeply embedded within the customer’s
value chain, contributing to the development of longstanding customer relationships that
generate recurring revenue.

@ Annual Report 2022
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Scholle IPN strengthens our foothold in the Americas market and provides access to the
leading global beverage and quick-service restaurant customers in the world. This provides
meaningful opportunity for growth, especially through SIG’s well-established emerging
market platform, as we launch bag-in-box and spouted pouch solutions in Asia Pacific,
South America, and the Middle East and Africa.

Together, the R&D capabilities of SIG and Scholle IPN will accelerate our journey towards a
full barrier aluminium-layer-free carton portfolio at cost parity with our standard cartons.

Drawing on SIG’s core technical competences of aseptic high-speed filling will allow us
to develop high output solutions for spouted pouch customers, reducing the total cost of
ownership for our clients. Combined with Scholle’s proprietary sealing equipment and its
mono-material packaging substrates, we aim to deliver an industry leading solution which is
fully recyclable, has improved nutrient preservation and reduces food waste.

We see opportunities to increase the margins of spouted pouch and bag-in-box through
geographic expansion, an increased share of aseptic sales and the further development of
systems and solutions. With our FMCG expertise and state-of-the art technology centres,
we will be able to drive joint innovation together with customers.

We are pleased that we can already report initial revenue synergy wins in Europe, MEA,
Thailand, Indonesia and Brazil.

Category expansion with Evergreen Asia

The acquisition of Evergreen Asia's chilled milk business complements SIG's aseptic carton
platformin Asia. Based on anincreasingly developed cold chainin China’s urban centres, the
chilled and extended shelf-life milk category is experiencing robust growth. This creates a
significant opportunity for cross-selling as SIG aims to increase share of wallet with existing
key customers in Asia. Evergreen Asia also provides access to many dynamic regional
dairies in China, which primarily focus on chilled milk. Drawing on SIG’s core technical
competences, we plan to accelerate new product development and drive future market
share gains in the category.

Corporate responsibility and sustainability at our core

Our net positive ambition is encompassed in our commitments around Forest+, Climate+,
Resource+ and Food+. You can read more about these key areas in this Annual Report:
https://reports.sig.biz/annual-report-2022/the-way-beyond-good/approach-and-performance.
To touch briefly on two of them:

Forests are at the heart of our business, with 75% or more of our cartons made from liquid
packaging board sourced from responsibly managed forests. We have a long history of
Forest Stewardship Council (FSC™) certification, and since 2021 all the liquid packaging
board we use has been FSC™-certified. Our commitment to create more thriving forests
goes way beyond our own supply - it recognises their importance for humanity as a carbon
sink and a habitat for wildlife. This commitment was instrumental in SIG qualifying as a
partner to WWF Switzerland, and together we are committed to accelerating progress in
forest management and restoration.
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Our Company Letter from the Chair and the Chief Executive Officer

Our aseptic carton production has been carbon neutral since 2018, and in 2022 we
announced that we would further extend our use of renewable electricity, currently in use in
Thailand, Brazil, China and Germany, via the construction of a new vast solar installation at
our production sites in Linnich and Wittenberg, Germany. Further installations are planned
globally, as we focus on reducing our carbon emissions for our business and our customers.

We use the EcoVadis ratings platform to measure our progress on sustainability on an
annual basis as it covers a broad range of criteria in the areas of environment, labour and
human rights, ethics and sustainable procurement. These criteria have a bearing on many
facets of our business and touch on the work of many of our employees. In 2022, we once
again achieved a platinum rating from EcoVadis, putting SIG in the top 1% of all businesses
participating in the sustainability assessment.

We were delighted to be included as a constituent of the FTSE4Good index following the
December 2022 Index review. We believe this is recognition of our ESG commitment and
how sustainability remains at the core of our business.

We are extending our sustainability strategy across our entire operations and supply chain
as we integrate the acquired businesses. We have set ambitious new targets to reduce
scope 1, 2 and 3 emissions across the enlarged group by 52% per litre packed by 2030. We
are currently awaiting approval of our targets from the Science Based Target initiative.

Fostering diversity and an inclusive culture

Management and the Board of Directors are firmly committed to increase the number
of women on the Board and in leadership positions within the Company. In 2022, we
made further progress towards our ambitious targets, with the percentage of women in
leadership positions increasing to 23% compared with 20% in 2021. Women on our Board
of Directors currently represent one third of the members and we remain committed to at
least maintaining that level. Management continuously consults with employees in order to
monitor whether we are taking the right measures and sustaining our culture.

Appreciation for our people

This year, SIG welcomed approximately 2,900 new employees, taking our Group total
to around 9,000 people. We are pleased to observe a common sense of purpose and a
shared passion for our business. We would like to thank all our employees, from those who
have recently joined to those who have been with us for many years, for their exceptional
performance in driving the business forward at a time of change and in a challenging
environment. We look forward to continuing to build on our combined energy and enthusiasm.

Andreas Umbach Samuel Sigrist
Chair Chief Executive Officer
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Our business model

Our unique technology and outstanding
innovation capability enable us to provide
our customers with end-to-end solutions for
differentiated products, including our newly

THE SIG DIFFERENCE

expanded packaging substrates. Together
with our smarter factories and connected
packs, we aim all to address the ever-

changing needs of consumers.

2 People

~9,000

employees of
>80 nationalities

@5 Environment

100 %

of paperboard
purchased has
FSC™ certification

€8 Financial

€1,668m

property, plant &
equipment

> Operations

27

production plants

1 Excludes Scholle IPN.
2 FromJanuary 2023.

INPUTS

141,368

hours of training'

100 %

renewable electricity
for aseptic carton
production

€36m

net filler capital
expenditure

6

equipment
assembly plants

2

A focus on diversity,
equity and inclusion

100 %

of aluminium for
aseptic cartons
purchased with
ASI certification?

€60m

investment in R&D

1,359

aseptic carton filling
machines in the field

The full interactive version of our business model can
be found online at https://reports.sig.biz/annual-
report-2022/our-company/our-business-model.html
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Our Company Our business model

@ Proprietary technology,

know-how and innovation

Our unique sleeve-based filling technology
offers our customers unmatched volume and
format flexibility, enabling them to meet the
rapidly changing demands of consumers.

The breadth of our filling capabilities is
complemented by consumer-centric innovation
and a focus on sustainability. Our superior
system reliability, supported by over 600 service
engineers worldwide, ensures that our customers
are part of a safe and efficient supply chain.

Our new packaging formats and substrates
broaden our ability to offer the most flexible

and sustainable packaging solutions for liquid
food and beverages. We intend to combine

our engineering expertise to increase output of
aseptic bag-in-box and spouted pouches and to
expand the use of recyclable mono-materials.

Broad geographic base

Originally a European business, SIG has steadily
expanded its presence in Asia Pacific, the
Americas and the Middle East and Africa. This
expansion has contributed to the resilience

of the business by diversifying the drivers of
growth. With the acquisitions of Evergreen Asia
and Scholle IPN, we have further increased our
presence in Asia Pacific and in the Americas.
We have also created new opportunities for
growth in emerging markets. We operate
production facilities in each of our regions. With
our globally integrated footprint and supply
chain, we are able to support customers locally
and to meet their needs quickly and efficiently.

Partnerships with customers

Our systems and solutions-based approach
underpins our customer partnership model.
Our aseptic filling and packaging technology
is at the heart of our customers’ operations
and the co-development of fitment solutions
and unique connectors for bag-in-box
supports long-term customer relationships.
We work in close collaboration with our
customers to develop innovative product
and packaging solutions that meet consumer
demand for differentiation, convenience and
sustainability. We enable customers to increase
their efficiency with solutions for intelligent,
automated and fully integrated plants.

2 People

23%

women in
leadership positions

@9 Environment

s
All aseptic cartons

designed to be fully
recyclable

€8 Financial

8.0%

organic revenue
growth' at constant
currency

& Operations

~49Dbn

packs produced
in 2022

OUTPUTS

0.35

lost-time
case rate’

1210n litres

of nutritious® food
and drinks delivered
by our customers

in SIG aseptic and
chilled cartons

27.3%

ROCE

up to

1,300L

per pack

1 Excludes Scholle IPN and Evergreen Asia.

2 Excludes Scholle IPN.

6.6 %

voluntary
turnover rate?

25%
lower carbon footprint

for SIG NEO filing
machines

€263 m

free cash flow

>10,000

different
products filled

3 Defined by the independent Health Star Rating System as food and
drinks that contribute to a balanced diet and lead to better health.
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Our Company Our strategy

cnape the fy ture
Sustainability Our purpose Growth

Working in partnership with our customers to

bring food products to consumers around the
world in a safe, sustainable and affordable way.

<

for better

N
&
Our dream <O
Every consumer in the world with an SIG \)Q
packed product in their hand and a smile

o O O 6/'0 on their face, every single day 4“({\(\\4~ ﬂ

NN =

People Customer

Our strategy

SIG is working in partnership with its customers to
bring food products to consumers around the world
in a safe, sustainable and affordable way. That's our
role for people and society, that’s our purpose as a
company. We want to fulfill our role for ever more
people, following our dream to see every consumer
in the world with an SIG packed product in their hand
and a smile on their face, every single day.

——
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Our Corporate Compass
——

For better, our dream and our purpose are at the heart of our Corporate
Compass - a strategy made for growth. Founded on three clear principles,
our compass guides the choices we make every day. The choices for our
people, who always strive for better. For our customers, who can expect
packaging solutions for better, every time. For more growth to come
closer to our dream and to create sustainable value for our stakeholders.
For creating food packaging that makes the world a better place.

Our dream

Every consumer in the world with
an SIG packed product in their hand
and a smile on their face, every single day.

Our purpose

Working in partnership with
our customers to bring food
products to consumers around the
world in a safe, sustainable and
affordable way.

Our principles

Shape the future.
Think customer.
Take ownership.

READ MORE
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Our strategic priorities

Grow our core business by increasing
market share in established markets
and categories.

Q

o

0

Enter new and emerging categories
with our innovative and sustainable
packaging solutions.

Win new customers by bringing choice,
differentiation and added value through our

unique packaging systems in chilled and
aseptic carton, bag-in-box and spouted pouch.

\

Leverage the environmental benefits of the
beverage carton, bag-in-box and spouted pouch
and SIG's innovative edge in sustainability.

Our progress

Revenue at constant currency:

2022 +8.0% organic

+6.2%*

5%

1 Like-for-like.

Our achievements

Our global aseptic carton share has
increased as we have won new customers
and increased our share of wallet with
existing customers.

We placed 91 aseptic carton filling machines
during the year, an exceptionally high
number which will drive mid-term market
share gains.

In India, we won 22 new filling machine contracts
during the year, securing our presence with the
leading dairy and NCSD players. In Europe, our
plant-based category continued to expand with
60 new SKUs launched during the year.

In North America, bag-in-box achieved strong
market share gains.

READ MORE
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Our Company Our strategy

Our strategic priorities

WERER

Create total customer satisfaction
and increase our Net Promoter Score (NPS)
at all touchpoints.

Continuously gain market share by
consistently applying our Solution-Selling
approach to create added value for
customers.

Continuously improve customer experience
through operational excellence by rigorously
executing the SIG Excellence System (SES).

Position SIG as the industry’s innovation and
sustainability leader and win business
from new and existing customers with our
innovation portfolio.

Our progress

Net Promoter Score (NPS) - Delta to competition’

Delta

Competition  SIG

1 SIG NPS minus NPS of next best alternative at a customer;

NPS value ranges from -100 to +100.

Our achievements

Around 80% of our aseptic carton volumes are
processed on filling machines that are connected,
allowing us to collect data on the performance of the
filling machine, the number of packs produced and
also the asset condition. This enables preventative
and condition-based maintenance, and improves the
productivity of our filling machines at customers' sites.

Our PAC.TRUST solution provides customers with
complete visibility of the production process, from
arrival of raw materials to delivery of the finished
product at the point of sale. Full product traceability
within minutes increases customer efficiency and offers
added security for retailers and consumers.

Until recently, technical challenges have meant that
almost all spouted pouch launches in the industry have
consisted of multi-layer polymer materials, impeding
recycling. Mono-materials are key to enabling recycling.
In 2022, we began trialling our mono-material pouches
with two large customers in Europe.

The roll-out of our on-the-go formats in Europe has
enabled the region to reach more customers and
consumption occasions, as the focus in Europe has
traditionally been on the one litre at-home market.
Conversely, in South-East Asia, nine of the filling
machine contracts won during the year were for one-
litre formats, providing further traction in a market which
has traditionally focused on on-the-go consumption.

READ MORE
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People

Our strategic priorities

7

Diversity, equity and inclusion
Creating an inclusive culture which engages
our people. Building a diverse workforce
to support our customers in diverse markets
and foster innovation by bringing different
perspectives to our business.

e

Fair labour practices
Upholding labour rights and providing fair
working conditions is a fundamental
responsibility as an employer and part of
our commitment to respecting human rights.

Employee satisfaction
Listening and responding to our people,
recognising the work they do and rewarding
performance. This helps us to sustain
high levels of job satisfaction, motivation
and engagement.

\ V4

\|I/

s
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Talent development
Investing in employees to help them
achieve their goals and build their careers.
Creating a workforce that meets the needs
of our business now and in the future.

Our progress

Percentage of women in leadership positions

2021

+20% +30%

Our achievements

Women now represent a third of our Group Executive
Board. Female representation at leadership level is
at 23% in 2022, up from 20% in 2021, and we remain
on track to achieve our target to increase women in
leadership positions to 30% by 2025.

Coaching and mentoring continue to have a high take-up
in the organisation with 58 mentors and 54 mentees
actively participating in 2022. Other programmes offered
included Transformational Leadership, Operations
Leadership and new leader programmes as well as on-
demand training through Bookboon e-library.

We already integrated Scholle IPN and Evergreen Asia
into our emerging market teams.

In our biennial employee survey, we significantly
outperformed industry benchmarks on corporate
responsibility, equal opportunities and inclusion, learning
and development (particularly career advancement
opportunities), fairness of pay and retention. We
achieved Great Place to Work™ certification in South
America for the second time and in North America for
the first time (for both Mexico and the USA).

READ MORE
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Sustainability

—

_—

Our strategic priorities

Forest+
Create more thriving forest than it
takes to make our products.

N
e-

Resource+
Increase use of renewable materials and
help turn more used cartons into resource.

Climate+
Continue to reduce our carbon footprint
until we capture more carbon from the
atmosphere than we emit.

Food+
Strive to provide access to safe and
affordable nutrition to more people than
we ever have before.

Our progress

Total Scope 1and 2 greenhouse gas emissions for our aseptic carton production

(thousand tonnes CO, equivalent)

2021 29.8

-78%

(from 2016)

Our achievements

SXI Switzerland Sustainability 25® Index - We
maintained our position among the top 25 most
sustainable companies listed on SIX Swiss Exchange
based on a third-party assessment.

FTSE4Good - SIG Group AG is now a constituent of the
FTSE4Good index series, which is designed to measure
the performance of companies demonstrating strong

Environmental, Social and Governance (ESG) practices.

Ecovadis Platinum - Our 2022 Platinum rating from
EcoVadis again puts SIG in the top 1% of businesses
participating in its latest sustainability assessment.

We have cut our value chain carbon footprint by 20%

in Scope 1, 2 and 3 greenhouse gas emissions per litre
packed for our aseptic carton business since 2016.

We have set a new target for a 52% reduction by 2030
(from 2020) for SIG Group (including aseptic and chilled
carton, bag-in-box and spouted pouch).

Renewable, fibre-based packaging solutions -

100% liquid packaging board for our aseptic cartons
purchased with FSC™ certification, and our major new
partnership with WWF Switzerland is driving progress
on our Forest+ ambitions.

READ MORE

@ Annual Report 2022

SUSTAIN-
ABILITY

42


https://www.sig.biz/en/company/our-strategy

Our Company Our team

Our team

The best place to turn your dreams into reality

We aim to create an environment where all of our approximately 9,000 employees
worldwide feel free to believe in more by helping our Company to explore new paths and
create what's next. We believe that by fostering an inclusive culture, supporting fair and
equal opportunities for everyone and creating a working environment free of biases, we
enable our employees to develop their full potential and to feel recognised and rewarded.

Talent development

Our Company offers a wide range of positions, which are as individual as our people. We
aim to match the skills of each employee to the opportunities within the Company and to
continuously improve the way we address employee needs. We undertake to give every
employee the chance to take part in internal or external training programmes, coaching
and mentoring, plus on-the-job learning experiences. All upskiling and development
requirements are identified as part of the review and feedback process throughout the
year. We identify talents that we need to foster as well as gaps in our succession pipeline
that we need to fill. The idea of our talent and succession management is to establish
frameworks, processes, tools and skills to systematically and effectively identify, manage,
actively develop and retain employees with high performance and potential. We adapt our
talent advancement approach to certain career paths in order to prepare our talents for
success in their targeted future role.

Our leadership programmes provide intensive training in the SIG Leadership Model so that
transformational leadership becomes our common leadership philosophy - inspiring and
empowering others to continuously learn, innovate and grow.

Employee satisfaction

By creating an engaging and energising working environment, we aim to enable our
employees to realise their full potential and to improve their workplace experience. By
listening to them and responding to their views, we help to sustain high levels of job
satisfaction.

To further foster engagement, we give our employees a voice in our biennial Employee
Engagement Survey and in the implementation of concrete improvement measures in their
area of responsibility, scope of influence and direct working and team environment. We also
engage employees in the business through virtual town hall meetings and smaller group
sessions with SIG C-level executives. Our employee value proposition, "Believe in More",
encourages our employees to create what's next, inspire real change and make a positive
impact. As a result, our sustainable engagement score was very close to the industry
benchmark in the 2022 survey.

To ensure that our employees feel motivated and energised at work, we are implementing
measures that support a healthy work-life balance. We offer employee benefits reflecting
the regional, legal and cultural context. These include retirement benefits, health and
life insurance, flexible work arrangements (eg. part-time positions, working from home
where possible) and parental benefits and leave. We remunerate employees in line with
existing market practices. We benchmark our compensation approach against other
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companies to ensure that our compensation packages are competitive in each of our
markets. The Company ensures that performance is recognised and rewarded in a fair and
transparent manner.

We have received external recognition for our efforts on employee satisfaction, achieving
Great Place to Work™ certification - the global benchmark for outstanding employee
experience based on employee surveys - in South America for the second time and in North
America for the first time.

Employment and labour rights

The SIG Code of Conduct addresses ethical and legal principles in general, whilst the
SIG Business Ethics Code sets out more specific principles regarding employment and
labour rights. Employees are encouraged to report any violation of the principles through
the SIG Ethics & Compliance Hotline or any other available channel. As part of our Sedex
(Supplier Ethical Data Exchange) membership, all our production sites undergo SMETA
(Sedex Members Ethical Trade Audit) four-pillar audits every two years. Moreover, our
global policies and performance are assessed by EcoVadis.

We have continued to review and strengthen our human rights due diligence by assessing
our operations and supply chain against upcoming regulatory requirements.

Diversity, equity and inclusion

We believe that by fostering a more inclusive culture, empowering people with different
abilities and supporting equal opportunities, we can add value to our business, improve the
lives of our employees and make a significant contribution to society. We have established
a diversity, equity and inclusion strategy with an overarching vision and set targets to
improve our gender equality. One of our main priorities is to improve gender balance in
our traditionally male-dominated industry by attracting and developing more women,
particularly in leadership roles. We are doing this by collaborating with universities to attract
female engineers, engaging women and minorities better in our recruitment processes,
and defining requirements in our career development processes to help us select the
best candidates from a diverse pool of internal and external applicants. In addition, we are
creating a working environment that strengthens our ability to attract and retain women,
eg. by offering more flexible working options where feasible.

Our leaders have been trained to recognise their unconscious biases and to create relevant
conditions to foster diversity and inclusion by actively driving change. The Company is fully
committed to preventing discrimination on any grounds, and we have publicly committed
to promoting diversity throughout our organisation as a signatory of the German Diversity
Charter (Charta der Vielfalt).

In our last Employee Engagement Survey, the vast majority of respondents agreed that the
Company is perceived as an open-minded organisation with a broad diversity of employees.

e
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Technology and innovation

Through our proprietary technology, know-how and continuous innovation, we aim to
deliver benefits to consumers and attractive returns for our customers. Sustainability is a
key priority, and we devote significant resources to driving our net positive ambition. Our
extensive internal R&D competences are augmented through external partnerships with
innovative suppliers to the packaging and food and beverage industries.

Product development:
extending aluminium-layer-free solutions to more products

SIGNATURE EVO provides full barrier
protection, without an aluminium layer, for
oxygen sensitive products such as fruit
juices, flavoured milk and plant-based
beverages.

\ /

N\ -

In 2022, SIG continued to lead the industry with our pioneering SIGNATURE portfolio of full
barrier aseptic cartons without an aluminium layer. Our SIGNATURE portfolio reduces the
CO:; footprint of a carton by up to 58% compared with our standard carton structures. In
January, we launched SIGNATURE EVO, which expands this offering - already available for
plain white milk - to oxygen-sensitive products such as fruit juices, nectars, flavoured milk
and plant-based beverages.

Our packaging protects these products over long periods of time without the need for
refrigeration and without preservatives. This enables our customers to bring low-impact
packaging solutions to more categories and more consumers around the world, supporting
their public commitments to reduce CO, emissions. Our SIGNATURE EVO sleeves are
compatible with our installed base of filling machines and, like all our packs, SIGNATURE EVO
is fully recyclable in existing recycling streams.

The next phase of product development for our aluminium-layer-free portfolio is to
further optimise its cost structure to reach levels in line with our standard carton structures
containing aluminium. This will ensure aluminium-layer-free solutions are more affordable
and more widely available. Our acquisition of Scholle IPN is contributing significantly to
this area, bringing in-depth expertise in barrier films. Technical feasibility studies using
Scholle IPN barrier technologies in our extrusion process commenced in 2022 and will
continue in 2023.
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Leveraging technologies across the portfolio

Building on our longstanding expertise in aseptic carton, we aim to develop high-speed
aseptic filling machines with in-line sterilisation for our spouted pouch offering. Our first in-
line aseptic prototype will be installed in Costa Rica in the first quarter of 2023 for a large
banana producer.

Until recently, technical challenges have meant that almost all spouted pouch launches in
the industry have consisted of multi-layer polymer materials, impeding recycling. Mono-
materials are key to a circular economy, and Scholle IPN has met this challenge with its
proprietary Induction Bossar Motion Series (iBMS) capability — a revolutionary technology
using induction sealing that allows mono-material pouches to be formed at a high production
speed. Our patented diamond-shaped fitment provides improved sealability, and our fully
recyclable RecShield™ mono film will ensure product quality and long shelf life.

In 2022, we began trialling our mono-material pouches with two large customers in Europe.

By leveraging our aseptic capabilities, we plan to industrialise the output of high-speed
aseptic mono-material pouches. Ultimately, we aim to revolutionise the aseptic carton
market with a mono-material carton that can be recycled entirely in the paper stream.

Fast-track consumer-centric innovation: benefits for customers and consumers

SIG has three major Tech Centres located in Germany, China and Dubai, where we conduct
consumer-led research, enabling us to meet the needs of consumers in each region. We
work with our customers to co-create innovative recipes that can be piloted on processing
equipment and then on our filling lines. The Tech Centre in Germany is food-certified,
allowing us to produce initial small batches that are launched into the market for testing.
This reduces time to market for our customers and speeds up their innovation cycle.

Our SIGCUBATOR programme targets start-ups and small companies that do not have
the means to manufacture at scale. Prototype testing takes place at a Tech Centre and
is supported by expert advice and consumer-focused insights. The commercial launch of
the product is facilitated through our global network of food and beverage companies. This
programme has helped start-ups such as GROUNDED and The Good Pea Co. bring cutting-
edge innovations to market.

Innovative filling machines with high levels of flexibility

The perfect package is delivered through a solution-based approach that includes filling
technology and technical service. The size flexibility of our aseptic carton-filling machines
contributes to an attractive total cost of ownership by reducing changeover times and
enabling the customer to respond to changing retailer and consumer requirements more
quickly. This includes the ability to reduce carton size to ensure that customers are able to
maintain an important psychological price point for consumers during inflationary periods,
especially in emerging markets.
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Digital solutions further increasing customer efficiency

Around 80% of aseptic carton volume is processed on filling machines that are connected,
allowing us to collect data on the performance of the filing machine, the number of
packs produced and also the asset condition. We have developed a Smart Maintenance
programme with GE Digital to leverage that data connectivity. The programme includes two
software applications: Asset Performance Management and Field Service Management.
These applications enable preventative and condition-based maintenance, and improve
the productivity of our field service engineers.

Our PAC.TRUST solution provides the customer with complete visibility of the production
process, from arrival of raw materials to delivery of the finished product at the point of sale.
Full product traceability within minutes increases customer efficiency and offers added
security for retailers and consumers.

This year, our highly intuitive user interface, SIG CRUISER, won two prestigious awards - the
iF DESIGN AWARD 2022 Gold and a Red Dot Award Brands & Communication Design 2022.
Developed as part of our next-generation SIG NEO filling technology, SIG CRUISER enables
customers to set their complete production process and makes handling much easier for
the operator, reducing the need for training or experience.
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Business review Regional review

Regional review

L —

Europe

Revenue 3rd Revenue growth’ Organic growth?

€849m +15.9% +4.4%

Introduction

In Europe, we have a strong focus on productivity, high output, flexibility and low waste
rates. We deliver a superior cost of ownership to our customers and continue to invest in
connected machines and reliability centres to further improve our operational efficiency.
R&D is conducted at our Tech Centre in Linnich, Germany, which includes a consumer
testing facility where we co-develop recipes and formats for new and growing categories
such as plant-based milk alternatives. The regionis at the forefront of sustainable packaging
structures, driving demand for our aluminium-layer-free sleeves.

2022 overview

Our business in Europe continued to show solid growth in 2022 despite the return of at-
home consumption to more usual levels, as more time was spent out of the home following
the recovery from the COVID-19 pandemic. Volume growth was supplemented by price
increases, which took effect from the second quarter onwards. In retail, many of our
customers provide non-discretionary products for daily consumption, where demand
remains resilient.

Performance highlights

In 2022, we placed 15 new aseptic carton filling machines with Hochwald, a leading German
dairy co-operative. These machines ramped up during the course of the year and made
a significant contribution to growth. Hochwald’s choice of SIG reflects a number of
advantages, including a competitive total cost of ownership and a track record of efficiency
and product safety. Waste rates are low, which not only improves profitability but also
resonates with the increasing concern for sustainability. The flexibility of the system allows
the customer to respond rapidly to changing market needs.

1 Atconstant currency.

2 Atconstant currency, excluding the impacts of the Scholle IPN acquisition and adjusting for the consolidation of the former
Middle East joint ventures.
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Entering new categories and growing our customer base

Hochwald is partnering with SIG to test our latest-generation filling machine, SIG NEO, with
combivita cartons to fill plant-based milk alternatives — an example of the latest technology
being deployed in a rapidly growing market segment.

Also within plant-based milk alternatives, Framptons, in the UK, launched eight brands with
SIG cartons.

Traditionally our European business has been focused on litre packs, and these remain
a mainstay of consumer demand. However, the roll-out of combismile in Europe has
continued and is enabling us to serve demand for smaller packs, often for on-the-go
consumption. Danone, which first launched combismile for flavoured waters under the
Volvic brand, has expanded the offer to still water.

Furthermore, our most sustainable packs continue to gain traction. Olympia Dairy became
the first company in Belgium to fill productsin SIG aseptic carton packs with SIGNATURE 100
packaging material with no aluminium layer and with no fossil-based plastics. 100% of the
carton packaging is linked to forest-based renewable materials. As such, SIGNATURE 100
lowers the carbon footprint of our carton packs even further.

In the Netherlands, Riedel is combining combismile with SIGNATURE FULL BARRIER, linked
to forest based renewable materials, for its range of juices, and Unilever has switched to
SIGNATURE FULL BARRIER for Lipton Iced Tea, in line with its commitment to a circular
economy.

All our packs, including the standard structures, offer an attractive environmental profile with
the lowest CO, footprint compared with other packaging substrates. In addition, the cost
competitiveness of cartonis playing anincreasing role in a context of higher commodity prices,
with some customers considering changing from metal cans to carton for food products.

@ Annual Report 2022
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Olympia Dairy has taken

a big step forward in
sustainability as it becomes
the first company in Belgium
to fill products in SIG
aseptic carton packs with
SIGNATURE 100 packaging
material with no aluminium
layer. 100% linked to forest-
based renewable materials,
SIGNATURE 100 lowers the
carbon footprint of carton
packs even further.

Looking ahead

Our new bag-in-box and spouted pouch substrates offer additional opportunities in Europe.
Existing liquid dairy customers are excited by the expansion of our packaging range, while
industrial bag-in-box opens new avenues to access processors of fresh produce in Europe.

In aseptic carton, we will continue to deploy filling machines over the coming years. This
includes deployment of the first SIG NEO lines with our customers in 2023, and we expect to
see continuing demand for our aluminium-layer-free carton structures.

@ Annual Report 2022
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Middle East and Africa
Revenue 3rd Revenue growth! Organic growth?
€332m +2206% +1201%
Introduction

The Middle East and Africa (MEA) region has the fastest-growing populations in the
world. With GDP per capita also on the rise, there is enormous potential for increasing
the consumption of processed and packaged food. There is an urgent need to provide
affordable and nutritious food and beverages to a growing population with income levels
that are still relatively low. As cold chains are lacking in many parts of the region, aseptic
carton packaging solutions are sought after as a way of bringing more products to more
people. The addition of bag-in-box and spouted pouches to the SIG portfolio presents new
opportunities for the safe delivery of a wider range of products.

2022 overview

The ending of COVID-19 restrictions - in particular the re-opening of schools - contributed
to strong revenue growth for SIG, with in particular a rebound in portion packs of non-
carbonated soft drinks. The placing of new aseptic carton filling machines and the ramping-
up of machines placed in earlier periods also played a significant role.

Given that disposable incomes in MEA remain relatively low compared with international
standards, the need for affordability becomes even more acute, especially inaninflationary
environment. The flexibility of SIG filling machines enables our customers to respond to
consumer needs by switching to smaller formats, thereby limiting the need for consumer
price rises.

Performance highlights

Seizing the dairy opportunity

Several years ago, SIG initiated a strategy to increase the weighting of liquid dairy in its
portfolio. We did so in the knowledge that, while the demand for milk as a cheap source of
protein is growing, per capita milk consumption in the region remains very low - around one
tenth of the level in Europe. Our strategy has led to an expansion of liquid dairy volumes
from 54% in 2018 to 64% in 2022. This has been accompanied by a strengthening of our
position with key customers. We have expanded our liquid dairy share in South Africa with
new installations at Lactalis and FairCape Dairies. We have also seen market share gains in
liquid dairy in Saudi Arabia and Egypt.

1 Atconstant currency.
2 Atconstant currency, adjusted for the consolidation of the former Middle East joint ventures.
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It was vital for us to find a premium packaging which
complemented the superior quality, modern image and
innovative ingredients of our existing liquid dairy product.
We were looking to relaunch in the Saudi Arabian market
with a new look and feel. Following our close cooperation
with the team at SIG, we quickly found an innovative
solution that allows us to offer additional benefits to our
consumers. combismile not only ensures differentiation on
the shelf due to its unique shape and modern look, but it
also clearly shows the high product quality and offers our
mobile consumers unmatched on-the-go convenience.”

Hisham Ezz El-Arab
Chief Executive Officer (CEOQ) at Al Safi Danone

Innovation and service excellence

In MEA, food is a relatively new category for aseptic carton and one where we are also
growing our presence with customers such as Arla and Baladna.

Itis not just about the quality of our packs and the innovation that lies behind them. Service
is a key component of our offering and is tailored to the needs of our customers. Our 24/7
remote service, provided through our Reliability Centre, provides immediate and efficient
problem-solving for customers in hard-to-reach areas and makes the best use of the
expertise we have available.

Pioneering in sustainability

We welcome the increasing interest in sustainability that is spreading across the region. We
are not just promoting the environmental benefits of our cartons - we are taking an active
role in promoting a circular economy. In Egypt, we have launched “Recycle for Good”, an
innovative recycling initiative to enable households to arrange direct collection of used
aseptic carton packs using a mobile app. The programme, in partnership with Tagaddod, is
the first of its kind in the Egyptian market.

Looking ahead

SIG's business in MEA covers 18 countries, yet the region comprises 70 countries, offering
significant scope for expansion. Our expansion strategy is to establish a foothold in one
country and use it as a base to serve neighbouring countries. For example, from Mauritania
we can reach into Mali, Chad, Niger and Senegal.

The Middle East and Africa represent unexplored markets for Scholle IPN. That is already
starting to change. Our Centre of Excellence at the Dubai Silicon Oasis is now demonstrating
to customers the expanded range, including bag-in-box and spouted pouch as well as carton.
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Asia Pacific (APAC)
Revenue 3rd Revenue growth’ Organic growth?
¢900m +191% .7.8«
Introduction

The Asia Pacific region covers a vast range of customer requirements, ranging from
the developed markets of Australia and Japan to the emerging consumers of India. In
the developing countries of the region, an increasing focus on health, convenience and
sustainability is running alongside an ongoing need for affordability, particularly at a time of
inflationary pressures.

2022 overview

The start of the year saw strong demand as many South-East Asian countries recovered
from COVID-19 restrictions. Later in the year, headwinds emerged with the renewed
lockdowns in China and milk shortages in Indonesia and Thailand due to higher feedstock
costs. The resilient performance of the aseptic carton business reflected volume and price
gains, the ramp-up of new filling machines across the region, and continuing expansion in
countries such as India. The region won a record number of new filling machine contractsin
2022, primarily in India and South-East Asia. Customers recognise the superior flexibility of
our filling machines, which allows for downsizing in an inflationary environment.

In China, the team produced a record 10.6 billion aseptic carton sleeves in 2022, which was a
resilient performance in a market effected by COVID-19 lockdown measures.

Evergreen Asia: building on our strong position in liquid dairy in China

SIG announced the acquisition of Evergreen Asia early in 2022 and the business was
consolidated from the beginning of August. Evergreen Asia supplies filing machines,
cartons, closures and after-sales service to customers in the chilled segment, mainly for
milk. It is the market leader in China, where demand for milk is robust, driven by awareness
of its health benefits. As chilled milk is mainly consumed at home, the acquisition broadens
our offering with an increase in litre-sized packs, complementing our on-the-go range.

Our aseptic team in China is able to leverage its marketing and technical expertise into
chilled and extended shelf-life packaging while also bringing innovation to this segment of
the market. Initial innovations will focus on a one-stop opening spout to improve pouring,
while we also plan to upgrade filling machine performance to increase output per hour.
The acquisition is already generating new cross-selling opportunities with existing aseptic
customers.

1 Atconstant currency.
2 Atconstant currency, excluding the impacts of the paper mill divestment and the Scholle IPN and Evergreen Asia acquisitions.
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Performance highlights

Outperforming in India

In 2022, the expansion of our business in India accelerated. India is the largest aseptic carton
market in APAC and is growing by around 12% annually - twice the average growth rate for
the region. In India, SIG has grown from just two filling machines in 2018 to 35 filling machines
in 2022 and we are partnering with all the top liquid dairy and non-carbonated soft drinks
companies. Our format flexibility ensures that our customers can achieve the price points
which local consumers can afford.

’In a dynamic market like India, where there is constant
evolution in consumer preferences, trends and behaviour
patterns, it is essential for the FMCG industry to be agile
and respond quickly to market changes. In order to swiftly
cater to the continually changing trends, we've joined
hands with SIG Group. With their cutting-edge Swiss
packaging technology, we have high flexibility to introduce
our beverages in a variety of pack sizes and price points

to match the buying power of our consumers - from
affordable to premium. The goal is to build the Indian
beverage market, unlock its full potential and hit new levels
of growth with strong partners who are as invested as us

in making this vision happen. Moreover, SIG shares our
organisation principle of sustainable growth and expansion.”

Nadia Chauhan
Joint Managing Director of Parle Agro Pvt Ltd

Premiumisation and sustainability

Elsewhere in APAC, health awareness is increasing and there is a trend towards premium
products with high-quality and innovative ingredients. Roots in Taiwan launched its first
plant-based drink, using apricot kernels from Asian apricot trees. TH in Vietnam adopted
SIG's drinksplus technology to create a pioneering healthy snack drink containing milk, oats
and nuts.

Sustainability is becoming a driving force across the region - and SIG is at the forefront.
In China, we have set ourselves the ambitious goal of upgrading all our portion packs to
aluminium-free structures by 2026. In December, we received our first commercial order for
our aseptic aluminium-free packaging for Yili's premium white milk product, Satine.
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In Australia, Massel
has introduced its
liquid stock range in
SIG SIGNATURE FULL
BARRIER packaging
formats.

"We always strive to develop benefits through innovation.
Starting 2022 with an Australian first by offering
consumers of our popular liquid stock range one of

the most sustainable packaging solutions continues

our longstanding commitment to improving the overall
sustainability of our products.”

Michael Caine
Managing Director of Massel

In Australia, Massel became the first company to launch SIGNATURE FULL BARRIER for
its plant-based range of cooking stocks.

Category growth in China

In 2022, the Chinese team extended its packaging portfolio to include plant-based milk
alternatives in both the ambient and chilled market segments, with packs for oat milk and
buffalo milk.

Looking ahead

We do not have to look far ahead to see the benefits of SIG’s expanded portfolio in the Asia
Pacific region. Chilled carton enhances our relationship with existing customers and gives us
access to new customers, including regional and city dairies. Bag-in-box and spouted pouch
establish SIG as a strategic partner providing total filling solutions, enabling our customers
to serve wider consumer needs. Cimory in Indonesia, which has chosen SIG as a partner
for its new aseptic carton factory, already had a relationship with our acquired chilled and
spouted pouch businesses. This illustrates the signficant cross-selling opportunities for our
broadened portfolio.

@ Annual Report 2022
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Americas

Revenue 3rd Revenue growth! Organic growth?
€697m +66.4% +11.5%

Introduction

With the acquisition of Scholle IPN, SIG has expanded its customer base in North America
while opening up new opportunities in South America. Large US beverage and quick-service
restaurant customers have been added to the co-packers who have traditionally been at
the heart of SIG’s US business. These co-packers serve not only food service producers
but also small start-up companies in areas such as plant-based beverages and nutritional
drinks. A joint market approach for our expanded portfolio has been adopted to leverage
client relationships. Strategic customer engagement sessions have resulted in a pipeline of
new projects in the food service and food and beverage space.

Mexico is a fast-growing milk market where the leading dairies play a key role. South America
is led by Brazil, the second-largest aseptic carton market in the world, where we continue to
gain market share. Smaller markets, such as Chile and Ecuador, are becoming increasingly
important too, with global food and beverage companies stepping up investment.

2022 overview

The Americas registered another strong performance in 2022. Growth in Brazil was driven by
price and volumes, augmented by the contribution of new filling machines. In the USA, food
service demand was strong as consumers stepped up their use of quick-serve restaurants.
Bag-in-box was able to increase its supply of syrup to existing and new customers.

Performance highlights

Building on our strong position in Brazil

In Brazil, innovative formats, volume flexibility and high-output filling machines are driving
growth with major clients in categories such as flavoured milk, sweetened condensed milk
and non-carbonated juices. We are also expanding into new South American markets
outside Brazil, including Peru, Ecuador and Columbia, enabling us to leverage our production
capabilities in Brazil.

1 Atconstant currency.
2 Atconstant currency, excluding the impacts of the Scholle IPN acquisition.
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Partner of choice in Mexico

In Mexico, SIG has strong relationships with leading dairies, including Santa Clara, which is
owned by The Coca-Cola Company. Santa Clara’s white and flavoured milks have grown
continuously, leading to a need for more capacity. Santa Clara chose SIG for the installation
of three new filling machines to help achieve its objective of becoming the leading dairy brand
in Mexico.

58

“I'm confident that the reliable technology offered by

SIG and the very talented and passionate teams of both
companies have been and will continue to be the perfect
combination to write a unigque, successful story within the

Coca-Cola system worldwide.”

Eduardo Ramirez
Commercial Director of Jugos Del Valle Santa Clara

Broad digital capability

The value of our offer to customers continues to be enhanced by the range of services we
provide, including our digital offering. The SIG Reliability Centre, a state-of-the-art remote
solutions centre located at the Company’s industrial complex in Parand, Brazil, coordinates
the deployment of solutions such as our Plant 360 Remote Services and Plant 360 Asset
Health Monitoring. Our PAC.TRUST solutions enable customers to offer consumers full
transparency on the origin and processing of their products.

@ Annual Report 2022

Mococa Produtos
Alimenticios, a well-
known company for dairy
products in Brazil, has
chosen to leverage the
technological capabilities
of SIG's PAC.TRUST
solution to sustain growth
and prepare for future
expansion. Already an
important partner of SIG,
the company relies on SIG's
solutions and technologies
for the aseptic filling of

its products.



Business review Regional review 59

Brazil: Mococa expands partnership with SIG
with adoption of PAC.TRUST digital solution

Mococa Produtos Alimenticios, a well-known
company for dairy products in Brazil, has
chosen the technological capabilities of SIG's
PAC.TRUST solution. The Company has four
aseptic carton filling machines currently in
operation.

Through SIG's PAC.TRUST digital solution,
Mococa will have complete visibility of its
production process, from the arrival of raw
materials at the production plant to confirmation
of delivery of finished products at the point

of sale. This ensures real-time monitoring and
control, and full traceability in minutes, resulting
inincreased factory efficiency.

Environmental and social proof points

For Mococa Information Technology Manager
Marcos Godinho, SIG's technology now makes the
company's internal processes even more agile:

"With PAC.TRUST, it will be possible to reduce
manual operations, make the processes even
more reliable, and provide our management
team with information in real time. The team

has information in the palm of their hands,
making our decision-making process even more
accurate, reinforcing Mococa's commitment to
deliver accessible and high-quality products to
its consumers.”

The partnership between Mococa and SIG began
in 2021 with filling machines from SIG for filling
dairy blends. Today, Mococa fills cream, culinary
cream and dairy blends into aseptic carton
packs from SIG.

Sustainability is becoming increasingly important across the region. In North America, co-
packer Leahy became the first to offer aseptic cartons with SIGNATURE FULL BARRIER
packaging material in food service for the All Friends brand. Nutpods, the plant-based
creamer brand, also launched its first line of zero-sugar Barista oatmilks for home espresso
drinks using the SIGNATURE FULL BARRIER combifitMidi carton packs. In September,
Dos Pinos announced the migration of all its products to paper straws. SIG replaced the
straws with 100% natural, degradable and compostable fibre straws, which disintegrate in

12 weeks without harming the environment.

"This initiative is part of a series of actions that
we developed within the framework of our
2020-2024 Sustainability Strategy to become
a manager of sustainable development and
eliminate single-use plastics.”

Luis Mastroeni

Director of Corporate Relations and Sustainability, Dos Pinos

@ Annual Report 2022
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Bag-in-box and spouted pouch also fit perfectly into the trend of sustainable packaging
with its history of replacing rigid packaging with lighter structures that present a significant
reduction in greenhouse gas emissions compared with alternative substrates.

SIG invests in innovative recycling technology to increase value
of recycled aseptic cartons in Brazil

SIG recently announced a BRL 10 million
investment in innovative recycling technology
that will enable polymers and aluminium from
used aseptic carton packs to be recovered and
sold separately for the first time on an industrial
scale in Brazil. By expanding the range of
applications for recycled materials from used
aseptic cartons, SIG expects to increase their
value by more than 50%.

@ Annual Report 2022

"We're excited to introduce a new technology in
Brazil that will enable separation of aluminium
and polyethylene layers from carton packs,
thereby expanding the market for these
materials and generating more value from the
separated waste,” says Ricardo Rodriguez,
President and General Manager of the Americas
region. “This project is the latest in a series of
innovative collaborations led by SIG to boost
collection and recycling rates for used aseptic
cartons and grow the recycling chainin a
sustainable way.”

The new recycling plant is currently under
construction in the state of Parana. It is expected
to begin operating in 2024 with an initial
production capacity of 200 tonnes per month.
Together with industry partners, SIG has also
invested in a plant that went into production

in Germany in 2021 to separate polymers and
aluminium from PolyAl.
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Looking ahead

The construction of our new aseptic carton packaging plant in Mexico proceeded as
planned in 2022. Commercial production commenced mid-February 2023. The plant will
support our ongoing growth trajectory in North America, allowing our team to respond to
market demand with greater agility and flexibility as well as offering improved lead times
and higher levels of service.

Santa Clara, an important strategic customer, participated in the start-up of the production
plant and witnessed the deployment of our technology in the manufacture of its sleeves.
Additional customer visits are scheduled to see our technology in action.

Mexico, the USA and Canada are poised for growth in several market segments. For
example, we are entering the school milk sector having recently secured several contracts
for the supply of aseptic single-serve cartons to schools. In collaboration with a co-packer,
multiple lines are being installed to take advantage of this growing opportunity.

There are many exciting new opportunities for our bag-in-box and spouted pouch business
in South America, such as fruit purée pouches in Chile and bag-in-box for agriculture
solutions in Brazil.

In the USA, strong demand for bag-in-box from major market players has led to market
share gains. We were very pleased to sign Keurig Dr Pepper as our latest customer for bag-
in-box during the year. We are also seeing robust demand for spouted pouch.

Our first aseptic
carton packaging
plant in Mexico.

@ Annual Report 2022
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Key performance highlights

Revenue Revenue growth’ Adjusted EBITDA

/ 4 2
£2.78m 274 c052m
2021: €2.06bn 2021: €571m
Adjusted netincome ROCE Adjusted EBITDA margin

/ o 23.5:

€ 28 m 27.3 /o o %0
2021: €266m 2021: 31.0% 2021:27.7%
Adjusted EPS diluted Free cash flow Leverage
0.79 €2063n 3.1«
2021: €0.79 2021: €258m 2021: 2.5x

1 Atconstant currency.
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Financial review -—

Resilient business model delivering strong revenue growth

The aseptic carton business delivered robust organic growth of 8% for the year, a
combination of volume and price, with share gains in multiple markets. Our customers
continue to invest in new filling machines even in an uncertain economic environment, and
this will underpin our growth for many years to come.

Key events in 2022 impacting the performance of the Group

Acquisition of Scholle IPN

On 1 June 2022, the Group acquired 100% of the shares of Clean Flexible Packaging
Holding B.V. (together with the acquired subsidiaries, “Scholle IPN”) from CLIL Holding B.V.
("CLIL"). CLIL is controlled by Laurens Last and has subsequently been renamed Clean
Holding B.V. Scholle IPN provides packaging solutions for beverage, food and non-food
products.

The cash consideration for Scholle IPN amounted to €424.3 million. The Group also transferred
33.75 million newly issued SIG shares with a fair value of €686.8 million to CLIL as part of the
consideration. In addition, there is contingent consideration of a maximum of $300 million
(with an estimated fair value of €113.2 million as of 31 December 2022). The Group also repaid
the externalloans of Scholle IPN at the closing. The goodwill from the acquisition accounting is
estimated at approximately €930 million as of 31 December 2022. For additional information
about the acquisition, see note 27 of the consolidated financial statements.

The operating performance presented below includes the consolidation of Scholle IPN for
seven months.

Acquisition of Evergreen's chilled carton business in Asia Pacific
("Evergreen Asia")

On 2 August 2022, the Group acquired Evergreen Asia from Evergreen Packaging
International LLC ("Evergreen”). Evergreen Asia offers chilled carton packaging solutions
in Asia.

The Group paid €329.5 million in cash (subject to customary closing adjustments) at the
time of the closing as consideration for Evergreen Asia. The goodwill from the acquisition
accounting is estimated at approximately €130 million as of 31 December 2022. For
additional information about the acquisition, see note 27 of the consolidated financial
statements.

The operating performance presented below includes the consolidation of Evergreen Asia
for five months.
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Financing of the acquisitions

The initial cash portion of the consideration for Scholle IPN and the repayment of the
external loans of Scholle IPN were initially financed by proceeds from an unsecured bridge
loan facility. A large portion of this unsecured bridge loan facility was repaid on 30 June
2022 using proceeds from an unsecured Schuldscheindarlehen ("SSD”, a private German
debt placement). The remaining proceeds from the unsecured SSD, together with proceeds
received fromaplacement of newlyissued SIG shares, were used to finance the consideration
for Evergreen Asia. On 28 July 2022, the Group entered into a US Dollar-denominated term
loan. The major part of the proceeds from the term loan was used to repay the remaining
portion of the unsecured bridge loan facility.

The impact on the Group’s financial position of these financing transactions, including the
SIG shares issued and transferred to CLIL as part of the consideration for Scholle IPN, is
described in more detail in notes 22 and 24 of the consolidated financial statements.

Financial performance

Revenue

Total revenue increased by 27.4% on a constant currency basis (34.8% as reported) to reach
€2,779.9 million (2021: €2,061.8 million). The organic revenue growth was 8.0% at constant
currency, approximately 4.5% of price increases, and 120 basis points negative impact
from the loss of aseptic carton sales to Russia. Organic growth of the Group represents
SIG revenue growth excluding the impacts of the acquisitions of Scholle IPN and Evergreen
Asia in 2022.

Scholle IPN contributed €362.6 million of incremental revenue to the Group in 2022, while
Evergreen Asia contributed €60.2 million (total contributions of €422.8 million).

Revenue growth in the segments

Revenue 3rd 2022 Revenue by product 2022
by segment Carton vs bag-in-box and spouted pouch
13%

87%

@ Europe MEA @ APAC @ Americas @ Carton Bag-in-box and
spouted pouch
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In Europe, the ramp-up of 15 filling machines recently placed at a large German customer,
together with market share gains in Spain, drove liquid dairy sales. Growth of non-
carbonated soft drinks was driven by the launch of formats for on-the-go consumption.
Overall, Europe was impacted by the loss of sales to Russia which reduced the European
growth rate by approximately 300 basis points for the year. Customer market share gains in
Poland drove volume improvements through the launch of new products. The contribution
from price increases accelerated during the year. The acquisition of Scholle IPN contributed
€87.7 million to the European constant currency revenue growth of 15.9% in 2022. Organic
growth, excluding the impacts of the Scholle IPN acquisition and adjusting for the impacts
of the consolidation of the former Middle East joint ventures, was 4.4% at constant currency.

The Middle East and Africa (“MEA") saw strong growth compared with 2021, which was
adversely impacted by COVID-19 and by drought in South Africa. A strategic push to
increase SIG's presence in liquid dairy packaging has been very successful, with share
gains in South Africa and Saudi Arabia as well as new business in Egypt. SIG is also leading
sustainability in the region with the launch of Recycle for Good in Egypt, the first such
initiative in this country. For the year ended 31 December 2022, revenue growth for MEA was
22.6% at constant currency and 12.1% adjusting for the impacts of the consolidation of the
former Middle East joint ventures.

In Asia Pacific ("APAC"), the aseptic carton business in China was resilient in a market
affected by COVID-19 lockdown measures. Sales of soy milk contributed to revenue growth
and there were launches of new plant-based milk alternatives. In 2022, there were 42 filling
machine wins in APAC, which included further gains in India, where SIG now serves all the
leading customers for dairy and non-carbonated soft drinks. The acquisitions of Scholle IPN
and Evergreen Asia contributed €105.2 million to the revenue growth in APAC in 2022. For
the year ended 31 December 2022, revenue growth for APAC was 19.1% at constant currency.
Organic growth, excluding the impacts of the Scholle IPN and Evergreen Asia acquisitions
and the paper mill divestment, was 7.8% at constant currency.

Strong organic revenue growth in the Americas was driven by price increases and ongoing
volume momentum, especially for liquid dairy in Brazil and Mexico. In the USA and Canada,
there was high demand for broths in aseptic carton, and bag-in-box gained market share
in a buoyant food service market. The acquisition of Scholle IPN contributed €229.9 million
to the revenue growth in the Americas in 2022. Scholle IPN achieved strong revenue growth
in the Americas, reflecting bag-in-box market share gains in food service and processed
fruit as well as price pass-throughs to offset higher polymer costs. For the year ended
31 December 2022, revenue growth for the Americas was 66.4% at constant currency.
Organic growth, excluding the impacts of the acquisition of Scholle IPN, was 11.5% at
constant currency.

Revenue split 2022

Bag-in-box and
Equipment Carton spouted pouch Service

oy 74 13% O%
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Seasonality

The Group’s aseptic carton business experiences moderate seasonal fluctuations, primarily
due to seasonal consumption patterns and performance incentive programmes relating
to sleeves that generally end in the fourth quarter. Customers tend to purchase additional
sleeves prior to the end of the year to meet seasonal demand and to avail themselves
of annual volume rebates, typically resulting in higher sales during the fourth quarter.
Historically, this has resulted in relatively low sales in the first quarter. The chilled carton and
the bag-in-box and spouted pouch businesses are not significantly exposed to seasonality.

Adjusted EBITDA 2022 Net capex 2022 SIG aseptic filling machines 2022
by segment by segment by segment
€11m
€141m 173
€201m €15m
473
€86m
€279m
@ Europe MEA @ APAC @ Americas @ Europe MEA @ APAC @ Americas @ Europe MEA @ APAC @ Americas
EBITDA
Adjusted EBITDA margin?
As of 31 Dec. 2022 As of 31 Dec. 2021
EMEA = 32.2%
Europe 23.7% 33.1%
MEA 26.0% 31.1%
APAC 31.0% 30.0%
Americas 20.2% 26.5%
SIG Group 23.5% 27.7%

1 Adjusted EBITDA divided by revenue from transactions with external customers.

Adjusted EBITDA increased by €81.6 million, from €570.6 million in 2021 to €652.2 million
in 2022. The increase was mainly driven by top-line contribution of €130.4 million. Adjusted
EBITDA includes initial contributions from acquisitions (€83.1 million) and foreign currency
tailwinds (€52.8 million). These positive impacts were partially offset by year-on-year
increases in raw material-related (€147.9 million) and production-related costs, including
energy and freight, of €501 million. Excluding the impacts of the acquisitions and foreign
currency movements, SG&A costs reduced by a marginal amount and as a percentage of
revenue decreased to 11.2% in 2022 compared with 13.2% in 2021.
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EBITDA decreased by €80.9 million to €481.5 million (2021: €562.4 million). The decrease
was largely due to changes in the unrealised hedging positions (€47.3 million), negative
year-on-year movements in acquisition- and divestiture-related costs (€31.4 million) as
well as an incremental expense in the fourth quarter related to an increase of €74.0 million
in the fair value of the contingent consideration for Scholle IPN (see further note 33 of the
consolidated financial statements).

The adjusted EBITDA margin was 23.5% (2021: 27.7%) reflecting higher raw material, energy
and freight costs as well as the consolidation of Scholle IPN and Evergreen Asia. The
successful implementation of price increases to compensate for the higher absolute input
costs also had a dilutive effect on the margin.

The adjusted EBITDA margin in Europe was positively impacted by top-line contribution.
These impacts were more than offset by higher Input costs and, to a lesser extent, by the
acquisition of Scholle IPN. In 2021, the Europe adjusted EBITDA margin included positive
hedging results in the procurement entity, relating to other segments of the business, which
did not recur in 2022. The MEA adjusted EBITDA margin had strong contributions from
top-line and foreign currencies, which were more than offset by higher input costs. The
Americas adjusted EBITDA margin was impacted by higher input costs (notably freight) and
by dilution from the acquisition of Scholle IPN, which has a large presence in the Americas.
These were only partially offset by positive top-line contribution and foreign currency
tailwinds. APAC benefited from positive top-line contribution, offset by the contribution
from the acquisitions of Scholle IPN and Evergreen Asia and raw material cost inflation. Raw
material cost inflation was less pronounced in the segment due to more localised sourcing.
The APAC margin in the prior year was also negatively impacted when hedging benefits
relating to the segment were included in the Europe segment.

Net income

Adjusted net income in 2022 was €286.8 million compared with €265.7 million in 2021.
The increase of €211 million was primarily due to higher adjusted EBITDA, partly offset by
incremental depreciation and higher interest expense.

Net income was €37.8 million in 2022 compared with €1721 million in 2021. The decrease
of €134.3 million was mainly due to the movements in EBITDA described above, notably
the expense recognised relating to the contingent consideration for Scholle IPN, and to
incremental depreciation and amortisation.

The effective taxrate increased from around 23% in 2021to around 57%in 2022. The increase
is primarily related to the contingent consideration expense recognised in the fourth quarter.
The adjusted effective tax rate increased slightly from around 23% in 2021 to around 24%
in 2022; the acquisitions of Scholle IPN and Evergreen Asia had a minor negative impact on
the effective tax rate. The effective tax rate is impacted by the relative mix of profits and
losses taxed at varying tax rates in the jurisdictions where we operate.
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Year ended Year ended
(In € million) 31 Dec.2022 31 Dec.2021
Profit for the period 37.8 1721
Non-cash foreign exchange impact of non-functional currency loans and (4.6) (10.6)
realised foreign exchange impact due to refinancing
Amortisation of transaction costs 7.0 3.6
Net change in fair value of financing-related derivatives (9.0) -
Realised gain on settlement of deal-contingent derivative (15.5) -
(relating to repayment of loan)
PPA depreciation and amortisation - Onex acquisition 103.5 1031
PPA amortisation — other acquisitions* 34.1 141
Net effect of early repayment of loans 1.0 3.7
Interest on out-of-period indirect tax recoveries - (3.1)
Adjustments to EBITDA:
Unrealised loss/(gain) on operating derivatives 39.5 (7.8)
Replacement of share of profit or loss of joint ventures with = 1.6
cash dividends received from joint ventures
Restructuring costs, net of reversals 4.9 26.0
Loss on sale of subsidiary = 12.1
Transaction- and acquisition-related costs 24.1 16.5
Integration costs 17.1 2.5
Realised gain on settlement of deal-contingent derivatives (16.6) -
Fair value adjustment on inventories 20.6 10.4
Change in fair value of contingent consideration 74.0 -
Gain on pre-existing interest in former joint ventures = (48.8)
Out-of-period indirect tax recoveries - (10.3)
Impairment losses 6.3 4.4
Other 0.8 1.6
Tax effect on above items (38.2) (25.4)
Adjusted net income 286.8 265.7

1 For the year ended 31 December 2022, the Group has adjusted out of net income all PPA amortisation (net of tax) related to

acquisitions. See note 9 of the consolidated financial statements.

Return on capital employed

Post-tax ROCE, computed at an unchanged reference tax rate of 30%, decreased by
370 basis points in 2022 to 27.3% (31.0% in 2021). At the adjusted effective tax rate of
23.7% in 2022, ROCE was 29.7% (34.0% in 2021). The decrease is primarily attributable to
higher PP&E in 2022 due to higher capital expenditure and consolidation of the acquired
businesses.

Capital expenditure'

Net capital expenditure was €144.0 million in 2022 (2021: €142.7 million), representing 5.2%
of revenue (6.9% in 2021). Investments in property, plant and equipment (“PP&E") included
the ramp-up of our first aseptic carton plantin Mexico, which started commercial production
in February 2023. This was offset by the sale of a production-related building as part of

1 Forthe year ended 31 December 2022, the Group also considers proceeds from sales in its calculation of capital expenditure
for PP&E (excluding filling lines and other related equipment) and intangible assets. See note 11 of the consolidated financial
statements.
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a footprint rationalisation in the Americas. Capital expenditure also included investments
by the acquired companies and innovation-related development costs. High upfront cash
payments from customers in the period reduced the level of net capital expenditure.

We placed 91 aseptic carton filling machines in the field in 2022. Taking account of
withdrawals, the number of SIG aseptic carton filling machines globally reached 1,359, a net
increase of 64.

Net capex 2022

Upfront cash

Gross filler

PP&E and intangible assets (net of sales)

Cash flows

Our strong cash flow generation continued in 2022, with net operating cash inflows of
€578.2 million (€47.3 million higher than in 2021) and free cash flow' of €263.1 million
(€4.8 million higher than in 2021).

Net cash from operating activities was positively impacted by contributions from Scholle IPN
and Evergreen Asia. These positive contributions were offset by acquisition-related costs,
including higher interest due to the acquisition financing. Strong upfront cash collection in
the period and net working capital movements, including an expansion of our securitisation
programme, led to an increase in operating cash inflows.

Cash used in investing activities increased in 2022 due to the acquisitions of Scholle IPN
and Evergreen Asia (cash outflow of €700.4 million, net of cash acquired). This increase was
partially offset by the cashinflow resulting from the settlement of deal-contingent derivatives
that were entered into to manage the foreign currency exposure on the acquisitions. The
cash inflows of €76.6 million from these derivatives have been presented in investing
(€611 million) and financing (€15.5 million) cash flows. See note 27 of the consolidated
financial statements for further information on these deal-contingent derivatives.

Gross capital expenditure increased with the consolidation of Scholle IPN and Evergreen
Asia, innovation-related development costs (primarily relating to the ongoing development
of the next-generation SIG NEO VITA aseptic carton packaging filling line) and our
investments in filling lines and other related equipment. This increase was offset by the cash
inflows from the sale of a production-related building in the Americas.

Net cash from financing activities increased in 2022. This increase reflects impacts from the
acquisition financing (net cash inflow of €521.0 million), gross proceeds from the issue and
placement of shares (€203.5 million) and the settlement of a deal-contingent derivative as
described above. This was partially offset by an increased dividend payment in 2022 and
the purchase of treasury shares to settle obligations under equity-settled employee share-
based payment plans.

1 Forthe year ended 31 December 2022, the Group also considers proceeds from sales of PP&E, other than filling lines and
other related equipment, and intangible assets in its calculation of free cash flow. See note 11 of the consolidated financial
statements.
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Net debt and leverage

As of As of
(In € million) 31 Dec. 2022 31 Dec. 202172
Gross debt 2,684.1 1,732.4
Cash and cash equivalents 503.8 304.5
Net debt 2,180.3 1,427.9
Net leverage ratio 3.1x 2.5x

1 Inthe calculation of the net leverage ratio as of 31 December 2022, adjusted EBITDA includes the adjusted EBITDA of Scholle IPN
and Evergreen Asia from 1 January 2022.

2 Inthe calculation of the net leverage ratio as of 31 December 2021, adjusted EBITDA includes the adjusted EBITDA of the former
joint ventures in the Middle East from 1 January 2021.

Leverage increased compared with 31 December 2021 due to the financing of the Scholle
IPN and Evergreen Asia acquisitions. The issue of the SSD totalling €650 million in June
2022 and the term loan for $270 million agreed in July 2022, together with higher lease
liabilities, have resulted in an increase of the Group’s net debt and net leverage ratio.

The new borrowings, together with the proceeds of €204 million from the placement of new
shares in May 2022, secured the long-term financing of the acquisitions and enabled the
repayment or cancellation of the acquisition bridge loan facilities.

The Group signed a €400 million unsecured bridge loan facility agreement on 9 January
2023. The facility may be accessed in June 2023, when €450 million of the Group's senior
unsecured notes are due for repayment.

Debt rating

Company rating As of
Moody’s Bal Stable October 2021
S&P BBB- Stable March 2020
Other
Dividend

To allow our shareholders to participate in the cash-generative nature of our business, we
have set a dividend pay-out target of 50-60% of adjusted net income.

Atthe Annual General Meeting to be held on 20 April 2023, the Board of Directors will propose
a dividend of CHF 0.47 per share (2021: CHF 0.45 per share), totalling CHF 179.7 million
(equivalent to €182.5 million as per the exchange rate as of 31 December 2022). This
represents a dividend pay-out ratio of 64% of adjusted net income. If approved by the
shareholders, the dividend will be paid from the foreign capital contribution reserve.

The first aseptic carton production plant in India

The Group announced in February 2023 thatit will constructitsfirstaseptic carton production
plant in India. Operations are planned to start in 2024. SIG will invest around €60 million
to reach a production capacity of up to four billion packs. In addition, land and buildings
will be financed through a long-term lease with a net present value of approximately €30
million.
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Foreign currencies

We operate internationally and transact business in a range of currencies. Whilst our
reporting currency is the Euro, we generate a significant portion of our revenue and costs in
currencies other than the Euro. Increases or decreases in the value of the Euro against other
currencies in countries where we operate can affect our results of operations and the value
of balance sheet items denominated in foreign currencies. Our strategy is to reduce this
exposure through the natural hedging that arises from the localisation of our operations. In
addition, we systematically hedge all key currencies against the Euro using a twelve-month
rolling layered approach.

We supply semi-finished and finished goods to certain of our non-European operations in
Euros, and a number of our key raw material suppliers charge us for raw materials in Euros
or US Dollars. As a result, a greater portion of our costs is denominated in Euros and, to a
lesser extent, US Dollars compared with the related revenue generated in those currencies.
Accordingly, changes in the exchange rates of the Euro and the US Dollar compared with
the currencies in which we sell our products could adversely affect the results of operations.
We expect to mitigate some of these cost mismatches through the opening and expansion
of local production facilities in certain markets, ongoing efforts to qualify local suppliers and
by using foreign currency derivatives.

Outlook

For 2023, the Company expects revenue growth of 20-22% at constant currency. Scholle IPN
and Evergreen Asia will be consolidated for an additional five months and seven months
respectively. Organic revenue growth is expected to be 7-9%. Price increases in the carton
business are expected to continue to contribute to top-line growth (resin escalators for the
bag-in-box and the spouted pouch businesses are not included in the guidance).

The adjusted EBITDA margin is expected to increase by 50-150 basis points, implying a
range of 24-25%. The expected improvement compared with 2022 is subject to input cost
and foreign currency volatility.

Net capital expenditure is forecast to be within a range of 7-9% of revenue and the dividend
pay-out ratio is expected to be within a range of 50-60% of adjusted netincome.

The Company maintains its mid-term revenue growth guidance of 4-6% at constant
currency, with the two acquisitions expected to enable resilient growth in the upper half
of this range across an expanded platform. For the enlarged Group, the adjusted EBITDA
margin is expected to be above 27% in the mid-term, driven by continued margin expansion
in the aseptic carton business and the acquired businesses as well as the realisation of
synergies from the acquisitions. Net capital expenditure is forecast to be within a range
of 7-9% of revenue and the dividend pay-out ratio is expected to be within a range of
50-60% of adjusted netincome. SIG’s business is expected to continue to be strongly cash-
generative, and the Company maintains its mid-term leverage guidance of towards 2x with
a milestone of around 2.5x at the end of 2024.
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Share information

for the year ended 31 December 2022

Market capitalisation® (CHF million) 7,721.4
Number of shares (in million) 382.3
Share price (in CHF) 20.20
Total shareholder return (18.9%)
Share price closing high (in CHF) 25.92
Share price closing low (in CHF) 18.46
Average daily volume 902,934

1 Excludes treasury shares.
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Alternative performance measures

Additional information about alternative performance measures used by management
(including reconciliations to measures defined in IFRS and the refined definitions of adjusted
net income, free cash flow and net capital expenditure) is included in the consolidated
financial statements for the year ended 31 December 2022.

Definitions of the Group’s alternative performance measures can be found via the following
link: https://www.sig.biz/investors/en/performance/definitions

———— ——
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Enterprise risk management

The Group's enterprise risk management process is designed to identify, assess and
mitigate actual and potential, as well as emerging risks to our business in order to protect
the Group from negative financial and/or reputational impact. Furthermore, the risk
management process facilitates the disclosure of risks to key stakeholders. It also raises
internal awareness and provides a basis for informed decision-making. The process, which
is periodically reviewed by the Audit and Risk Committee and approved by the Board of
Directors, is led by the Group General Counsel & Chief Compliance Officer.

Our risk management process is carried out in conformity with the Swiss Code of Best
Practice for Corporate Governance. In addition, climate change-related risks and
opportunities are identified following the recommendations of the Task Force for Climate-
related Financial Disclosures (TCFD), see > page 366. Our approach to addressing climate-
related risks and opportunities is integrated in our risk management process and includes
transition risks in fast moving consumer goods markets and physical risks for our supply
chain as well as opportunities related to our low carbon footprint innovations. For more
information on identified climate-related risks and opportunities see > page 96.

Management is responsible for identifying and reporting risks and for implementing and
tracking mitigation measures. Each top risk is owned by a member of the Group Executive
Board. Each mitigation action has an owner at Group level who works closely with the
respective regional functions to ensure local implementation. The mitigation actions
are frequently reviewed as part of our strategic initiatives and management processes
throughout the year.

At least annually, we review our top risks and mitigation actions in workshops with our
regional and functional leadership teams. The results of these workshops are then discussed
with the Group Executive Board. The top risks and mitigation actions are subsequently
reviewed by the Audit and Risk Committee and ultimately by the Board of Directors. The
Audit and Risk Committee also reviews the implementation of the risk management system
and the integrity and accountability of the risk management function on an annual basis.
As part of the enterprise risk management process, the Audit and Risk Committee also
regularly discusses risks that could materially impact our business and financial position,
as well as the development of internal controls to mitigate such risks. In addition, the Audit
and Risk Committee periodically reviews the internal policies and procedures designed to
secure compliance with laws, regulations and internal rules regarding insider information,
confidentiality, bribery and corruption, sanctions and adherence to ethical standards, and
assesses the effectiveness thereof. The Audit and Risk Committee also discusses with the
Group CFO and the Group General Counsel & Chief Compliance Officer any legal matters
that may have a material impact on the Group’s business or financial position and any
material reports or inquiries by regulatory or governmental agencies that could materially
impact the Group’s business or financial position. The Audit and Risk Committee reports
material matters to the Board of Directors on a regular basis.

The risks that we may be exposed to are particularly in the areas of strategy, operations,
sustainability, regulatory, legal and compliance, as well as finance.
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Strategic risks

Description
We are exposed to several strategic risks, such as:

« Therisk that our business model no longer adequately addresses the needs of customers
and consumers.

« Therisk of changing customer or consumer preferences.

« The risk of existing competitors or new market players.

« The risk that we do not keep up with new technology trends.

How we mitigate risk

» We regularly review our strategy.

« We monitor and assess the competitive landscape.

« We constantly seek feedback from our customers, suppliers and other stakeholders.
»  We monitor technology trends and invest in development of new technology.

« Our business is geographically diversified.

How we turn risk into opportunity

- We adapt our strategy where appropriate to be a pioneer in our industry.
« We explore new markets and business opportunities to expand our business.
+ Weimplement new technology to meetand exceed customer and consumer expectations.

Operational risks

Description
We are exposed to several operational risks, such as:

» The risk that our supply chains are disrupted.

« The risk that we are not able to attract and retain employees, resulting in limitations to
maintaining, developing and growing the business.

e The risk that our operations may have a negative impact on the environment or
communities.

« The risk that we do not meet our high standards to ensure the health and safety of our
employees.

« Therisk that our employees cannot perform their duties due to events such asa pandemic.

« The risk of loss of or damage to key manufacturing facilities (incl. IT failures).
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How we mitigate risk

»  We expand our supply base where appropriate, including new suppliers and materials.

» We take measures and foster a culture that prevents people incidents and work-related
illness.

* We have implemented processes to ensure business continuity planning, including a
pandemic contingency plan.

»  We constantly monitor cybersecurity risks and have implemented an information security
management system to prevent security incidents (including cyber attacks).

»  We take care of the wellbeing of our employees to be an employer of choice.

How we turn risk into opportunity

« Ourresponsible sourcing programme as part of our Way Beyond Good offers opportunities
to develop sustainable suppliers that are more resilient towards climate change impacts.

« Our employer branding and employee wellbeing programmes help us become an
employer of choice for our existing and new talent.

ESG risks

Description
We are exposed to several sustainability risks, such as

« The risk that acute or chronic impacts resulting from climate change affect forests and
thus the availability of and costs for wood, one of our key raw materials.

« Therisk that regulators introduce stricter climate-related regulations, such as GHG taxes
or requirements regarding the environmental performance of our products.

« Therisk of potential negative impacts on human rights of our own operations, our supply
chain or with respect to our major business relationships.

How we mitigate risk

» We have set GHG reduction targets in line with the Science Based Targets initiative.

« We drive innovation to further reduce the carbon footprint of our packaging solutions.

« Through our partnerships, we help to mitigate negative environmental impacts and
enhance positive impacts, including for example initiatives to create additional sustainably
managed forest land, and foster the collection and recycling of used beverage cartons
in priority markets.

»  We source 100% of our aseptic carton paperboard from FSC™-certified suppliers.

«  We engage with our suppliers to further reduce the climate impact of key raw materials.

« We source 100% of the aluminium for our aseptic carton packs from ASI-certified
suppliers.

« We are a signatory to the United Nations Global Compact and committed to adhering to
the standards encompassed within the International Bill of Human Rights, the International
Labour Organization’s core labour standards and the Ethical Trading Initiative Base Code.

*  We conduct human rights due diligence.
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How we turn risk into opportunity

« We invest in research and development to better meet the needs of customers and
consumers, including enhancing the environmental performance of our packaging
solutions.

* We are committed to reducing the carbon footprint of all our packaging and pioneer
carbon negative packaging concepts.

- Anincreasing demand for sustainable products offers great business opportunities.

Regulatory, legal & compliance risks

Description
We are exposed to several regulatory, legal and compliance risks, such as

« Therrisk of increasing regulatory requirements regarding, for example, the environmental
performance of our products.

= The risk of stricter trade restrictions, including economic sanctions and export controls,
prohibiting or restricting us from doing business in certain countries or with certain
designated persons.

« The risk that managers or employees fail to act with integrity, in compliance with
applicable laws and regulations or in accordance with our internal policies and processes,
which could result in reputational and financial impact for the Group.

» Therrisk of legal disputes.

How we mitigate risk

« We maintain a compliance management system, including regular compliance risk
assessments and process-oriented controls.

«  We provide guidance to our employees on acting with integrity through our compliance
policies and training.

« We have implemented control systems to ensure compliance with applicable trade
restrictions.

» We operate a grievance mechanism for reporting any compliance issues or concerns.

«  We monitor legislative developments and take action to comply with upcoming applicable
laws and regulations.

How we turn risk into opportunity

« Acting with integrity, also beyond compliance with applicable laws and regulations, and
conducting business based on values, enhances our Group's reputation.

« We invest in research and development of sustainable and environmentally friendly
products to meet and exceed regulatory requirements and customer expectations.
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Financial risks

Description
We are exposed to several financial risks, such as

« The risk of increased costs (including commodity, freight, energy and other input costs)
due to, for example, inflation.

« Therisk of fluctuations in exchange rates.

« The risk that our financial reporting is inadequate.

« Therisk of increasing interest rates.

« Therisk that we do not have sufficient financial resources and liquidity.

How we mitigate risk

«  We have implemented an internal control system for financial reporting.

« We have established treasury policies that identify risks faced by the Group and set out
policies and procedures to mitigate those risks.

* We maintain a broad network of financing sources, including bank financing and debt
capital markets, in different geographies, and we maintain adequate cash and liquidity
reserves.

- We have implemented hedging policies to manage the risk of fluctuations in exchange
rates and commodity prices.

« We have processes in place to monitor and manage our costs.

How we turn risk into opportunity

« Our reporting of risks and opportunities adds transparency, permitting investors to make
informed decisions.
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Introduction to our
CR Reporting

We're on a journey to create the perfect pack -
a pack that gives more to people and planet than
it takes out.

The perfect pack !
does not exist... yet.

But one day it will,
and it will:

@ Remove more carbon from the
atmosphere than is emitted during
the pack's life-cycle.

@ Be made from endlessly renewable
materials and end the use of
aluminium.

@ Bring safe, healthy nutrition to
everyone.

@ Be fully and easily recyclable -
anywhere in the world.

Getting there will stretch us further than we have ever gone. But we have already started
that journey. We call it The Way Beyond Good.

The Way Beyond Good sets out industry-leading goals in four interconnected action
areas - Climate+, Forest+, Resource+ and Food+ - all underpinned by our commitment
to sustainable innovation and our responsible culture. These priorities are informed by an
assessment of our most material environmental and social topics (see > pages 390-391).

Together, our actions in each of these areas will produce lasting change and a net positive
impact on people and the planet as we strive to give back more than we take.
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The Way Beyond Good

Climate+
Removing
more carbon
than we emit

s'/

r'd

stainabili
approach

Resource+
Accelerating
innovation on
circularity

Forest+
Creating more
thriving forests

Food+

Improving access
to nutrition and
cutting food waste

SUSTAINABLE INNOVATION & RESPONSIBLE CULTURE

@ Annual Report 2022



The Way Beyond Good Strategy and governance

About our CR reporting

Our corporate responsibility (CR) reporting on
environmental, social and governance (ESG)
topics is included within SIG’s Annual Report.

This Way Beyond Good chapter provides
an overview of CR governance, progress
towards our Way Beyond Good ambitions,
and performance on our most material
environmental and social topics. Further
ESG disclosures can be found in the
appendix (see > pages 371-372).

Reporting standards

We report in accordance with the Global
Reporting Initiative (GRI) Standards and a

GRI content index is included in the appendix
(see > pages 387-410). We also align our

CR reporting and ESG disclosures with

various other recognised external frameworks
(see > pages 371-372), including the United Nations
Global Compact, the United Nations Sustainable
Development Goals, the Task Force on Climate-
related Financial Disclosures (TCFD) framework
and the EU Taxonomy.

Assurance

Key performance indicators (summarised

on > pages 167-169) have been externally
assured with limited assurance by Pricewater-
houseCoopers GmbH Wirtschaftsprifungs-
gesellschaft. See assurance statement

on > pages 411-413.
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Scope of our CR reporting

Our CR reporting covers the 2022 calendar year.
Unless otherwise stated, CR data in this report:
covers all operations globally that were fully
owned by SIG at the start of 2022, which includes
all operations related to our aseptic carton
business (including research and development,
sleeve and spout production, filling machine
assembly, technical service and offices); and
excludes our new bag-in-box and spouted
pouch business (formerly Scholle IPN) and our
new chilled carton business (acquired from
Evergreen Asia) - both acquired mid-way
through 2022 - as well as our joint venture

in Japan.

Find out more about our approach to ESG topics

We publish detailed policies, including public
commitments, on ESG topics on our website.

For each topic, we explain why it is material for
SIG, state what our commitment is, and set out
our policy and approach. This publicly available
summary is supported by an in-depth internal
ESG Policy Manual to guide our approach across
the business.

We want to hear from you

We welcome stakeholder feedback on our

CR approach, performance and reporting.
Please contact Ingo Blttgen, Head of Corporate
Communication, at waybeyondgood@sig.biz.


https://www.sig.biz/en/responsibility/esg-topics
mailto:waybeyondgood%40sig.biz?subject=
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External recognition for CR performance and disclosure

EcoVadis Platinum

Our Platinum rating from EcoVadis
again puts SIG in the top 1%
of businesses participating in
its latest sustainability assessment.

MSCI AA

Our AA rating from MSCI places SIG
as an industry leader on ESG criteria.

SUSTAINALYTICS

Sustainalytics

We further improved our ESG Risk Rating
score from Sustainalytics this year from
13.4 t0 13.3 out of 100, positioning
SIG as low-risk for investors.

SUSTAINABILITY
INITIATIVE

SXI Switzerland Sustainability 25° Index

We maintained our position among the top
25 most sustainable companies listed on
the SIX Swiss Exchange based on a third-
party assessment.
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FTSE4Good Index Series

SIG Group AG is a constituent of the
FTSE4Good Index Series following
the FTSE4Good Index Series
December 2022 review. Created by
the global index provider FTSE Russell,
the FTSE4Good Index Series is
designed to measure the performance
of companies demonstrating strong
ESG practices.

The Sustainability Yearbook 2023

SIG received the distinction of
becoming a member of The Sustainability
Yearbook 2023 based on the
S&P Global Corporate Sustainability
Assessment survey (used to inform the
Dow Jones Sustainability Indices, DJSI),
which we responded to for the second
time. We performed in the top decile of the
Containers & Packaging Industry with a
score of 74, reflecting an improvement of
seven points compared with
the previous year.?

1 FTSE Russell (the trading name of FTSE International Limited and
Frank Russell Company) confirms that SIG Group AG has been
independently assessed according to the FTSE4Good criteria,
and has satisfied the requirements to become a constituent of
the FTSE4Good Index Series. The FTSE4Good indices are used
by a wide variety of market participants to create and assess
responsible investment funds and other products.

2 Asat31December 2022.
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Responsibility built in

Sustainability is built into our Corporate Compass - our business strategy, which guides our
business decisions at every level - as one of four key business priorities (see > pages 37-42).

The Way Beyond Good drives our progress on sustainability, as well as supporting our other
three business priorities on growth, customer and people. It is also fundamental to our
purpose - to partner with customers to bring food products to consumers around the world
in a safe, sustainable and affordable way.

Governance

The Nomination & Governance Committee (NGC) oversees the Company’s strategy and
governance on corporate responsibility for ESG matters, in particular regarding key issues
that may affect the Company’s business and reputation. The NGC advises the Board of
Directors (BoD) on such matters, and reviews and recommends to the BoD the Company’s
public reporting on ESG. The Group CR Director provides to the Committee, and sub-
sequently to the BoD, twice-yearly updates on ESG strategy and performance, as well as
presenting to the BoD in its annual strategy meeting.

Ultimate accountability for our performance and progress on The Way Beyond Good lies
with our CEO and Group Executive Board (GEB) - and this is built into their remuneration via
our Short-Term Incentive Plan. Every GEB meeting includes standing items on responsibility
topics. GEB members are part of our Responsibility Steering Group (RSG), which meets
twice a year to review progress and ensure alignment across the business.

Each of the Way Beyond Good action areas and enablers is owned by a member of the RSG -
whichincludes senior representatives of key functions and eachregion -whois accountable for
setting stretching goals and delivering progress through targeted workstreams. Responsibility
leaders from relevant functions and regions are responsible forimplementing the Way Beyond
Good targets, with support from relevant experts across the business.

Our network of local Way Beyond Good Champions gets employees involved through regular
campaigns and local community engagement programmes (see > pages 160-162). In our
latest employee survey, we achieved outstanding results on CR, significantly outperforming
both industry and high-performance benchmarks! Of the employees who participated,
82% are pleased with the contribution SIG is making towards community and society (Way
Beyond Good) and 89% believe SIG does a good job promoting environmental responsibility
(with our products) in the packaging industry.?

The SIG Way Beyond Good Foundation supports our ambitions through targeted charitable
projects and partnerships that strengthen civil society and create positive impacts for the
environment (see > pages 160-162). Members of our GEB and senior management sit on the
Foundation’s Board of Trustees.

We also collaborate with partners, such as Forum for the Future and the Sustainability and
Health Initiative for NetPositive Enterprise (SHINE), to drive the wider net positive agenda
and catalyse transformative change - beyond our own business and value chain - to create
wider benefits for society and the environment (see > pages 373-375).

1 Industry benchmark defined as norms for manufacturing companies participating in the Willis Towers Watson employee
engagement survey.

2 Includes employees joining SIG from Scholle IPN and Evergreen Asia.
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Responsibility governance structure

Group Executive Board (GEB)

Role: Accountable for Responsibility Roadmap

Responsibility Steering Group (RSG)

Role: Ensure alignment and cross-functional collaboration in the implementation
of SIG's sustainability goals on The Way Beyond Good.

Chair: Director Corporate Responsibility

President &

Chief Chief Chief Chief President & President & | President &
General

Executive | Financial J| Technology | Peorle & General General General
Officer Officer Officer Culture Manager Manager Manager
Officer Asia Pacific || Asia Pacific
(CEO) (elz0) (CTO) (CPCO) e North Southt

President
Scholle IPN,

President &
General

Manager
Middle
East & Africal

an SIG
company?!

Manager
Americas

Vice President
Group Legal & Compliance

Vice President Global Product Marketing?

Senior Vice President Commercial Director Investor Relations

Vice President

Global Sourcing & Procurement Head of Corporate Communication

Vice President Managing Director
Global Research & Development Way Beyond Good Foundation

Way Beyond
Good Foundation

Responsibility leaders from Way Beyond
functions/regions Good Champions

Role: Responsible for Role: Engage employees Role: Drive activities and

implementing SIG's strategy on key topics related to
and delivering must wins. The Way Beyond Good.

projects that strengthen civil
society and create positive
impacts for the environment.

1 Joined the GEB and RSG as of 1 June 2022.
2 Joined the RSG as of 1 July 2022 in place of Senior Vice President Innovation / Vice President Global Marketing.

Integrating external insight

Members of our C-suite meet twice a year with our independent Responsibility Advisory
Group (RAG), a group of external experts who provide strategic input to our RSG and GEB
and challenge us to improve. This year, we discussed opportunities for our business in the
context of a rapidly evolving ESG environment and the integration of our newly acquired
bag-in-box and spouted pouch business.

RAG members emphasised the importance of focusing on positive impact across our Way
Beyond Good targets and communications, and supported our focus on increasing positive
impact in the Food+ action area - by helping customers deliver more nutritious food to
people who need it most around the world - as part of our net positive ambition.

All five RAG members, including new members from SATS and WWEF, offer their views on the
following pages.
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Greg Norris (RAG Chair)

Co-Director of the
Sustainability and Health
Initiative for NetPositive
Enterprise (SHINE)

"Discussions at the RAG meetings remained
strong this year and we welcomed two new
members who bring really valuable NGO and
food sector perspectives to the group.

| continue to be impressed by the level of
participation from SIG’s CEO and other
executives, and their genuine openness to critical
challenge. The focus is very much on what we,
as independent advisors, think they need to

hear, not on what they might want to hear.

Gail Klintworth

Chair, Non-Executive
Director and Board Advisor:
Shell Foundation, Integrity
Action, Globescan, Tiger
Brands, MAS Holdings,

Al Dabbagh Group, Third
Way Africa, Savo Project
Developers, SYSTEMIQ

"SIG is deeply committed to its mission to offer
the most sustainable packaging solution for liquid
food. This mission is embedded in the purpose

of the company and SIG's executives are driving
progress in their functions and regions.

The Way Beyond Good sets out ambitious
targets to tackle major global challenges and
the new WWF partnership raises SIG's level of
ambition further on forests. | believe SIG has the
heart, commitment and resources to turn these
commitments into action, and is nimble enough
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SIG's aspiration to be net positive is highly
ambitious. When combined with science-based
footprint reduction targets, that's really as
ambitious as it gets. This powerful combination
has already helped SIG gain significant
momentum on climate action and offers great
potential to help the company drive progress
on forests and biodiversity.

The COP15 global biodiversity summit made
clear that preserving natural habitats must be a
top priority and SIG's exciting new partnership
with WWF Switzerland will support this. | also
see an opportunity for SIG to build on its
contributions to net positive and handprinting
methodologies on climate by pioneering the
development of state-of-the-art assessments
on biodiversity that can help show companies
the way to becoming truly regenerative.”

———

to disrupt the market and help shape the future
of liquid food packaging.

Acquisitions this year offer great potential for

SIG to expand its contribution to food availability
by, for example, using bag-in-box solutions

for bulk storage to avoid harvest food loss in
emerging markets. A strong focus on innovation,
in partnership with customers, will be vital for SIG
to develop solutions that can be scaled up quickly
to get more nutrition to the people who need it

in a sustainable way and at an affordable price.

Going forward, | want to see SIG think deeply
about what its ideal packaging portfolio would
be in 20 years’ time in terms of its contribution
to society, climate action, biodiversity and waste
management - not only taking a global view,

but also looking at specific local impacts in the
places where the company operates, sources
from and serves.”
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Matt Sherwood

Chief Executive Officer,
WeVidlt

"SIG's Way Beyond Good targets are way beyond
ambitious and, as they deliver, the company is
continually moving the goalposts to go even
further. A strong focus on ESG and exciting new
acquisitions put SIG in a phenomenal position

to grow its business and its positive impact on
society.

On top of a great environmental track record,
SIG has made impressive strides in its social
responsibility by creating a great place to work

Thomas Vellacott

Chief Executive Officer,
WWEF Switzerland

"SIG's targets offer the level of ambition that

we need to meet global challenges, including
science-based climate targets to achieve a1.5°C
scenario. The breadth of its ambition, integrating
climate, forest, resource and food, really sets
SIG apart from other companies.

SIG also has an impressive track record of
putting its commitments into action. Sourcing
100% FSC™-certified liquid packaging board is
a huge achievement in itself and the company
is now going further on forest management and
restoration to support biodiversity.
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for employees at all levels of the business
through its focus on education, high quality
working standards, inclusion and gender

equality. This culture is supporting retention by
empowering people to advance their careers at
SIG and will help secure the buy-in needed for a
smooth integration of newly acquired businesses.

The latest acquisitions make great business
sense. Adding bag-in-box and pouch solutions to
SIG's portfolio will unlock value for shareholders
by moving into new verticals where the company
has the right intellectual capital, clients and
consumers to accelerate revenue growth
exponentially. It's also a game-changer for the
industry as SIG is miles ahead on sustainability.
Improving recyclability of bag-in-box bags and
pouches is a huge challenge and SIG is already
getting ahead on this through innovation in
mono-materials.”

We are seeing growing interest in biodiversity,
but SIG is one of very few companies that are
taking large-scale action on this. Its commitment
to restore, protect or improve the management
of 850,000 hectares of forest by 2030, and

its partnership with WWF Switzerland to drive
progress on this, goes way beyond what others
are doing. This is the kind of pioneering role

SIG can play, setting the benchmark for what a
credible commitment looks like.

Pioneers like SIG play an important role in
showing that what many consider impossible

is in fact possible and can be done profitably.
The next big challenge - and opportunity - is to
magnify SIG’s positive impact beyond its own
business by engaging suppliers, customers and
peers to deliver at scale across the sector as

a whole.”
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Simplifying packaging materials for its cartons
through aluminium-free! solutions is SIG's key
achievement on The Way Beyond Good to date,
made all the more impressive because this
innovation has not been driven by regulations but
by purpose. Now SIG has an opportunity to use
its know-how to simplify materials and increase
recyclability of its newly acquired bag-in-box
packaging, which offers the ability to preserve
food on a bigger scale.

Veronique
Cremades-Mathis

Chief Strategy &
Commercial Officer, SATS

"SIG is clearly taking sustainability to heart by

leveraging its relationships and know-how to It's also important to remain vigilant on the

be the best contributor to society in its field. social and governance aspects of ESG. SIG

The company is ambitious, but it is realistically takes great pride in its commitment to diversity
ambitious with tangible plans to translate and inclusion, and there is an opportunity to
ambition into action. This is a vital distinction look beyond aspects such as gender to lead on
because good intentions alone cannot change economic inclusion, through a focus on living

the world. wages not just for SIG employees but for workers

in the packaging value chain, such as those who

Aseptic packaging plays a key role in protecting are involved in waste collection and recycling.”
food, ensuring effective distribution and avoiding
—

food waste through long-life ambient storage. 1 Withno aluminium layer.

Embedding corporate responsibility in core business processes
CRis built into the way we do all aspects of our business. For example:

- Solutions selling: Sustainability is a key value driver for our packaging solutions. Sales
teams are trained to make this part of every conversation with customers. We include
our SIGNATURE portfolio and other sustainable innovations in our marketing globally,
and our Fill Beyond Good programme helps customers improve the sustainability of their
factories.

» Product innovation: The Way Beyond Good ambitions are driving specific sustainable
innovation workstreams, and environmental performance is one of the core value drivers
for our product innovation, alongside product safety and commercial considerations.

« Manufacturing: The safety of our people and products is critical to our manufacturing
operations and quality controls, as is managing environmental impacts from production.

» Procurement: Working with responsible suppliers and sourcing raw materials from
responsibly managed resources is central to procurement at SIG and we train the teams
involved.

» People and culture: Way Beyond Good goals on topics such as diversity, equity and
inclusion, talent development and employee satisfaction support our people and culture
strategy to foster a winning team.
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« Remuneration: Our Short-Term Incentive Plan for members of our Group Executive
Board, as well as managers and experts with a variable income component, includes a
measure linked to a third-party assessment of our ESG performance by EcoVadis. For
certain teams, such as procurement, we also link their remuneration to specific ESG
performance indicators related to their roles.

« Investor relations: Interest in ESG topics continues to grow in the investment community.
Our investor engagement includes dedicated ESG meetings and we publish detailed
policies and commitments on our website. SIG has continued to score well in recognised
ESG ratings (see > page 83) and we have raised further finance based on ESG credentials
this year (see box below).

\

S

-
Securing further ESG-linked finance
SIG issued a €650 million Schuldschein In line with our ambition to have a net positive
sustainability-linked loan in 2022. The high impact on people and the planet, we track
level of demand from a wide range of investors and report our progress through external
resulted in the transaction being upsized assessments. Ecovadis is a global independent
from a launch amount of €300 million. sustainability ratings provider that analyses

our performance within the categories of
environment, labour and human rights, ethics
and sustainable procurement. This year, we
were again awarded a Platinum rating, putting
us, for the sixth consecutive year, in the top 1%
of businesses participating in the assessment.
SIG's specific strengths include our purchase
and generation of renewable energy, actions
to promote gender inclusion in the workplace,
and comprehensive reporting on sustainable
procurement issues.

The Schuldscheinis linked to the Company's
ESG performance as assessed by EcoVadis, with
the margins adjusted up or down accordingly.
Achieving its target EcoVadis score therefore
results in a reduction in overall funding costs.

This sustainability-linked Schuldschein adds
to existing loan facilities that are linked to our
EcoVadis score and to reductions in Scope 1
and 2 greenhouse gas emissions.

« Risk management: Our most material ESG risks - including climate-related risks
(see > page 96) - are integrated into our annual enterprise risk management process,
which assesses risks based on potential financial and reputational implications for the
business. ESG topics are integral to several of the main business risks identified in our
latest enterprise risk assessment (see next page). See > pages 73-77 for more on our
enterprise risk management. Each key ESG risk has an owner at executive management
level who is responsible for the implementation of risk management measures in their
area of responsibility, as well as a mitigation action owner within the relevant global
function supported by regional teams to ensure local implementation.
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Key business risks related to CR topics

Environment - risks of environmental
regulations on recycling of beverage cartons,
aseptic carton packaging systems, closures,
straws and raw materials; shift in public
opinion regarding carton packaging.

Supply - risks of disruptions in the supply
chain, strikes or similar employee actions,
resulting in the inability to supply our
customers.

Compliance - risks of non-compliance

with applicable laws, regulations and internal
policies in areas such as environment,

Responsibility built in

health and safety, human rights, unfair
competition, insider trading, tax, sanctions,
fraud/embezzlement or money laundering.
Information security - risks of cyber attacks
and breach of data privacy.

Quality - risks of supplying faulty products
or non-compliance with product and safety
regulations.

Human resources - risks of loss of key
personnel, inability to attract new talent and
inability to drive diversity and inclusion.

Managing ESG through certification to recognised standards

We use independent third-party certifications to recognised external standards to demon-
strate our robust management of ESG topics and support continuous improvement in line
with best practice. These include:

« ASI (Aluminium Stewardship Initiative): ASI Performance Standard certification is in
place for our aseptic carton business, all related SIG production plants have ASI Chain of
Custody certification and, from January 2023, all aluminium foil for our aseptic cartons is
purchased with ASI certification.

« BRCGS (Brand Reputation Compliance Global Standards) packaging standard (Issue 6):
AA Grade certification maintained at all our aseptic carton production plants.

« FSC™ (Forest Stewardship Council™): Chain of Custody certification in place at all our
carton production plants - including the three chilled carton production plants acquired
in 2022 - and related sales offices (licence code FSC™ C020428). All our liquid packaging
board is purchased with FSC™ certification.

» ISCC PLUS: Certification to control ISCC PLUS materials is in place at all our aseptic
carton production plants and two bag-in-box production plants to handle polymers
linked to renewable or recycled material via an independently certified mass balance
system that we use in some of our packaging solutions.

- 1SO14001: Global certification for environmental management is in place for our aseptic
carton business, with certification planned for SIG Group, including our newly acquired
bag-in-box and spouted pouch business and chilled carton business, in 2023.

» ISO 14040 and ISO 14044: Independent experts use these standards to carry out ISO-
conformant life-cycle assessments of our packaging solutions that are critically reviewed
by an independent panel for additional verification.

- ISO 27001: Certification achieved for information security management at SIG IT in
China, Germany and Romania.

» 1SO 45001: Global certification achieved for health and safety management for our
aseptic carton production plants, and at our chilled carton production plant in Taiwan.
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» 1SO 50001: Certification for energy management maintained at four of our aseptic carton
sleeve production plants (all three plants in Europe and our plant in Rayong, Thailand).

» 1SO 9001: Global certification for quality management is in place for our aseptic carton
business.

« LEED: Platinum certification for sustainable buildings achieved at SIG's Middle East and
Africa headquarters in Dubai. Gold certification achieved at SIG’s second plant in Suzhou
(China) and planned for the new SIG plant in Mexico.

« SEDEX Members Ethical Trade Audits (SMETA): Audits completed at all our aseptic
carton production plants, as well as our office site in Mexico and several SIG legal entities
in Germany and Switzerland, on a two-yearly cycle. The next scheduled audits in 2023 will
also include the production plants we acquired this year.

Integrating new businesses

During 2022, we welcomed our new bag-in-box, spouted pouch and chilled beverage carton
businesses to SIG Group through the acquisitions of Scholle IPN and Evergreen Asia’s
chilled carton business. We are working to integrate these businesses into our established
ESG governance, policies and processes - including relevant Way Beyond Good ambitions.

Completing this integration will take time and for this reason the newly acquired businesses
are excluded from the scope of our CR reporting in 2022, except where otherwise stated.
But we have already made progress in some areas.

In 2022, Ross Bushnell, President Scholle IPN, joined our GEB and RSG to represent our
bag-in-box and spouted pouch business as complementary packaging solutions to SIG's
beverage cartons. The new chilled carton business - which includes three production
plants in China, South Korea and Taiwan - is represented on both the GEB and RSG by SIG's
President & General Manager Asia Pacific North as part of our carton business in this region.

Our Code of Conduct was communicated from day one of the integrations and virtually
all new colleagues have completed training on ethical compliance. We are working to fully
integrate newly acquired operations into our established health and safety management
systems, and we have already trained the approximately 2,100 employees joining us from
Scholle IPN on our Life Saving Rules that form the cornerstone of our health and safety
programme. We also invited colleagues joining us through the acquisitions to participate in
our latest Group-wide employee survey.

We have incorporated the new businesses into our greenhouse gas emissions accounting
and Net Zero pathway, and begun work to include them in our Group-wide ISO 14001
environmental management certification in 2023. The three new plants that use liquid
packaging board have also achieved FSC™ Chain of Custody certification this year.
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Climate+ -

We are committed to keep reducing our carbon
footprint until we capture more carbon from the
atmosphere than we emit.

Limiting global warming to 1.5°C is critical to prevent catastrophic climate change. To do
this, the world needs to reach Net Zero - the point at which we achieve a balance between
emissions that may not be avoided and emissions removed from the atmosphere - by 2050.
Everyone has a part to play in this, including us.

Our aseptic cartons play a key role in minimising carbon emissions by keeping food safe and
fresh for long periods without the need for refrigeration in the supply chain. They have a 28-
70% lower carbon footprint than other packaging formats, such as plastic and glass bottles
or aluminium cans - and solutions in our innovative SIGNATURE portfolio offer even further
reductions of up to 58%. They are made mainly from renewable materials and we source
the fibre used to make their main raw material, liquid packaging board, from sustainably
managed forests that act as important carbon sinks. The electricity used to produce our
aseptic carton packs is 100% renewable and we offset all emissions from non-renewable
energy through Gold Standard CO, offset.

Tackling climate change helps us mitigate risks (physical and transitional), meet growing
expectations from stakeholders on climate action and harness opportunities for our
business.

We are well positioned to grow our market share in a low carbon economy as our solutions
provide a strong differentiator for customers seeking to meet growing consumer demand
for low carbon products and packaging. The addition of spouted pouches and bag-in-box
(see>pages11-12and > page 22), as well as chilled cartons, to our portfolio through acquisitions
in 2022 extends our range of low carbon solutions across further market segments.

Our commitment

We are committed to reducing our greenhouse gas emissions to the levels demanded by
science to keep global warming below 1.5°C. Our goal is to achieve Net Zero greenhouse gas
emissions by 2050.

Building on our current 1.5°C science-based target that was approved by the Science Based
Targets initiative in 2019, we are now going further with even more stretching 2030 emissions
reduction targets for our operations and our value chain (see targets table on > page 97).
At the same time, we are committed to pioneering even lower carbon packs to bring our
customers the lowest carbon packaging solutions.

We have developed a series of workstreams to support progress on our path to Net
Zero - including a strong alignment with other focus areas of Way Beyond Good, such as
sustainable innovation and supply chain, that support our Climate+ targets. Together, these
workstreams will help us meet our science-based targets and expand our positive impact
by delivering greenhouse gas emissions reductions across the value chain and beyond.
Areas of focus include:
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Our operations

« Seeking further energy savings through efficiencies and technology changes where
feasible

- Directly investing in more renewable energy capacity through on-site solar and power
purchase agreements’

- Seeking viable alternatives to natural gas, such as biogas or green hydrogen, to reduce
emissions from heating (which are currently offset through Gold Standard CO, offset
certificates)

» Replacing solvent-based printing with water-based inks.

Our value chain

» Encouraging suppliers to set their own science-based targets and take action to cut their
greenhouse gas emissions

» Reducing our use of carbon-intensive raw materials, such as fossil-based polymers and
aluminium foil

« Supporting carbon storage by sourcing from sustainably managed forests

« Working with suppliers and logistic providers to reduce emissions from inbound and
outbound logistics

» Helping customers cut emissions from their factories by reducing energy requirements
for our next-generation filling machines and offering upgrade kits to cut energy use in
existing filling machines

« Increasing collection and recycling rates for used beverage cartons to avoid emissions
from landfill

- Seeking lasting uses for the recycled material that store embodied carbon over the long
term.

Beyond our value chain

« Continuing to offer the lowest carbon alternative to other types of packaging and
increase uptake of our lowest carbon solutions, supported by critically reviewed life-
cycle assessments based on the ISO 14040 and 14044 international standards

- Mitigating food loss and waste (and associated greenhouse gas emissions) through our
long-life packaging solutions and technical innovations

« Driving carbon reductions in the supply chain for our industry and beyond as an early
adopter of transformative initiatives, such as certification to the Aluminium Stewardship
Initiative (ASI) which includes strict requirements for carbon reductions in the production
of aluminium?

- Enabling carbon capture by accelerating efforts to restore or create additional hectares
of thriving forests beyond those we need to provide raw materials for our cartons

« Using recycled materials from used beverage cartons to create a low carbon alternative
to carbon-intensive materials, such as materials for construction.

1 We currently purchase renewable electricity through guarantees of origin and international renewable energy certificates, as
well as directly through on- or off-site power purchase agreements, to maintain 100% renewable electricity for production of
our aseptic cartons.

2 ASl-certified smelters must achieve a level of Scope 1and 2 greenhouse gas emissions below 8 tonnes of CO, equivalent
per tonne of aluminium produced by 2030 (or immediately for smelters starting production after 2020). This is a significant
reduction from the current global average of 12 tonnes of CO. equivalent per tonne of aluminium ingot produced.
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We have extended our greenhouse gas accounting and ambitions to include our new bag-
in-box, spouted pouch and chilled carton businesses, which joined SIG Group through
acquisitions this year. See > pages 380-386 for more on our greenhouse gas emissions
basis for reporting. We will use the data we gathered to integrate these businesses into our
workstreams to reduce greenhouse gas emissions across all our operations and along our
broadened value chain.

Our path to Net Zero

Tonnes of CO,
equivalent

1.66M

NET ZERO
-97% per litre
packed (vs 2020)

0.13M

Carbonremoved - - - - - - — — -
exceeds carbon emitted

2016 2021 2030 2050

@ Operational emissions (Scope 1 + 2 GHG emissions) @ Value chain emissions (Scope 3 GHG emissions) Carbon removed

Reducing the carbon footprint of our packaging at every stage of the life-cycle
(% life-cycle carbon footprint of an aseptic beverage carton?)

Design Sourcing Manufacturing Transport Filling Recycling

Minimising the life-cycle
impacts of our packaging
solutions starts with design.
Environmental factors are
core value drivers in our
product development. All
our new packaging designs
must demonstrate optimised
resource use compared
with previous models. And
we are cutting carbon
further through sustainable
innovation.

Indicative figures referring to the climate impact of an average 1 litre SIG pack in EU28 based on our LCA tool.

Our packs are made

mainly from renewable
liquid packaging board

from certified sources that
support sustainable forestry.
We partner with suppliers

on innovative solutions for
renewable and recycled
polymers, and we aim to
source all our main materials
from certified responsible
sources, including aluminium
foil certified to the ASI
standard that requires
smelters to limit their carbon
emissions. See > page 105
and > page 135.
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We make our sleeves

and closures using 100%
renewable electricity,

and our environmental
management systems,
certified to ISO 14001 for
our aseptic carton business,
support continuous
improvement in energy
use and emissions at our
plants. See > page 94 and
>page 101.

We reduce transport
emissions by delivering our
carton sleeves in flat-
packed form and filling
trucks fuller for fewer
Jjourneys and less fuel use.
Our lightweight packs

also help customers cut
emissions from distributing
their products and avoid
the need for refrigeration.
See > page 104.

We improve the efficiency
of our filling machines with
every new generation, and
our technical service teams
help customers minimise the
energy needed to operate
our existing machines.

See >page 104.

I

We make sure all our packs
are designed to be fully
recyclable, and we partner
with stakeholders to raise
consumer awareness

and support efforts

to improve local

collection and recycling.

| See > page 109.
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Climate-related risks and opportunities for our business

Our risk management approach builds on

best available practice. Climate-related risks
and opportunities are identified following the
recommendations of the Task Force on Climate-
related Financial Disclosures (TCFD). These
inform several risk categories in the portfolio of
risks in our annual corporate risk assessment,
which identifies our main business risks based

on financial and reputational implications.

Climate-related risks to our business include
transitional risks - such as regulations (existing
and emerging), availability of technology,
reputation and changes in market demand -

@ Annual Report 2022

which we assess regularly. They also include
physical risks, such as more frequent extreme
weather that could affect our production plants
and supply chain resilience.

We disclose further information on climate risks
and opportunities for our business - including
potential financial impact - through our CDP
Climate and DJSI responses. This year, we

have also aligned our public reporting with the
elements of the TCFD framework, including
scenario analysis, to address climate-related
risks and opportunities and related impacts
(see > pages 366-369).
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Our targets

2025 target Progress tracker
Net Zero value chain greenhouse gas emissions by 2050 & New target

Reduce Scope 1 and 2 greenhouse gas emissions by 50% by 2025

and by 60% by 2030 (from 2016) Q Ontrack

Reduce Scope 1 and 2 greenhouse gas emissions by 42% by 2030 -

2 A
and by 90% by 2050 (from 2020)* @ New target

Reduce Scope 1, 2 and 32 greenhouse gas emissions by 25%

per litre of food packed by 2030 (from 2016) ® On track

Reduce Scope 1, 2 and 3 greenhouse gas emissions by 52%

74
per litre packed by 2030 (from 2020)" @ New target

Reduce Scope 3 greenhouse gas emissions by 97%

5
per litre packed by 2050 (from 2020)* © New target

Maintain 100% renewable energy and Gold Standard CO, offset

for all non-renewable energy (at production plants) ® Ontrack

Expand use of on-site solar power to meet at least 10% of our
global electricity use as part of overall renewable power purchase ® Ontrack
agreements (PPAs) to meet 25% of our global electricity use

Transition to 100% bioethanol or other bio-materials for printing

(also a target for Supply chain, see > pages 135-140) Q Ontrack

Reduce CO, emissions from inbound and

outbound logistics by 25% (from 2016) @ More work to do

1 Our new targets were developed in line with the latest guidance of the Science Based Targets initiative (SBTi) and in support of
its Business Ambition for 1.5°C and the United Nations-led campaign Race to Zero. Now also included are our new bag-in-box,
spouted pouch and chilled carton businesses, which joined SIG Group through the acquisitions of Scholle IPN and Evergreen Asia
in2022.

2  This value chain target covers our most significant Scope 3 emissions - from our supply chain, use of our filling machines and
recycling or disposal of packs.

Our progress

We have formally committed to achieving Net Zero greenhouse gas emissions by 2050 and
set stretching targets to help us get there. We maintained carbon neutral production for
our aseptic carton packs with 100% renewable electricity and Gold Standard CO, offset for
all non-renewable energy. We also invested in more on-site solar installations and power
purchase agreements that support further investment in renewable energy as part of
the global energy mix. Sales of our lowest carbon packaging materials - our SIGNATURE
portfolio — grew by a further 13% this year and we launched the world'’s first full barrier
solution for aseptic carton packs for use with products such as juices, as well as liquid dairy.
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Extending SIG’s industry lead on renewable energy with physical PPAs

We have used 100% renewable electricity to renewable electricity from on-shore wind

make our aseptic carton packs since 2017. turbines in Germany on a real-time supply basis

Initially, we sourced renewable power mainly and a flexible top-up of hydropower.

through Guarantees of Origin certificates. Now

we are going further by sourcing more directly And we're not stopping there. Two vast solar

through power purchase agreements (PPAS) arrays at our plants in Linnich and Wittenberg,

that support further investment in renewable currently in construction, will enable us to

energy as part of the global energy mix. power more of our production with renewable
power generated at our own sites. Together

We have now secured physical PPAs to power with planned installations in Mexico and Saudi
100% of our carton packaging production in Arabia, these will triple our total on-site energy
Germany from January 2023. These include generation worldwide.

a combination of on-site solar installations,

Performance in 2022 \

Integrating new businesses

«  We have integrated our new bag-in-box, spouted pouch and chilled carton businesses,
which joined SIG Group through the acquisitions of Scholle IPN and Evergreen Asia in
2022, into our greenhouse gas inventory (see > pages 380-386) and relevant activities
related to our Net Zero pathway. These new acquisitions are also included in the scope of
our new targets on Scope 1, 2 and 3 greenhouse gas emissions and related reporting of
data for SIG Group from 2020 to 2022.

Value chain emissions

» Since 2016, we have reduced Scope 1and 2 emissions and our most significant Scope 3
emissions® from our aseptic carton business by 20% from the 2016 baseline, putting us on
track to meet our science-based target to cut these relative emissions by 25% by 2030.

- We have set a new and expanded target to reduce Scope 1, 2 and 3 greenhouse gas
emissions - including all Scope 3 categories - by 52% per litre packed by 2030 from a
2020 baseline for SIG Group (including our new bag-in-box, spouted pouch and chilled
carton businesses). Once approved by the SBTi, this target will replace our current value
chain target. SIG Group’s Scope 1, 2 and 3 emissions per litre packed have decreased
slightly from 2020 to 2022, and we aim to drive progress towards this new target through
our Net Zero workstreams.

3 Includes Scope 3 emissions from our supply chain, use of our filling machines and recycling or disposal of our cartons.
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» Cutting our Scope 3 emissions is central to our path to Net Zero and we have set a target
to achieve a 97% reduction per litre packed by 2050 (from a 2020 baseline) for SIG Group.
SIG Group's total Scope 3 emissions remained at a steady level from 2020 to 2022, and
we aim to drive progress towards this new target through our Net Zero workstreams.

Value chain carbon footprint for our aseptic carton business!
(thousand tonnes of CO, equivalent)

2016 2017 2018 2019 2020 2021 2022
Scope 1 29.1 385 34.4 34.5 311 29.8 251
Scope 2 84.0 28.6 32.5 27.9 22.9 0 0
(market based)?
Scope 3 1,541.9 1,461.1 1,5630.6 1,5675.4 1,5634.1 1,672.4 1,602.1
Total 1,655.0 1,628.2 1,597.5 1,637.8 1,5688.1 1,602.1 1,627.2

1 Dataon greenhouse gas emissions for previous years have been restated to reflect revised scope of greenhouse gas targets and
baselines as a result of changes to the business, and in line with Greenhouse Gas Protocol requirements.

2 Location-based emissions (based on the electricity grid average amount) totalled 103.1 thousand tonnes of CO. equivalentin 2022
for our aseptic carton business.

Value chain emissions rate

for our aseptic carton business!
(grams CO; equivalent/

litre of food packed)

I

2021 79

2020 81

2019 90

2018 93

2017 91

2016 99

" materal Soope 3 smisions (ffom out supply ohain use of our —

filling machines and recycling or disposal of our cartons).

N
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Value chain carbon footprint for SIG Group*
(thousand tonnes of CO, equivalent)

2020 2021 2022
Scope 1 32.4 313 26.6
Scope 2 (market based)? 64.5 41.0 48.8
Scope 3 1,863.7 1,901.9 1,927.5
Total 1,965.6 1,979.2 2,022.9

1 Includes our new bag-in-box, spouted pouch and chilled carton businesses, which joined SIG Group through the acquisitions
of Scholle IPN and Evergreen Asia in 2022.

2 Location-based emissions (based on the electricity grid average amount) totalled 151.7 thousand tonnes of CO. equivalentin 2022
for SIG Group.

Value chain emissions rate for SIG Group! Scope 3 emissions by category in 2022
(grams CO; equivalent/ for SIG Group?
litre of food packed)

1.2%
70
EEIN 36%~ o

2021 70 6.1%‘ H
2020 73 9.9%
/_
1 Includes our new bag-in-box, spouted pouch and chilled 1 4'6% 64. 1%

carton businesses, which joined SIG Group through the
acquisitions of Scholle IPN and Evergreen Asia in 2022.

Purchased goods and services
End-of-life treatment of products
Use of products

Upstream transportation
Downstream transportation

Fuel and energy related activities

Other (waste and business travel)
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Raw materials

»  We continued to work with suppliers to cut emissions from the production of the main raw
materials for our aseptic cartons. We engaged with aluminium suppliers to encourage
more of them to achieve ASI Chain of Custody certification, which includes strict
requirements on carbon reductions in the smelting process, and secured further supplies
of ASI-certified aluminium to enable us to procure 100% of the aluminium foil for our
aseptic carton packs with ASI certification from January 2023 (see > page 137). We sourced
a considerable amount of low-density polyethylene from INEOS Olefins and Polymers
Europe, made with certified renewable power, which reduces the carbon footprint by
21%. And we held top management-level discussions on emissions reductions plans with
Stora Enso, one of our main liquid packaging board suppliers.

« 71% (by volume) of the A-materials* for our aseptic cartons came from renewable
sources in 2021 - mostly liquid packaging board as well as the polymers linked to 100%
renewable materials® for the growing number of packs sold with our SIGNATURE 100 and
SIGNATURE FULL BARRIER solutions.

« Sevenofoureightaseptic carton production plants have already moved from fossil-based
solvents to plant-based bioethanol for our printing processes and we are continuing to
explore how to extend the switch to renewable alternatives worldwide. The plant-based
ethanol we use is made from agricultural residues, not food crops.

Operations

»  We have cut Scope 1and 2 emissions from our aseptic carton business by 78% from the
2016 baseling, putting us on track to meet our current science-based target to reduce
these emissions by 60% for 2030. Switching to renewable electricity to power 100% of
our production in 2017 made the biggest contribution to this progress.

- Wearenow going further by targeting a reduction of 42% by 2030 - and 90% by 2050 - for
SIG Group (including our new bag-in-box, spouted pouch and chilled carton businesses)
from a baseline of 2020, when we had already moved to 100% renewable electricity at all
the plants we owned then. Once approved by the SBTi, this target will replace our current
science-based target. We cut our total Scope 1and 2 emissions by 22% from the 2020
baseline for the new target.®

«  We maintained carbon neutral production for our aseptic carton packs by using 100%
renewable electricity for production and offsetting non-renewable energy through Gold
Standard CO; offset. Since we first achieved this milestone in 2018, this has avoided over
246,000 tonnes of CO; equivalent emissions.

» Our existing 11.3 MWp of on-site solar power met 2.6% of global electricity use for our
aseptic carton business in 2022. More is in development, including two huge roof and
ground-mounted arrays at our sites in Wittenberg and Linnich (both in Germany) as well
as installations in Mexico and Saudi Arabia. Together, these will triple total on-site energy
generation for production of our aseptic cartons. Three of our newly acquired sites - in
Australia, China and the USA - have rooftop solar arrays and we have begun feasibility
studies to develop new on-site solar at others.

4 A-materials are those that go directly into our packs - paperboard, polymers, aluminium foil and ink.
5 Linked to wood residues from paper making via an independently certified mass balance system.

6 Includes our new bag-in-box, spouted pouch and chilled carton businesses, which joined SIG Group through the acquisitions of
Scholle IPN and Evergreen Asia in 2022.
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+ We continued to increase the positive impact we deliver through our sourcing of
renewable power by securing more physical power purchase agreements (PPAs) that
support further investment in renewable energy as part of the global energy mix. PPAs
met 12% of global electricity use for our aseptic carton business in 2022 and we have
secured PPAs that are expected to increase this to 29% in 2023, including enough to
power 100% of our aseptic carton production in Germany (see case study on > page 98).

« The greenhouse gas emissions intensity of our aseptic carton production decreased by a
further 19% to 12 tonnes CO, equivalent/million m? of sleeves produced in 2022.

» Energy conservation programmes contributed to a 7% reduction in the energy intensity
of our aseptic carton production to 183 MWh/million m? of sleeves produced in 2022.
Our three aseptic carton production plants in Europe continued to demonstrate annual
energy reductions to maintain their certification to ISO 50001, and our plant in Rayong
(Thailand) achieved this certification for the first time.

«  We continued to explore ways to cut emissions from generation of thermal energy by
reducing or replacing use of fossil fuels. A new system to recover heat from production
processes at Saalfelden (Austria) is expected to reduce the site’s natural gas consumption
by 45%, avoid an estimated 790 tonnes of CO, emissions per year and deliver annual
savings of around €30,000 in energy costs. We are also exploring the feasibility of green
hydrogen and carbon capture technologies in the longer term.

« We completed construction of our new plant in Querétaro (Mexico), which has been
designed in line with criteria set by the LEED sustainable buildings standard (targeting
Gold level) and will feature solar panels on its rooftop.

+ We maintained our global ISO 14001 certification for our aseptic carton business -
and began work to extend it to newly acquired sites in 2023 - for our environmental
management systems that include management of energy use and greenhouse gas
emissions. We also designed and launched new interactive online training on ISO 14001
to help employees understand how our environmental management systems can help
us cut environmental impacts and how they can do their part to help. Initially rolled out
to colleagues in our new bag-in-box and spouted pouch business, we plan to roll out
this training across SIG Group in the coming year through our established learning and
development channels.

Scope 1 and 2 greenhouse gas emissions intensity from aseptic carton production®
(tonnes CO; equivalent/million m? of sleeves produced)

68

42 40

35

17
15
12

I [ [ [ I I I
2016 2017 2018 2019 2020 2021 2022

1 Energy use, energy intensity and emissions intensity are reported per million square metres of sleeves produced and exclude energy
use at our closure production plant in Switzerland.
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Energy intensity of aseptic carton production® (MWh/million m? of sleeves produced)

223

1

T T T T T T I
2016 2017 2018 2019 2020 2021 2022

Energy use, energy intensity and emissions intensity are reported per million square metres of sleeves produced and exclude energy
use at our closure production plant in Switzerland.

Energy use for aseptic carton production (GWh, by type)

2016 2017 2018 2019 2020 2021 2022
Natural gas 96 123 132 134 133 133 112
Liquified natural gas 12 12 10 8 6 7 6
Diesel 0 0 0 0 1 1
Electricity 157 40 45 41 34 0 0
(non-renewable)
Electricity (renewable) 71 189 198 201 209 261 269
Total 335 363 386 385 383 402 388

1

Energy use, energy intensity and emissions intensity are reported per million square metres of sleeves produced and exclude energy
use at our closure production plant in Switzerland.

Packs

7

Sales of our lowest carbon packaging materials - combibloc ECOPLUS, SIGNATURE 100
and SIGNATURE FULL BARRIER -increased by 13% this year, with 611.6 million litres of food
packedin SIG aseptic cartons with these three SIGNATURE portfolio packaging materialsin
2022. We have now sold enough packs with SIGNATURE portfolio solutions to fill more than
2.7 billion litres of food. Together, these products have saved an estimated 56,000 tonnes
of CO, equivalent emissions compared with standard SIG aseptic carton packs. As sales of
these sustainable innovations grow, so will the associated carbon reductions.

We launched SIGNATURE EVO, the world’s first full barrier solution for aseptic carton
packs with no aluminium layer that can be used with oxygen-sensitive products, such as
juices, as well as liquid dairy. This aluminium-free’ solution provides comparable barrier
properties to our standard aseptic carton solutions that include a layer of aluminium foil.
SIGNATURE EVO was launched in early 2022 in our combiblocMini portion-sized format
and will be extended to other formats. We are currently working on a life-cycle assessment
to quantify the carbon footprint reduction that can be achieved using SIGNATURE EVO
compared with a standard SIG aseptic carton pack, with results expected in 2023.

With no aluminium layer.
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» Anindependent life-cycle assessment with Riedel found that our new combismile pack
with SIGNATURE FULL BARRIER offers a carbon footprint reduction of 75% or more
compared with the PET bottles that Riedel was using previously for its on-the-go juices
(see > page 21).

« We remain the only carton producer to offer packs with ASI-certified aluminium and,
from January 2023, we are sourcing 100% ASI-certified aluminium foil. We sold over
8.6 billion SIG packs in 2022 with the ASI code, showing that ASI-certified aluminium foil
was sourced for their production. Of theseg, nearly 1.4 billion feature the ASI label — almost
three times the number in 2021 as more customers opt to include the ASI label on their
packs to demonstrate and raise awareness of responsible aluminium sourcing.

« We commissioned the Institute for Energy and Environmental Research (IFEU) to
conduct independent ISO-conformant life-cycle assessments for our newly acquired
bag-in-box and spouted pouch solutions. Preliminary results, to be confirmed through
an independent critical review process, show significant carbon savings compared with
alternative types of packaging: bag-in-box solutions for wine offer an 80% lower carbon
footprint compared with glass bottles; and mono-material spouted pouches for baby
food offer an 11% reduction in carbon footprint compared with plastic tubs and a 59%
reduction compared with glass jars.

See > pages 126-134 for more on our SIGNATURE portfolio, our latest sustainable innovation
developments and uptake of the lowest carbon solutions for our packs.

Logistics

«  We continued efforts to cut emissions from logistics by reducing the distances our raw
materials and finished packaging need to travel, working to qualify more suppliers in the
regions where we operate and increasing local aseptic carton production capacity to
serve the Americas with our new plant in Mexico.

« Emissions from outbound logistics decreased by 21% in 2022 to 51,382 tonnes of
CO; equivalent. This reduction was supported by moving production for some of our
customers in Asia that previously received cartons from our former plant in Australia, to
instead deliver from our plants in China and Thailand. We also maintained a high rate of
full truck loads (95%) for delivery to our aseptic carton customers.

» Overall, upstream logistics emissions (inbound and outbound transportation) for our
aseptic carton business have increased by 7% from the 2016 target baseline.

Filling machines

« Our next-generation filling machine for SIG aseptic cartons, SIG NEO, launched at the
end of 2021, is designed to cut energy use and offer a 25% lower carbon footprint for
the filling and packaging process per pack compared with our third-generation filling
machines. Field testing planned for 2022 has been delayed and we now expect to report
on carbon reductions achieved by customers in practice in 2024.

Recycling

See > pages 109-120 for information on how we are supporting efforts to increase recycling
of used beverage cartons.

Removing carbon from the atmosphere

See > pages 105-108 for information on how we are taking carbon out of the atmosphere by

supporting thriving forests.
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Forest+

We aim to create more thriving forests
than it takes to make our products.

The world’s forests play a critical role in regulating the climate as well as supporting
biodiversity, ecosystem functions and communities. They can provide a wealth of resources
and materials that can be continually renewed - including the wood fibres used to produce
the liquid packaging board that makes up an average of 75% (and up to 82%) of SIG’s carton
packs, as well as the polymers used to link some of our SIGNATURE solutions to up to 100%
renewable materials.’

Forestry operations must be managed sustainably to protect biodiversity, maintain eco-
system services and carbon storage, avoid forest degradation or deforestation, respect
the rights of workers, local communities and indigenous peoples, and ensure a sustainable
supply of raw materials now and in the future.

Forest Stewardship Council™ (FSC™) certification assures us and our customers that all the
liquid packaging board we use in our carton packs comes from sustainably managed forests
and other controlled sources. The FSC™ label, which can be included on all SIG cartons,
enables customers to confidently communicate to consumers that the board used in their
packaging contains material from forests that are continually regrown.

Our ambitious commitments to protect and regenerate our planet’s forests contribute to
wider global goals - reinforced at the COP15 biodiversity conference in 2022 - to conserve,
protect, restore and sustainably manage biodiversity and ecosystems for the next decade.

Our commitment

We are committed to protecting 100% of the sustainable forests we source from by
purchasing all our liquid packaging board with FSC™ certification. We maintain our Chain of
Custody certification at all our carton production sites and sales offices to enable the board
used in our packs to be traced through the supply chain to sustainably managed forests.

On top of this, for every hectare that we sourced from in 2020, we will create, restore,
protect or improve management of an additional hectare of healthy forest by 2030. That's
an additional 650,000 hectares of thriving forest by 2030 - the equivalent forest area
needed to continually generate the wood needed to produce all the packs we made in 2020
all over again.

This commitment is based on the area of FSC™-certified forest (in hectares?) that would
be needed to regrow the estimated 2 million m® of wood that it took to produce the
400,000 tonnes® of liquid packaging board we used to make our packs in the year that we
set the commitment (2020). WWF has confirmed that this is a rigorous commitment and
rationale.

1 Polymers are linked to wood residues from paper making via an independently certified mass balance system.
2 Based on1hectare of Swedish FSC™-certified forest (where SIG mainly sources from) producing an estimated 3 m® of wood.
3 Based on an estimated 5 m® of wood to make 1tonne of liquid packaging board.
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We will achieve the 650,000 hectare commitment by partnering with NGOs, such as WWF
and Brainforest, to identify and deliver forestry projects, and by seeking opportunities to
undertake joint projects with our suppliers and customers. Support from expert agricultural
scientists, botanists and foresters will help to ensure this work is grounded in science.

In addition, we will continue to empower and encourage our customers to put the FSC™
label on any SIG carton pack to champion packaging that helps create more thriving forests
and raise consumer awareness of sustainable forestry.

We also aim to reduce pressure on forest resources by designing our packs to minimise use
of materials, and by fostering recycling of beverage cartons after use to reclaim the fibres
so they can be used again to create new paper and board products (see > pages 109-120).

In 2022, we began using the Taskforce on Nature-related Financial Disclosures (TNFD)
framework to inform our assessment of risks and opportunities for our business. We also
updated our policies on Responsible Sourcing, Environment, Health and Safety, and Product
Stewardship to better reflect our commitment to uphold biodiversity.

Our targets

2025 target Progress tracker

Partner to create, restore, protect or improve management of at least 650,000

additional hectares of forest beyond what we need to make our products by 20301 ® Ontrack

Establish a partnership with Brainforest, an NGO, to contribute

to restoring or creating resilient and sustainable forests by 2025 © Completed

Partner with an NGO to develop a methodology to measure

the impact of FSC™ certification by 2025 @ More worktodo

Work with customers to include the FSC™ label on 100% of the packs we sell,

closing the remaining 3% gap by 2025 ® Ontrack

Maintain 100% FSC™-certified supply of liquid packaging board for our packs

(also a target for Supply chain, see > pages 135-140) ® Ontrack

1 Target wording amended for clarity.

Our progress

We continued to purchase 100% of the liquid packaging board for our aseptic cartons
with FSC™ certification - an industry first — and sold more than 42 billion FSC™-labelled
packs in 2022. We launched a major new partnership with WWF Switzerland to directly
invest in projects designed to protect, restore or improve thousands of hectares of forests,
starting with a project in Mexico to secure critical habitat for jaguars. We also joined WWF's
Forests Forward programme and made a series of public commitments to drive progress
towards our Forest+ ambitions and directly contribute to global goals on restoration of
forests and biodiversity.
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Championing sustainable forestry at the FSC™ General Assembly

SIG was the top ‘Green Sponsor’ of the FSC™ During the General Assembly, we announced our
General Assembly in 2022, reinforcing our partnership with WWF Switzerland to directly
longstanding partnership with the FSC™ and invest in projects that will protect, restore

our commitment to its rigorous certification or improve thousands of hectares of forest
standard. (see > page 27).

Our sponsorship helped ensure diverse social,
environmental and economic interests were X
™
represented in critical discussions on forest m‘ .
management and sustainability by enabling FSC ron:s"rsro)nl)Au
FOREVER

™ 1
FSC™ members who would otherwise lack Forest Stewardship Council™
sufficient resources to attend.

Performance in 2022

Sourcing FSC™-certified board

«  We continued to purchase 100% of the liquid packaging board for our aseptic cartons
with FSC™ certification - first achieved in January 2021. SIG is the only beverage carton
producer to have achieved this.

«  More than 42 billion (99%) of the aseptic carton packs we sold in 2022 carried the FSC™
label, raising awareness of certified sustainable forest management by bringing the
FSC™ label to consumers around the world. To close the remaining gap to our target of
100%, we are continuing to promote the benefits of FSC™ labelling and encouraging our
customers to include the FSC™ label in décor designs for new products. This year, we
conducted an analysis of which existing customer product décors do not yet include the
FSC™ label and we plan to work with the relevant customers to integrate the label in their
next planned design change to avoid unnecessary waste of printing cylinders.

»  We maintained FSC™ certification across SIG aseptic carton production sites, and added
our newly acquired chilled carton production sites in China, South Korea and Taiwan to
the SIG FSC™ multi-site certificate.

 Building on our longstanding work with the FSC™ to develop the certification scheme, we
sponsored its 2022 General Assembly, an event that sets the direction of the organisation
for the coming years (see case study above).

« We are working with the Institute for Energy and Environmental Research (IFEU) on a
project to measure the impact of sourcing FSC™-certified raw materials using life-
cycle assessment techniques focusing on carbon and biodiversity. This year, we worked
together to refine our approach and agreed a plan to help develop a methodology.
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Partnering to expand sustainable forestry

»  We launched a five-year partnership with WWF Switzerland to directly invest in projects
designed to protect, restore or improve thousands of hectares of forests. The first joint
project on the ground aims to improve forest management of 100,000 hectares and
restore a further 750 hectares of forest to secure a landscape in Mexico that serves as
a critical jaguar habitat. Read more about our partnership with WWF on > pages 26-29.

« Through our partnership with WWF Switzerland, we joined WWF's Forests Forward
programme, which brings together businesses, local communities and other key forest
stakeholders to transform the way forests are valued, managed, protected and restored
for the benefit of nature, people and climate. As a member of the programme, we have
made a series of public commitments (see box below) that are designed to contribute
to specific UN Sustainable Development Goals (SDGs) as well as supporting our own
Forest+ ambitions.

- We began engaging with customers and suppliers to explore the potential to amplify our
positive impact by working together on joint forest projects, including inviting them to
join our partnership with WWF Switzerland. We also partnered with Brainforest — a Swiss
for-impact venture studio for forests and climate, co-founded by WWF Switzerland and
made possible by the Migros Pioneer Fund - and its venture Xilva AG to help us identify
projects that would be suitable for SIG to undertake jointly with customers or suppliers.
We are looking for science-based projects that are designed to create resilient forest
ecosystems to improve biodiversity and store carbon to unlock the full climate potential
of forests.

+ Following our Way Beyond Good Champions’ Forest+ campaign in 2021, some of our
local teams continued to support efforts on the ground to restore or create forests in
their communities this year. In Switzerland, a group of SIG volunteers planted around
230 saplings to restore parts of the forest near our Neuhausen site that had been
destroyed by bark beetle. In Romania, almost 100 colleagues from our Cluj site planted an
"SIG forest” of around 1,200 trees on a hill near the city in a teambuilding event organised
in partnership with a local NGO. In Germany, new trainees joining our team at Wittenberg
were introduced to The Way Beyond Good and our focus on Forest+ through a trip to
the Mittlere Elbe biosphere reserve, where they learned about nature conservation and
helped out with tree protection measures.

Our Forests Forward commitments

UN Sustainable Development
Commitment Goals supported*

Maintain achievement of SIG’s 100% FSC™ sourcing goal
(first reached in 2021)

12 Sovinenn
By end of 2024, key liquid packaging board suppliers move forest g 1268&12.7
sourcing from FSC™-controlled wood to FSC™ forest management m ’ ’
certification
By end of 2024, at least two of SIG’s major suppliers engage in 15 %,

afforestation or restoration of additional forest area beyond direct
purchase by co-financing relevant forest projects

& BLX
[]

SIG shows the way in this partnership for key customers, investors and
peers to contribute and join efforts to facilitate market shift

SIG and WWF co-develop SIG's comprehensive approach to support
thriving forests, building upon SIG’s 100% FSC™ sourcing achievements

15.2
By 2025, invest in forest restoration in at least three ecologically

important landscapes

1 See>pages 376-379 for more detail on UN Sustainable Development Goals supported.
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Resource+ % //

We aim to lead the way towards a
fully circular packaging system.

Our planet’s resources are finite and its capacity to absorb waste is limited. As a society,
we need to move towards a circular economy that stops producing waste and strengthens
natural systems. We know SIG can play a big part in this.

SIG cartons contribute to the circular economy from the start of their life because they are
made mainly from renewable materials that are naturally regenerated. They are designed
to be fully recyclable after use, which helps to keep high-quality materials in circulation and
avoid uncontrolled waste entering the world’s oceans as litter that can harm wildlife.

Our packaging solutions, including sustainable innovations such as our paper straws and
tethered caps, help our customers comply with growing regulations and fulfil their ambitions
to reduce the environmental impact of packaging.

We work with customers and others in our industry to extend recycling infrastructure and
collection systems around the world as part of our shared responsibility to enhance the rate
of cartons that are recycled. Many of the programmes we support have a wider positive
impact by increasing collection and recycling of other types of packaging, and by adopting
ethical standards and innovative models that support underprivileged people.

Optimising our packs and cutting waste in our own operations helps us minimise material
use and enhance the efficiency of our production processes. Certified environmental
management systems help to preserve water resources in our operations and supply chain,
and our innovative filling technology helps customers to reduce water use at their factories.

Our commitment

Our goal is to design cartons that support increased circularity by stepping up our use
of renewable or recycled materials and fostering recycling to turn more used packs into
valuable resources that can be used again.

We are committed to the principles of the circular economy, set out by the Ellen MacArthur
Foundation, to design out waste, regenerate natural systems and keep products and
materials in circulation, underpinned by use of renewable energy (see > pages 93-104).

In Europe, we are also fully committed to the ten industry commitments set out
in the ambitious 2030 roadmap set by the Alliance for Beverage Cartons and the
Environment (ACE), of which SIG is a member (see box on the next page).
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ACE 2030 roadmap: industry commitments in Europe

Through ACE, together with others in our « deliver the lowest carbon footprint packaging

industry, by 2030 we are committed in Europe to: - design for circularity

« achieve a 90% collection rate of beverage

- produce beverage cartons only from cartons for recycling
renewable materials - achieve at least a 70% recycling rate verified
+ and/or produce beverage cartons from by third parties
recycled materials + meet the highest sustainability sourcing
- use more fibre and less plastic standards for all materials
« decarbonise our value chain in line with . increase carbon sequestration, enhance
1.5°C target biodiversity and increase forest growth.

Partnering to foster collection and recycling

We are committed to collaborating through industry associations (see box on the next page),
and with other stakeholders, to significantly increase recycling rates for used beverage
cartons globally.

The high-quality fibre that makes up the majority of our cartons can be separated and
recycled relatively easily for reuse at paper mills, so our main focus forinvestment toincrease
recycling capacity is on more facilities to recycle the remaining polymer and aluminium -
either together as a robust PolyAl material for roof tiles or furniture, or separately to enable
wider applications for the recycled materials. Through EXTR:ACT, we keep apprised of new
recycling technologies and facilities being developed independently and through industry
associations. We also strive to increase demand for recycled materials from used beverage
cartons by showcasing potential uses.

Used beverage cartons must be collected before they can be recycled. To support this, we
advocate for enabling regulatory frameworks (including extended producer responsibility
legislation), raise consumer awareness to support collection of used beverage cartons for
recycling, and develop innovative models for collection that provide additional societal
benefits for underprivileged people.

Our tailored local Going Circular roadmaps are designed to catalyse collection and recycling,
and to promote the beverage carton as a sustainable packaging option, in 25 priority
countries that together account for around 90% of our global carton sales (by weight).

We are also embarking on plans to enhance collection and recycling systems for our newly
acquired bag-in-box and spouted pouch solutions. Some of the industry partnerships that
SIG supports in relation to beverage cartons, such as the Consumer Goods Forum, already
include collection and recycling of these types of packaging.
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Industry partnerships

We are advocating and driving initiatives to increase collection and recycling of used beverage
cartons through industry partnerships, including:

We are also part of national producer responsibility organisations (PROs), industry associations and
other interest groups that seek to promote recycling in countries such as Australia, India, Indonesia,
Malaysia, New Zealand, South Korea, Thailand, Vietnam and the USA.

Designing for circularity

We are committed not just to increasing collection and recycling rates for cartons as they
are designed today, but to designing our cartons to support increased circularity in the
future. Our standard procedures mandate that all new carton packs must be fully recyclable
by design."

Through our focus on sustainable innovation (see > pages 126-134), we have developed
circular solutions, such as paper straws for on-the-go cartons and tethered closures
that ensure the cap stays with the rest of the pack for recycling. We are also innovating
to increase use of renewable or post-consumer recycled materials across our packaging
portfolio - particularly to replace virgin fossil-based polymers.

Our industry-leading aluminium-free? solutions for aseptic cartons offer the potential to
simplify the recycling process for beverage cartons, with just two materials to separate
rather than three, and to enhance the quality of the recycled polymers recovered -
in addition to further reducing the carbon footprint of our cartons (see > pages 93-104).

The box that makes up the majority of the materials in all our bag-in-box solutions can
already be recycled through widely available paper recycling streams. We are working to
make more of the bags in these solutions, as well as our spouted pouches, fully recyclable
by design (see > pages 126-134).

1 Our evaluation of recyclability is based on the relevant EN643 standard.
2 With no aluminium layer.
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Optimising resource use in filling

SIG filling machines have an industry-leading waste rate that means less than 0.5% of our
packs are wasted during the filling process. We are committed to designing each next-
generation machine to help customers further optimise the amount of resources - including
water, energy and hydrogen peroxide for sterilisation — they need to fill our carton packs
at their factories compared with previous models (see > pages 126-134). We also work with
customers to ensure that our filling machines, and their parts, are recycled or disposed of
responsibly at end of life.

Minimising waste and water use in production

We are committed to monitoring and managing environmental impacts from our operations -
including minimising waste and use of resources such as water. Robust environmental
management systems, certified to ISO 14001 at all our sleeve and spout production plants
for our aseptic cartons, support continuous improvement across our operations.

Our main focus is on eliminating waste to landfill by reusing or recycling waste - or, where this
is not feasible, by choosing the next best option, such as energy recovery. We also implement
responsible disposal options for hazardous and electronic waste to avoid environmental
harm and ensure hazardous waste does not end up in landfill.

We use relatively little water in our operations, but we monitor and aim to minimise water
use where feasible. All our sites in water-stressed areas are required to have a water
management system.

Sourcing sustainable materials

We aim to source all our raw materials with certifications to rigorous external standards that
ensure the resources we purchase are produced responsibly (see > pages 135-140).

The liquid packaging board that makes up 75% of our cartons on average comes from
renewable wood fibre and is procured with FSC™ certification, which requires forest
operations to be sustainably managed so nature is protected and natural resources are
continually regenerated. FSC™ certification also requires forest operations to protect and
restore natural water sources and avoid or mitigate any negative impact on water quality or
quantity. We also cover relevant sustainability topics through our working groups with liquid
packaging board suppliers, including checking that they have water management systems
in place.
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Our targets

2025 target?*

Progress tracker

Launch a full barrier carton linked to 100% renewable materials
(see Sustainable innovation on > pages 126-134)

® Ontrack

Further reduce the amount of non-fibre materials in our carton packs
to increase the share of renewable materials and to enable SIG cartons
to go into paper recycling streams where relevant by 2030

(see Sustainable innovation on > pages 126-134)

& New target

Partner with stakeholders to implement dedicated and country-specific roadmaps
to support increased collection and recycling of beverage cartons

® Ontrack

25% reduction in grams of waste per m? of packaging material (from 2016)

(® More work to do

Zero landfill - all waste to be recycled or used as renewable biofuel

(® More work to do

Maintain certification to ISO 14001:2015 at all production plants

® Ontrack

1 Atarget, and accompanying KPI, for the newly identified material issue of water is in development.

Our progress

We made further strides on the road to circularity for our cartons this year with new industry
guidelines on design for recycling developed through ACE in Europe and expansion of
our innovative Recycle for Good social models for collection of used beverage cartons
in several countries around the world. A new recycling facility we funded with partners
opened in Australia to boost recycling capacity and create a new market for recycled
cartons by turning them into innovative construction materials. The latest launches from
our sustainable innovation pipeline bring further benefits for circularity by expanding our
range of aluminium-free® solutions for our aseptic cartons, introducing a paper blister for
our paper straw solution and reducing resource use during filling — as well as introducing
recycled content and enhancing recyclability of our newly acquired bag-in-box and spouted

pouch solutions.

The Cidade+Recicleiros

programme in Brazil enables

cities, companies and
communities to establish

effective municipal systems

to collect and separate

consumer waste and ensure

decent working conditions
for waste pickers. SIG is
leading business support
for the project.

3 With no aluminium layer.
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Recycle for Good in Egypt

We extended our Recycle for Good programme
this year with two innovative recycling initiatives
in Egypt, where there is currently no segregation
of waste at household level. Both use technology
to offer full traceability to show the volumes

of materials recycled and offer wider societal
benefits, including verifying ethical working
conditions for waste collectors.

Our partnership to collect used beverage cartons
with Tagaddod - the first company in Egypt to
enable direct household and food service waste
collection through tech-based solutions - builds
on its existing app solution, logistics network and
operations to collect other recyclable waste.
People in Cairo can now use the app to arrange
for used cartons to be collected from their home
or workplace, and we can use it to trace the
cartons to a specific waste collection point and
recycler and check ethical working conditions
for waste collectors. Households and businesses
can earn points for each carton collected, which
can be exchanged for rewards such as food
products or a donation to local charities. We are
raising awareness of the programme through a
campaign targeting 3 million households.

In a second programme, with the international
organisation Plastic Bank, we are piloting the
use of blockchain technology to verify ethical
working conditions and enable full traceability
of the volume of used beverage cartons and
other waste removed from the environment.
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By the end of 2022, around 100 tonnes of used
beverage cartons had been collected and
tracked in just three months. The pilot, in a
coastal area of Egypt on the Red Sea, aims to
empower waste pickers by ensuring they receive
appropriate personal protective equipment,
training and pay for their work. An app enables
them to log each piece of waste they collect and
receive their choice of payment in exchange -
either cash (via an online wallet), food products
or school fees. More than 60 workers have
participated so far.
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Boosting recycling capacity for beverage cartons in Australia

In December 2022, the first batch of innovative The initiative builds on advocacy efforts over
new construction materials rolled off the the last two years via the GRACE partnership,
production line at the saveBOARD recycling which we have worked together to expand this
facility in Sydney, Australia - made from year with other applications for government
recycled SIG beverage cartons. funding for additional recycling capacity. Further
funding has already been secured for the
These high-performance recycled board construction of a second saveBOARD recycling
materials are designed for use in building facility in Victoria. These concrete achievements

interiors and exteriors as a low carbon demonstrate the value of sector cooperation
alternative to products such as plasterboard to deliver system-level solutions.

and particle board. They are suitable for use
in homes and commercial buildings. They also
offer benefits for indoor air quality, with zero
volatile organic compounds, because they are
bonded using heat and compression rather
than glues or chemicals.

Together with partners, SIG has provided funding
support for this innovative recycling facility,
which will process more than 4,000 tonnes of
material a year. It will help create a new market
for post-consumer recycled materials made
from beverage cartons and paper cups by
producing high-performance construction
materials. The facility has also been awarded
public grants through the Australian
Government’s Recycling Modernisation Fund
and the New South Wales Government’s
Waste Less, Recycle More initiative.
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Performance in 2022

Designing for circularity

See > pages 126-134 for information on how we are designing for circularity through our
focus on sustainable innovation.

Partnering to foster collection and recycling

» Through the platforms we are part of, we continued to work together with others in our
industry this year on practical guidelines to reinforce our collective commitment to
increase recycling rates:

+ ACE: We were instrumental in the development of ACE's Design for Recycling
Guidelines that provide producers of beverage cartons with technical guidance
to identify materials in the packaging that are compatible with existing recycling
processes and how the recyclability of beverage cartons can be optimised.
Development of these guidelines fulfils an important commitment of the ACE 2030
roadmap for the industry.

« 4evergreen: We supported the development of guidance published by 4evergreen
in 2022 on improved collection and sorting for recycling and circularity by design
for fibre-based packaging. We are now working to develop further guidance on
circularity and recycling processes, including recommendations specifically for
beverage cartons.

- Consumer Goods Forum: With the addition of bag-in-box and spouted pouch
solutions to our portfolio for the first time this year, we have now committed to
the Consumer Goods Forum’s Golden Design Rule to increase recycling value in
flexible consumer packaging. This follows our previous commitment in 2021 to the
two Golden Design Rules that are relevant to SIG's cartons - to remove elements
from packaging that could lower recyclate value and reduce virgin plastic use in
business-to-business plastic packaging.

- We added five additional priority countries for our local Going Circular roadmaps in
2022 - four from our Middle East and Africa region (fully owned by SIG since 2021) plus
India. Going Circular roadmaps have been developed for each.

« We launched and expanded innovative new programmes this year that offer social
benefits as well as boosting collection of used beverage cartons:

- Egypt: Two new Recycle for Good partnerships using technology to collect and
trace recycled materials are enabling collection of used beverage cartons, while
improving working conditions for waste pickers (see case study on > page 114).

 Indonesia: Building on our successful co-operation in Brazil, the SIG Way Beyond
Good Foundation is working with the NGO so+ma to develop a rewards-based
community recycling programme in Jakarta. In 2023, a Recycle for Good container
will be set up for people to return their used packaging in exchange for rewards.

« Brazil: Our pioneering programmes in Latin America expanded this year with
significant increases in the amount of waste collected, rewards for communities
and support for workers. Five collection points have now been established in Brazil
through our partnership with social enterprise so+ma and we plan to extend this to
Chile. More than 1,300 families are participating in the so+ma vantagens rewards
programme. Over the last four years, they have collected 306 tonnes of waste in
exchange for rewards such as training courses and essential food products, including
products provided by SIG customers. New so+ma activations in municipalities
where Recicleiros Cidades is in place will enable us to integrate these two flagship
programmes for the first time. The Recicleiros Cidades partnership to boost
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municipal recycling programmes and ensure decent working conditions for waste
pickers - through seed investment from SIG and targeted support from more than
60 businesses that also helps them meet their regulatory requirements in relation
to recycling - is now operational in 14 municipalities. A further two municipalities
have joined the programme and we aim to reach 60 by 2027. The programme has
collected more than 6,300 tonnes of waste, reached 847,000 citizens and created
239 jobs for waste pickers over the last five years. SIG teams also offered their
expertise to help the waste pickers’ cooperative in Campo Largo enhance safety,
ergonomics and work protocols and make production processes more efficient. The
results will be shared with other cooperatives across Brazil through the Recicleiros
Waste Pickers’ Academy.

Capacity to recycle beverage cartons and PolyAl continued to increase in 2022:

Australia: The new saveBOARD recycling facility established with support from
SIG and our GRACE industry partnership went into production at the end of 2022,
making high-performance construction materials from used SIG beverage cartons
(see case study on > page 115). We also supported the successful government grant
application for a second saveBOARD facility in Victoria .

Brazil: We began construction of a new recycling plant for beverage cartons that is
expected to begin operating in 2024 with an initial capacity to process 200 tonnes
of PolyAl per month. The plant will use innovative technology that makes it possible
to separate the polyethylene from the aluminium in PolyAl to create a wider market
and demand for these recycled materials, increasing their value by more than 50%.
Developed over five years with project partner ECS Consulting, the new technology
has already undergone a pilot project that proved the effectiveness of the chemical
recycling process.

Germany: The Palurec facility, in which SIG is a major investor together with two
industry partners, hasincreased its capacity for recovering polymers and aluminium
from PolyAl and enhanced the quality of the recovered polymers to expand the
range of products they can be used for. Through FKN, the German packaging
association, we also welcomed the prototype flexible packaging developed and
presented by Saperatec as a potential new application for recycled PolyAl.

Through EXTR:ACT, we are keeping apprised of new recycling technologies and facilities
being developed independently and through industry associations - including initiatives
in Czechia, Italy, the Netherlands and Poland. Together with Palurec in Germany, these
facilities can already process around 50,000 tonnes of PolyAl annually — enabling polymer
and aluminium to be recovered from approximately 30% of the total PolyAl produced
from recycled beverage cartons in Europe.

Local programmes launched this year to raise awareness of the importance of recycling
among consumers and facilitate the return of used beverage cartons include:

Austria: We partnered with industry peers to run a communications campaign to
emphasise to consumers, including schoolchildren, that used beverage cartons are
a valuable resource, and to encourage people to put them in the appropriate bin or
bag to be recycled.

Brazil: We began working with Menos 1Lixo, an online sustainability platform focused
on reducing waste that has over 600,000 Instagram followers, to raise awareness of
our recycling programmes.

Dominican Republic: We collaborated with SIG customer Nestlé and major retailer
Grupo Ramos to establish 40 collection points for used beverage cartons.
Indonesia: We launched a programme with SIG customer Frisian Flag Indonesia
to install collection points in 13 stores in the Greater Jakarta area and enable
consumers to collect stamps for returning used beverage cartons that they can
redeem for rewards in store.

Annual Report 2022
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+ Mexico: We completed research in preparation for a pilot of an innovative system
that offers credits for collection, transportation and sorting of used beverage
cartons that supports integration of the hotel, restaurant and catering (HORECA)
sector as a major driver for achieving national recycling targets. We also promoted
collection of used beverage cartons at more than 100 schools and used the recycled
materials to support social organisations, including partnering with SIG customer
Alpura to collect enough used beverage cartons from schools to build a PolyAl roof
for an orphanage.

- Thailand: We extended our collaboration with other packaging manufacturers -
and began partnering with the largest chain of convenience stores in Thailand - to
raise awareness and provide guidance on how to sort used packaging for collection
and recycling through the Beverage Carton Recyclable Project (BECARE) in
20 provinces across the country. We also launched a new project to educate
children at 13 international schools on recycling.

« Vietnam: Through the national PRO, we are supporting a one-year pilot in Ho Chi
Minh City that aims to collect and deliver 800 tonnes of used beverage cartons
for recycling by March 2023. Working with aggregators and a recycler, the pilot
will test out a system to certify and audit the volume of cartons that are collected
and recycled to support compliance with regulations on extended producer
responsibility that will come into force in January 2024.

Through industry organisations, we continued to advocate for enabling regulatory
frameworks to support collection and recycling of packaging. In Europe, ACE called for a
mandatory beverage carton collection target for EU Member States, and in the USA the
Carton Council supported new extended producer responsibility legislation that has been
rolled out in several states this year.

Our Way Beyond Good Champions, together with local teams, ran a global campaign in
2022 to get employees and communities involved in activities to support our Resource+
action area. In Linnich (Germany), they joined a local clean-up activity in the city and
organised a donation of unwanted clothes for reuse to help Ukrainian refugees. In
Neuhausen (Switzerland), they cleared litter from the banks of the River Rhine and
partnered with WWF Switzerland to raise awareness about correct disposal of waste to
support recycling. In Cairo (Egypt), they organised a clean-up of part of the River Nile,
as well as sponsoring the removal of two tonnes of packaging waste from the river in
collaboration with a local NGO. And in Melbourne (Australia), they donated electronic
waste to a local charity that repairs and resells equipment to disadvantaged members of
the community or uses it to train job seekers.

Optimising resource use in filling

We sold a further 21 water reduction kits, designed to cut water consumption during
production by up to 50%, to upgrade existing third-generation filling machines that are
already in use in customers’ factories. We have also extended our water reduction kit to
another SIG filling machine format and almost all new filling machines are now sold with
water reduction upgrade kits already installed.

Our SIG NEO next-generation filling machine for family-size carton packs, launched in
late 2021, is designed to reduce overall use of utilities (hydrogen peroxide, compressed
air and water) by 30% on average. Field tests with customers planned for 2022 have been
delayed and we now expect to be able to confirm actual reductions in 2024.
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Minimising waste and water use in production

+ We maintained our global ISO 14001 certification for our aseptic carton business -
and began work to extend it to newly acquired sites in 2023 - for our environmental
management systems, which help to drive continuous improvements in waste
management and water management. We also designed and launched new interactive
online training on ISO 14001 to help employees understand how our environmental
management systems can help us cut environmental impacts and how they can do their
bit to help. Initially rolled out to colleagues in our newly acquired bag-in-box and spouted
pouch business, we plan to roll out this training across SIG Group in the coming year
through our established learning and development channels.

- We generated a total of 64,724 tonnes of waste at our aseptic carton production sites in
2022, including 1,521 tonnes of hazardous waste that was disposed of by certified waste
management contractors. Our waste rate for production of aseptic cartons decreased
by 6% to 32 grams per m? of packaging material.

« In 2022, 91.6% of waste from production of our aseptic carton packs was reused or
recycled, 1.5% was recovered for energy and only around 0.2% went to landfill. We have
achieved zero waste to landfill at six of our aseptic carton production plants in China,
Europe and Saudi Arabia.

« We continue to seek ways to minimise production waste through local initiatives. For
example, the teamat Suzhou (China) introduced closer monitoring of the extrusion process
to avoid excess polymer being used in the lamination process. They also introduced a
new process to treat and recycle ethanol from printing processes, previously disposed of
as hazardous waste, for reuse in production processes, saving over 20 tonnes of ethanol
in 2022. In Rayong (Thailand), waste polyethylene was recycled into robust, hardwearing
pallets.

» Our operations do not require a lot of water, but we continued to ensure that water
management systems are in place at our sites in water-stressed areas. We used a total of
2001 million litres of water in 2022, including 100.3 million litres in water-stressed areas.*
The SIG plants in water-stressed areas - Riyadh (Saudi Arabia) and Suzhou (China) -
together accounted for 33% of our production plants.

Production waste rate for aseptic carton packs!
(grams of waste per m? of sleeves produced)

37
35 35 34

33 32 32

I I I I I I I
2016 2017 2018 2019 2020 2021 2022

1 Production waste and waste rate are for sleeves production only, and exclude our closures plant in Switzerland.

4 Based onanassessment using the World Resources Institute water risk atlas.
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Production waste for aseptic carton packs by type! (thousand tonnes)

Resource+

120

2016 2017 2018 2019 2020 2021 2022
Raw and laminated 44.7 47.2 46.5 48.3 48.4 58.3 57.3
carton
Polyethylene 2.3 1.7 1.6 1.6 1.6 3.5 8.8
Hazardous waste 2.7 2.7 2.8 2.7 2.9 3.7 3.8
Aluminium (<1%) - - - - - - 0.3
Total 49.9 51.6 51.0 52.7 53.1 65.5 64.7
1 Production waste and waste rate are for sleeves production only, and exclude our closures plant in Switzerland.
Production waste for aseptic carton packs by disposal method in 20221
0.2%— 6.7%
1.5%—— @ Recycled
2.5% @ \\ Reused
@ Recovered for energy
@ Landfill
Other disposal options?
89.1%
1 Production waste and waste rate are for sleeves production only, and exclude our closures plant in Switzerland.
2 Such asincineration without energy recovery.
Production waste for aseptic carton packs by disposal method in 2022 (tonnes)*
Non-hazardous waste Hazardous waste Total waste
Reused 1,100 510 1,610
Recycled 57,400 170 57,570
Recovered for energy 160 840 1,000
Landfill 130 0 130
Other disposal options? 4,410 0 4,410
Total waste 63,200 1,620 64,720

1 Production waste and waste rate are for sleeves production only, and exclude our closures plant in Switzerland.

2 Such asincineration without energy recovery.

Sourcing sustainable materials

See > pages 135-140 for information on how we are sourcing sustainable raw materials from

certified responsible sources.
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Food+

Our packs help bring safe and affordable food
and drink to millions of people every day.

SIG packaging systems are well suited to deliver nutritious food and drinks which support the
healthy lifestyles that consumers increasingly aspire to. Our aseptic technology means this
can be done without chilling, helping to make safe nutrition accessible to people who need
it most in emerging markets and regions of the world affected by wars or natural disasters.

The integration of bag-in-box and spouted pouches into our portfolio through acquisitions
this year offers significant potential to expand the amount and types of nutritious food we
help customers deliver by providing solutions for products like fruit and vegetable purees as
well as larger sizes of milk products. The very high evacuation rates for these solutions also
minimise food waste during use.

Together with their strong environmental credentials, our packaging solutions are extremely
well placed to contribute to a net positive food system - while helping our customers and
our business grow.

Our commitment

We partner with customers to deliver food in a safe, sustainable and affordable way to
people around the world. That’s our purpose. Through our focus on Food+, we aim to deliver
even more safe and nutritious food and drink to people around the world.

We will do this by increasing access so that consumers can buy nutritious food in more
locations and outlets, and by keeping food in aseptic packs safe for up to 12 months without
refrigeration. We are also actively seeking to secure more partnerships with customers that
provide nutritious food and drink, and to help customers reach more people in the markets
where this can make the biggest difference.

Beyond this, we are committed to minimising food loss during filling by our customers, and
sharing our technology with communities through our innovative Cartons for Good project,
led by the SIG Way Beyond Good Foundation, to pack and store surplus food crops that
would otherwise be lost.
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Our targets

2025 target

122

Progress tracker

Use SIG’s position within a more sustainable food supply system to create

demonstrable positive impacts on nutrition and hydration

® Ontrack

Increase the total volume of nutritious* food and beverage products brought to

consumers in SIG packs by 50% by 2030 (from 2020)

® Ontrack

Support two start-ups per year through our SIGCUBATOR programme to share
unused aseptic filling capacity to deliver nutritious food safely and efficiently

® Ontrack

Maintain certification to ISO 9001:2015 at all production plants

® Ontrack

Maintain BRCGS AA Grade certification at all sleeve and spout production plants

® Ontrack

1 Different types of product are categorised according to their nutritional profile based on the independent Health Star Rating System.

Our progress

Customers used our aseptic and chilled cartons to deliver 121 billion litres of nutritious' food
and drinksin 2022, and our new bag-in-box and spouted pouch business offers opportunities
to grow this significantly. We also enabled more start-ups to launch nutritious new products
through our SIGCUBATOR programme. We maintained robust food safety standards with
ISO 9001 and BRCGS AA certification at all our aseptic carton production plants, minimised
food loss for customers with our industry-leading waste rate of less than 0.5% for filling, and
developed plans to scale up our pilot Cartons for Good project.

SIGCUBATOR kickstarts successful launches of nutritious products

Our SIGCUBATOR programme gives start-ups
an extra boost to help them launch nutritious
new food and beverage products. Successful
applicants get access to advice, expertise and
consumer-focused insights - and use of our
filling machines either at our own Tech Centres
or at existing SIG customers’ plants.

Since we launched the programme in 2020,
SIGCUBATOR alumni have gone on to prosper.
GROUNDED, one of the very first participants,
has launched its plant-based protein shakes
with a major UK online retailer and was named
one of the Top 10 Fastest Growing Companies

in 2022 by London Daily News. A round of seed
investment for the start-up, whose mission is
to "make the cleanest protein shakes on the
planet”, was oversubscribed this year.

Another UK-based start-up, Bear Paw, won

the World Plant Based Taste Award for its
pumpkin spice creamer and the Plant Based
Expo Taste Awards’ Best Dairy Alternative for its
Madagascan vanilla coffee creamer. In Belgium,
Tiptoh’s national listing at Delhaize has put its
pea-based drinks on the shelf in more than

360 stores across the country.

1 Defined by the independent Health Star Rating System as food and drinks that contribute to a balanced diet and lead to better health.
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Hannah Pathak

Director of UK and Europe,
Forum for the Future

"SIG plays a key role in a resilient food system -
one in which safe, nutritious and reliable food
supports humans to thrive. The company has
been on a journey in developing its Way Beyond
Good ambitions amidst the linked global
challenges of climate change, rising inequality
and nature loss, led by its deep commitment to
contribute a Net Positive impact on people and
planet.

Alongside other leading global companies such
as Nestlé, Unilever and INGKA, SIG contributed

Performance in 2022

Delivering nutrition

2

to the Business Transformation Compass -
guidance for just and regenerative business.

In 2022, SIG and Forum for the Future used this
framework to explore how SIG can build on the
robust foundations of its existing commitments,
extend its ambition to have a greater positive
impact, and increase integration between the
Way Beyond Good pillars of Food+, Climate+,
Forest+ and Resource+. Together, we established
key areas for future focus, including supporting
nutrition and food equality, tackling food

loss and food insecurity, building livelihoods
and supporting the adoption of regenerative
agriculture.

There is huge scope for SIG to increase its net
positive impact by scaling up the SIGCUBATOR
and Cartons for Good programmes, using its
influence as a packaging partner to shape the
nutritional content of customers’ products

and encouraging adoption of regenerative
agricultural practices by contributing to the
growing dialogue on this topic.”

Our aseptic and chilled beverage cartons helped customers deliver 19.6 billion litres of
food and beverages to consumers around the world in 2022, including 121 billion litres of
nutritious products, such as milk and fruit juice, that contribute to a balanced diet and
better health (as defined by the independent Health Star Rating System).? Since 2020,
the amount of nutritious food and beverage products we have helped customers deliver
to consumers has increased by 8%. This year, we also began exploring how to integrate
our newly acquired bag-in-box and spouted pouch solutions into our Food+ strategy and
key performance indicators to realise their potential to increase the amount and types of
nutritious food we help customers deliver.

We continued our partnership with Forum for the Future to explore ways to increase our
positive impact on a resilient food supply system. This includes our potential to influence
how much of the food we pack is sustainably sourced (including accelerating adoption
of regenerative agricultural practices), and how much of it is delivering nutrition to the
people who need it most based on a heatmap of malnutrition in the regions we serve.
Building on this initial analysis, we are working to define activities and indicators to take
our Food+ strategy forward. Together, we identified relevant risks and opportunities and

Includes the chilled carton business we acquired in 2022.
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looked at how global trends interact across our other Way Beyond Good action areas to
enrich our understanding of barriers and enablers. One of the tools we used was Forum
for the Future's Business Transformation Compass for a regenerative and just transition,
which we helped develop for businesses to create transformational strategies to address
global societal challenges together with other leading companies (see quote from Forum
for the Future on > page 123).

We began an analysis of our key customers’ ambitionsin relation to delivery of sustainably
produced food products, reduction of food loss or food waste, and support for a healthier,
more balanced diet. This analysis will enable us to engage in focused discussions with
customers on how we can help them achieve their ambitions, including through our know-
how of aseptic processing and filling technology or our capacity to offer pilot filling trials
under consumable food conditions to support market research on consumer appetite
for new nutritious products. For example, our combiLab team is currently working with
Givaudan to explore how to optimise the aseptic processing of a plant-based drinking
yoghurt.

By moving from retort cans to SIG aseptic cartons, Daesang Wellife in South Korea has
been able to extend the reach of its nutritious products to more people in more settings
by providing convenient on-the-go packs. In 2022, the company launched a nutritional
drink made with purified water, soy, whey and casein protein concentrates - enriched
with fibre, calcium, yeast extract, nutritional fortifying agent and plant-based ingredients
such as barley, rice, bean sprouts, oats and sesame - in our combismile 250 ml on-the-go
cartons.

We welcomed two more start-ups to our SIGCUBATOR programme (see case study on
> page 122) to gain advice, consumer insights and access to our filling machines to pack
nutritious new products on a small scale: MAD Foods with its pea-based drinks in Asia
Pacific; and Earth & Iron with its ready-to-drink plant protein milk in the UK. More start-
ups have also been selected for support through the SIGCUBATOR programme.

SIG won the award for Breakthrough Food Technology at the Gulfood Manufacturing
Industry Excellence Awards 2022 for Heat&Go, the first aseptic carton that can be
heated in the microwave. This innovation enables us to help customers like Daesang
Wellife deliver nutrition in our cartons in a new way, meeting growing consumer demand
for nutritious hot breakfast drinks for both immediate and on-the-go consumption, while
benefiting from the lower environmental impact that beverage cartons offer compared
with alternative types of packaging.

Our Way Beyond Good Champions’ global Food+ campaign engaged employees to raise
awareness of SIG’s role in preventing food waste and delivering nutrition to people around
the world, and reaching out to support communities (see > page 161). We also donated
unopened food packs that underwent quality testing at our tech centre to charities,
including local foodbanks near our sites and an organisation supporting aid for Ukraine.

Maintaining food quality and safety

We continued to assess the health and safety impacts of all our products and services
regularly in relation to food quality and safety. There were no incidents of non-compliance
concerning the health and safety impacts of products and services in 2022.

We maintained global certification to the ISO 9001:2015 quality management standard
for our aseptic carton business and ran an online training programme for employees in
relevant roles on how we implement the requirements.
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All our aseptic carton production plants have achieved AA Grade certification to the
Brand Reputation Compliance Global Standards (BRCGS) packaging standard (Issue 6).
The SIG combilLab at our Tech Centre Europe, where we work together with customers
to develop new nutritious recipes for their products, maintained certification to the
International Featured Standards (IFS) Food Standard.

Minimising food loss from filling and using our packs

Our highly efficient filling machines continue to lead the beverage carton industry with a
waste rate of 0.5% or less, minimising not only the number of packs wasted in the filling
process, but also the potential loss of food products inside.

SIG NEO, our next-generation machine launched at the end of 2021 and currently
being prepared for field testing, is designed to cut our waste rate even further. The
accompanying combivita pack and truTwist closure also improve pourability to further
reduce the amount of food residue left in a pack after use.

Turning food loss into safe nutrition for those most in need

Cartons for Good, the SIG Way Beyond Good Foundation’s flagship project, continued
in Bangladesh using our specially designed Cartons for Good food filling unit to turn
five tonnes of harvest food loss that farmers could not otherwise sell into more than
24,600 nutritious meals preserved in SIG cartons in 2022. Our project partner BRAC, a
local NGO, distributed filled Cartons for Good packs to schools to offer regular hot meals
for 130 children in the urban slums of Dhaka. We also provided 3,000 packs to families in
the region who were affected by flooding in 2022.

Building on the experience of the pilot project, we are developing plans to scale up
Cartons for Good to save more food from being lost by turning it into nutritious meals.
We have developed a technical concept and begun discussions with potential partners
who can help us implement it.
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Sustainable innovation T

SIG's packs offer the most sustainable packaging
solutions in each relevant market segment and
we are innovating to reduce their environmental
impact even further.

Independent life-cycle assessment shows that aseptic cartons - made from around 75%
renewable liquid packaging board - offer significant reductions in life-cycle environmental
impacts compared with other types of packaging, such as glass, plastic bottles or cans.
SIG’s most sustainable product innovations — our SIGNATURE portfolio - lower their life-
cycle impact even further.

The addition of bag-in-box, spouted pouch and chilled carton solutions to our portfolio
through acquisitions this year extends our offering of the most sustainable packaging
solutions across more market segments. This enables us to significantly extend our overall
net positive impact by helping customers get more food to consumers around the world in
more settings - all in a safe, sustainable and affordable way.

Our packs’ strong sustainability credentials are an increasingly important differentiator,
helping customers and retailers meet growing regulatory requirements and achieve their
own targets on sustainable packaging. We are further enhancing these credentials through
sustainable innovation.

Across our portfolio, our product innovation includes a strong focus on optimising material
use, replacing virgin fossil-based polymers with renewable or recycled alternatives,
and designing packaging solutions to be fully recyclable. By innovating to make our
filling machines even more efficient, we can also enable customers to reduce resource
consumption, emissions and running costs from packing products in their factories.

Sustainable innovation supports our Way Beyond Good commitments to reduce the carbon
footprint of our packs and filling machines (Climate+), regenerate resources and contribute
to a circular economy (Resource+), use more materials from sustainably managed forests
(Forest+), and support customers with ways to deliver more nutritious food and minimise
food loss and waste (Food+).

Our commitment

We are committed to investing in research and development to better meet the needs of
customers and consumers, including enhancing the environmental performance of our
packaging solutions.

Sustainability criteria are core value drivers in our product development. We consider the
environmental impacts of our packaging innovations through robust life-cycle assessments
carried out by independent experts using the ISO 14040 and 14044 international standards
and critically reviewed by an independent panel.
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Our standard procedures mandate that new packaging designs must demonstrate optimised
resource use compared with previous models, while continuing to deliver the quality and
functionality that customers and consumers demand. The innovative RS structure for
SIG carton packs and the exceptionally high product-to-package ratio of bag-in-box and
spouted pouches (see > pages 9-23) already optimise material use in our existing solutions.

All our beverage cartons are designed to be fully recyclable and we are introducing tethered
closures across our portfolio to help ensure that the caps get recycled together with the
carton.

The cardboard box of bag-in-box solutions is fully recyclable in paper recycling streams
and the mono-material polymer bags used in bag-in-box solutions for dairy are already
recyclable. We are innovating to make more of our newly acquired bag-in-box solutions
fully recyclable via mainstream recycling channels through the development of mono-
material polymer structures. The closures for bag-in-box solutions are tethered by design
and several of our spouted pouches also include tethered closures, including the LinkCap
for retail applications.

A priority for our sustainable innovation is to find ways to introduce renewable or recycled
alternatives to virgin fossil-based polymers. We have already launched the world’s first
packaging materials for aseptic cartons that are linked to up to 100% renewable materials’ -
SIGNATURE 100 and SIGNATURE FULL BARRIER. We also offer the world'’s first packaging
materials linked to post-consumer recycled content? for both aseptic cartons and the bags
of bag-in-box solutions, which will support customersin meeting forthcoming EU regulations
that are expected to increase focus on recycled plastic.

We link the polymers in these solutions to renewable or recycled materials via an innovative
mass balance approach, independently verified through ISCC PLUS or Redcert? certification,
that ensures the same amount of renewable or recycled raw materials that we use to make
the relevant packs s physically mixed in with conventional fossil-based feedstock to produce
polymers to the required grade, and recorded separately to ensure full traceability through
the supply chain. The mass balance system supports a transition away from virgin fossil-
based materials within the conventional and highly efficient polymer industry. It is endorsed
by the Ellen MacArthur Foundation as a valid way to support the circular economy.®

We have led the industry with the first solutions for aseptic cartons with no aluminium layer.
combibloc ECOPLUS and SIGNATURE 100 are for use with oxygen-insensitive products,
such as white UHT milk. With our latest innovation, SIGNATURE EVO, we have launched the
world’s first aluminium-free* packaging material for aseptic cartons that maintains the full
barrier properties required to preserve oxygen-sensitive products, such as juices, without
the need for an aluminium foil barrier layer. We are now working to achieve cost parity of
aluminium-free* cartons with standard SIG carton packs to support increased uptake.
Where we still use aluminium foil in our cartons, we source aluminium that is certified to the
Aluminium Stewardship Initiative (ASI) standards — anindustry first - and we offer customers
the opportunity to include the ASI label on their packs to demonstrate the aluminium has
been responsibly sourced. As of January 2023, we procure 100% of our aluminium foil for
our aseptic carton packs with ASI certification (see > page 137).

Linked to wood residues from paper making via an independently certified mass balance system.
Via anindependently certified mass balance system.
The Ellen MacArthur Foundation Mass Balance White Paper.

AW N =

With no aluminium layer.
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Our highly efficient filling machines for aseptic cartons already offer the lowest waste rate in
the beverage carton industry, and we aim to improve efficiency with each new generation by
reducing the amount of resources needed to run the machines at our customers’ factories.
This includes energy for heating and sealing the packs, and compressed air, hydrogen
peroxide and water used in cleaning, sterilisation and packaging processes.

We provide technical service upgrades together with support to help customers optimise
the operational and resource efficiency of existing machines - which often remain in use
for decades at their factories — and minimise downtime for repairs. Through our Fill Beyond
Good programme, we help customers improve the sustainability of their factories, for
example by reducing energy and water use.

We also offer highly efficient filling machines and sealing equipment for bag-in-box solutions
and spouted pouches that require minimal inputs of energy, compressed air and hydrogen
peroxide.

Our strong focus on sustainable innovation has already enabled us to deliver significant
enhancements in the environmental credentials of our packaging solutions, including a
host of industry firsts (see > page 129). Through our marketing and sales, we aim to increase
customer uptake of our most sustainable solutions to help amplify our net positive impact
across our Way Beyond Good action areas.

SIG NEO, our next-generation
filling machine, is designed

to reduce overall use of
utilities (hydrogen peroxide,
compressed air and water) by
30%, plus a carbon footprint
reduction of up to 25% for
filling and packaging per pack
compared with our third-
generation filling machines.
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Our sustainable innovation journey so far

NO O AWM

Our starting point

Standard SIG aseptic carton and
third-generation filling machine

- Packs made of, on average, 75% FSC™-certified renewable
paperboard, 21% polymers and an ultra-thin layer of aluminium foil

- 28-70% lower carbon footprint than alternative packaging,
such as plastic and glass bottles and aluminium cans’

- Industry-leading waste rate (<0.5%) through highly efficient
filling process

RS structure

- Optimises use of materials while improving the robustness
of our aseptic cartons during processing and distribution

- Over 40,000 tonnes of polymer avoided since launch

SIGNATURE FULL BARRIER
- Polymers linked to 100% renewable material?

- Ultra-thin aluminium foil layer to protect oxygen-sensitive
products, such as orange juice

- Up to 45% less carbon than standard SIG packaging
material for aseptic cartons?®

Paper straw solution

- World's first paper straw for use with aseptic carton packs
- Straight, U-shaped and telescopic options

- FSC™-certified paper

SIGNATURE CIRCULAR

- First aseptic carton solution offered with
post-consumer recycled content

- Polymers linked to 100% recycled plastics*

\\ j //
SIGNATURE EVO

- World's first full barrier aluminium-free* solution
for aseptic cartons

- For use with both liquid dairy and oxygen-sensitive
products, such as fruit juices, nectars, flavoured
milk or plant-based beverages

With no aluminium layer.

Linked to wood residues from paper making via an independently certified mass balance system.

Results based on ISO-compliant life-cycle assessment CB-100732c for Europe.
Via an independently certified mass balance system.

combibloc ECOPLUS

- World's first aluminium-free! packaging
material for aseptic cartons

- 82% renewable liquid packaging board

- Up to 27% less carbon than standard SIG
packaging material for aseptic cartons®

- For use with dairy products

combidome
- Looks and pours like a bottle

- Environmental benefits of a carton

N

SIGNATURE 100

- World's first aseptic carton linked to
100% renewable material?

- Aluminium-free?, for use with dairy products

- Up to 58% less carbon than standard SIG
packaging material for aseptic cartons®

HEAT&GO
- World's first aseptic carton that can be heated in the microwave

- Enhanced barrier film and pigmented laminated layer

replace aluminium foil

ASl-labelled packs

- The world’s first aseptic carton packaging
materials with ASI-certified aluminium foil

- The only cartons that can carry the ASI label

—_——

SIG NEO
- Next-generation filling machine for family-size carton packs
- 25% less carbon for the filling and packaging per pack®

- 30% less consumables (hydrogen peroxide, compressed air and water)®

Bag-in-box and spouted pouch solutions join our portfolio
- High product-to-packaging ratio

- Less carbon than alternatives, such as plastic and glass
bottles, tubs and jars

- Recycle-ready mono-material spouted pouch
- First APR®-recognised recyclable bag-in-box

- World's first bag-in-box linked to recycled content*

(,.,R Industry Ieader)

Anticipated savings compared with our third-generation filling machines, to be confirmed through field testing.

Association of Plastic Recyclers.
Based on life-cycle assessments for UHT milk, non-carbonated soft drinks and long-life food.
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Our targets

2025 target Progress tracker

Launch a full barrier carton linked to 100% renewable materials

(also a target for Resource+, see > pages 109-120) ® Ontrack

Further reduce the amount of non-fibre materials in our carton packs to increase the
share of renewable materials and enable SIG cartons to go into paper recycling streams & New target
where relevant by 2030 (also a target for Resource+, see > pages 109-120)

Reduce energy use by 20%, hydrogen peroxide use by 35% and water use by
25% per hour of runtime in our next-generation filling machine for mid-size ) Timeline extended
format packs (by 2022)*

Reduce use of consumables by 25% for the next-generation filling machine
for small format packs

(® More work to do

1 Target date extended to 2024 due to further delays in field testing that is required to confirm whether the target has been met.

Our progress

In 2022, we launched our award-winning SIGNATURE EVO solution, the world’s first full
barrier packaging material for aseptic carton packs with no aluminium layer, which extends
our aluminium-free® solutions for use with oxygen-sensitive products, such as juices, as well
as dairy. Uptake of existing solutions in our SIGNATURE portfolio has continued to increase
and we have expanded our range of tethered caps to more of our pack formats. The addition
of bag-in-box, spouted pouches and chilled cartons to our portfolio through acquisitions this
year extends our offering to include the most sustainable packaging solutions across more
segments, and innovation is under way to further enhance their sustainability credentials.

"Following our installation of SIG's fast and
flexible CFA 812 filling machine last year - the
first in Belgium - we were able to open up a new
retail distribution channel for our liquid dairy
products. Now we are playing another pioneering
role in the European dairy market by being the
first in Belgium to choose SIG's SIGNATURE 100
packaging material with no aluminium layer.
This sets a new benchmark in offering the most
sustainable dairy products, which meet the
needs of both retailers and our environmentally
conscious consumers.”

Kris Huygh
CEO, Olympia Dairy, Belgium \ /

5 With no aluminium layer.
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Expanding our range of tethered cap solutions for SIG packs

First launched in 2021 for combidome,
tethered cap solutions are now available for a
wide range of SIG carton formats - including
combiblocSlimline and combiblocPremium,
and our next-generation family-size combivita
packaging - with more in the pipeline.

Tethered caps for SIG packs are designed to

be compatible with our existing filling lines

and closure applicators, and market research
shows consumer acceptance is strong with no
compromise in convenience. The pack can be
opened and closed easily as needed until it's
empty, with an easy-to-use ‘parking mode’ that
keeps the cap out of the way for pouring, then
the cap and the pack can be recycled together.

Our initial focus is on supporting customers in
Europe to meet the EU’s Single-Use Plastics
Directive requirement that all single-use
beverage containers must come with attached
caps by July 2024. Three of the tethered cap
solutions we have already launched - tethered
domeTwist for combidome, and tethered
combiMaxx and combiSwift options for our core
family-size carton portfolio - together account
for around 90% of SIG's European closures by
volume.

In 2022, FrieslandCampina became the first
customer to put our combiSwift tethered cap on
retail shelves, launching the solution in Germany
for its Landliebe (“Love for the countryside”)
UHT milk in combiblocSlimline carton packs.

@ Annual Report 2022

"Sustainability is an integral part of our
corporate strategy as well as of Landliebe’s
brand values. Optimising the design of our
packaging for recycling is a top priority for
us, that’s why we didn’t want to wait until
2024 to introduce tethered caps. Being the
first to market globally with SIG’s combiSwift
closure with tethered cap means we are
already now providing our consumers with

a convenient drinking and pouring solution,
which they can then dispose of and recycle
with the carton pack. We have dedicated one
side of the carton pack to easily explain the
usage and environmental benefits of the new
tethered cap.”

Carola Knorr
Marketing Director, DACH, FrieslandCampina

131



The Way Beyond Good Approach and performance Sustainable innovation 132

Performance in 2022

Driving sustainable innovation in our carton packs

» Environmental considerations informed all our product development and were the main
value driver for 62% of pre-development innovation projects for our aseptic carton
business in 2022. This year, we introduced new guidance on sustainable product design
for our research and development teams. The SIG Innovation Board continued to review
our innovation pipeline regularly in light of evolving sustainability considerations, such as
forthcoming regulations and customers’ sustainability ambitions.

+ We launched SIGNATURE EVO, the world'’s first full barrier solution for aseptic carton
packs with no aluminium layer. By providing comparable barrier properties to our standard
aseptic carton solutions that include a layer of aluminium foil, SIGNATURE EVO extends
our range of lower carbon aluminium-free® packaging materials, already available for
plain white milk, for use with oxygen-sensitive products, such as juices, as well as liquid
dairy. SIGNATURE EVO was launched in early 2022 in our combiblocMini portion-size
format and will be extended to other formats. We also plan to offer a SIGNATURE EVO 100
version of this aluminium-free® full barrier carton in future, which will be linked to 100%
renewable materials.’

«  We extended our aluminium-free® combibloc ECOPLUS solution to our 500 ml aseptic
carton pack. This format is also available as SIGNATURE 100 linked to 100% renewable
materials.”

«  We developed and launched tethered cap solutions for more of our aseptic carton pack
formats to ensure the cap is kept together with the carton for recycling (see case study
on > page 131). We will introduce tethered cap solutions for all other pack formats sold in
the EU ahead of EU regulatory requirements that are due to come into force in 2024.

« Our focus on sustainable innovation garnered more awards this year. SIGNATURE EVO
was named Best Sustainable Product at the prestigious Gulf Sustainability Awards in
2022. Our next-generation family-size packaging combivita with truTwist tethered
closure - for use with our next-generation filling machines - won the coveted German
Packaging Award for Functionality and Convenience, with judges particularly impressed
by the tethered closure.

« In addition to continuing our focus on increasing collection and recycling capacity for
used beverage cartons (see > pages 109-120), we have set a new target to further reduce
the amount of non-fibre materials in our carton packs to increase the share of renewable
materials and to enable our cartons to go into paper recycling streams where relevant
by 2030 so they can also be widely recycled in regions where only paper recycling streams
are available.

Growing uptake of our most sustainable innovations for aseptic cartons

« Sales of our SIGNATURE portfolio packaging materials for aseptic cartons increased
by 13% this year, with further expansion in Europe and North America, as well as market
debuts in Australia and the cream product category. We have now sold enough packs
with these solutions to fill 2.7 billion litres of food. In 2022 alone, 611.6 million litres of
food were packed in SIG packs with SIGNATURE portfolio packaging materials. This
accounted for 3.4% of the food packed in SIG packs worldwide - and 8.2% in Europe.

« Olympia Dairy became the first company in Belgium to launch SIGNATURE 100 for
its liquid dairy products. OSM towicz in Poland is the first customer globally to use
combibloc ECOPLUS in the cream category and in our small 500 ml size.

6  With no aluminium layer.
7 Linked to wood residues from paper making via an independently certified mass balance system.
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« New product launches with SIGNATURE FULL BARRIER this year included: Massel’s
liquid plant-based range and First Press’s almond and oat milk iced coffees in Australia;
Unilever’s Lipton Ice Tea and Riedel’s Appelsientje, CoolBest and DubbelDrank juice
brands in the Netherlands; Intermarché’s Regain Bio plant-based drinks in France; and
All Friends’ fruit infusions in the USA.

»  We are promoting our new SIGNATURE EVO solution with customers around the world,
and several have already begun testing packs with SIGNATURE EVO.

« We remain the only carton producer to offer packs with ASI-certified aluminium and,
from January 2023, we are sourcing 100% ASlI-certified aluminium foil. We sold over
8.6 billion SIG packs in 2022 with the ASI code, showing that ASI-certified aluminium
foil was sourced for their production. Of these, nearly 1.4 billion feature the ASI label -
almost three times the number in 2021 as more customers opt to include the ASI label
on their packs to demonstrate and raise awareness of responsible aluminium sourcing.

- We have now sold over 1 billion small-format on-the-go packs with our paper straw
solutions. We expanded uptake with customers in Costa Rica, Egypt, India and Taiwan
this year. We also launched a paper blister for the straw for the first time on the market
with our customer Beytiin Egypt.

»  We continued to train sales and marketing teams on our SIGNATURE portfolio to help
them engage with customers to further increase uptake. This year, teams in our Asia
Pacific South and Middle East and Africa regions completed the training.

« Our RS structure reduced the amount of polymers used in SIG carton packs by
10,981 tonnesin 2022.

Uptake of SIGNATURE portfolio packaging materials for SIG aseptic beverage cartons
(million litres)

2020 2021 2022 Total since launch
combibloc ECOPLUS (launched 2010) 3294 369.4 381 2,143.5
SIGNATURE 100 (launched 2017) 86.9 102.4 84.4 291.8
SIGNATURE FULL BARRIER (launched 2018) 40.9 69.2¢ 146.2 294.4
All SIGNATURE portfolio 457.2 540.9* 611.6 2,729.7

1 Previously published data restated in line with restatement policy.

Making our filling machines more efficient

« Our SIGNEO next-generation filling machine for family-size carton packs, launchedin late
2021, offers significant improvements in efficiency and sustainability. SIG NEO reduces
our industry-leading waste rates even further, with almost no waste during production,
and is designed to reduce overall use of utilities (hydrogen peroxide, compressed air and
water) by 30%. By reducing energy use, itis designed to offer a 25% lower carbon footprint
for the filling and packaging process per pack compared with our third-generation filling
machines. Field tests planned for 2022 have been delayed and we now expect to be able
to confirm whether we have met our reduction targets for energy, hydrogen peroxide and
water use in 2024.

« Development of our next-generation filling machine for small-format packs has been
delayed. We plan to conduct a study on market requirements in 2023, building on field
tests of our mid-size SIG NEO filling machine.
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»  We continued to offer and roll out technical service upgrade kits that offer sustainability
improvements for our third-generation filling machines. These include our water reduction
upgrade kit, designed to cut water consumption during production by up to 50%, and our
SureBrite semi-automated cleaning machine that can cut water use by 54% and energy
use by up to 82% compared with manual cleaning. This year, we extended our water
reduction kit to another SIG filling machine format and launched new upgrade kits to
reduce use of energy and compressed air.

» We continued to support customers in identifying ways to improve the sustainability
of their filling machines and factories as part of our Fill Beyond Good initiative. For
example, we helped a major dairy group in Germany save 15 million litres of water and
avoid 14 tonnes of CO, emissions a year through a programme that included installing
our water reduction kit on all its SIG filling machines. Other Fill Beyond Good sustainability
optimisation initiatives for 20 customers this year collectively contributed to annual
reductions of 7.5 million litres of water, 111.4 MWh of energy, 230,000 m?® of compressed
air and 33 tonnes of CO, emissions.

Innovating in spouted pouch and bag-in-box

» The addition of bag-in-box and spouted pouches to our portfolio through the acquisition
of Scholle IPN this year extends our offering to include the most sustainable packaging
solutions across more segments (see > pages 11-12 and > page 22). We have begun
integrating these into our sustainability marketing strategies to extend the range of
solutions we offer customers.

« We launched our first recycle-ready mono-material spouted pouch solution with our
largest pouch customer this year. In 2022, the customer, one of the world’s largest fruit
puree brands, used 182,000 m? of our mono-material RecShield® polymer film, enough to
make over 8 million pouches and fill more than 680,000 litres of food. We aim to roll out
this innovation to more customers in 2023.

» Our bag-in-box for water is the first bag-in-box to be recognised as 100% recyclable by
the US Association of Plastic Recyclers (APR), based on a third-party verification process.
APR issued a letter in 2021 to confirm that the polyethylene-based film bag (made up of
a RecShield® outer layer and a 2Pure™ inner layer) and the polyethylene closure meet
or exceed the most strict APR Polyethylene (PE) Film and Flexible Packaging Critical
Guidance protocol, FPE-CG-01. As the cardboard box part of the solution is already
100% recyclable in the paper recycling stream, this means that consumers simply need
to take the bag out of the box and put each element in the appropriate recycling stream.

« The Coca-Cola Company rolled out our 250 litre nylon-free recycle-ready bag-in-box
for its beverage concentrate in 12 markets in Europe in 2022.

- We worked with supplier Sabic on a bag-in-box solution made with polymers linked to
post-consumer recycled content this year.? Following trials in 2021, customers began
using the solution for a 20 litre bag-in-box in 2022. The polymers are linked to post-
consumer recycled plastics via the same independently certified mass balance system
that we use for our SIGNATURE Circular solution for aseptic carton packs, which was
also developed with Sabic. Like SIGNATURE Circular, chemical recycling is used to
process post-consumer recycled plastics into food-grade polymers that offer the same
properties as polymers made with virgin fossil feedstock.

=

8 Viaanindependently certified mass balance system.
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Responsible culture:
our supply chain

We strive to work with suppliers that share our
commitment to act responsibly and support us in
sourcing sustainable raw materials.

We spend over €1.7 billion a year with more than 6,500 suppliers around the world to support
our aseptic carton business, 56% of which goes on raw materials to make our packs.

Demonstrating that our suppliers uphold high ethical, labour, safety and environmental
standards is critical to meet customer and investor requirements, and to avoid breaches in
our supply chain that could affect our reputation or cause disruptions to supply.

Sourcing raw materials independently certified to standards such as the Forest Stewardship
Council™ (FSC™), Aluminium Stewardship Initiative (ASI) and International Sustainability &
Carbon Certification (ISCC) PLUS enhances the environmental credentials of our packs.

Sustainable sourcing helps us secure supplies to meet the needs of our customers now and
in the future. It also plays a critical role in driving progress in the Way Beyond Good action
areas of Forest+, Resource+ and Climate+, and in achieving our overarching ambition to
have a net positive impact across the value chain.

Our commitment

All our suppliers are expected to meet our responsibility requirements. For those supplying
our aseptic carton business, we monitor their compliance to assess and mitigate social
and environmental risks in our supply chain. Assessments focus on the suppliers that are
considered most significant to our business - based on their potential to affect our ability
to meet customer needs, the high volumes we purchase from them, or sustainability risks
identified in the supply chain - as well as the key equipment suppliers for our Global Assembly
business that makes filling machines for our aseptic carton packs.

For parts sourced for filling machines, we expect suppliers to confirm that no conflict
minerals sourced from conflict-affected or high-risk areas are included in the product.

We are committed to sourcing the A-materials that go into our carton packs - liquid
packaging board, polymers, aluminium foil, ink and solvents - from certified, responsible
sources. We also strive to increase use of renewable and recycled materials to replace
virgin and fossil-based materials. One way we do this is by linking polymers to renewable or
recycled materials through an independently certified mass balance system that supports
a broader transition away from fossil-based feedstock within the mainstream polymer
industry, helping to maintain security of supply and reliable quality for our customers.

Where feasible, we also aim to source locally within each region toincrease resilience, support
local economies and communities, and reduce environmental impacts from transporting
goods over long distances.
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Supply chain for our aseptic carton packs

We source A-materials for our aseptic carton packs from around 45 suppliers, ranging from local paper
mills that source wood from their own forests to major multinational mining and chemical companies.

South Korea & 2 Japan

Norway
Netherland Finland
L Netherlands o Sweden
Scotlandz
7 3 Poland
Belgium 2 '3 2 Germany
Francell & Austria
) & ltaly
£1USA Spain 2
9]
£ Saudi Arabia
3 & & Brazil
1 Polymers
Liquid packaging board
& Aluminium foil
Our targets
2025 target Progress tracker

& China

22 Thailand

Ensure 100% of significant supplierst accept our Supplier Code of Conduct or
Business Ethics Code for Suppliers or have an equivalent code in place?
(also a target for Human rights, see > pages 141-144)

® Ontrack

Audit 50% of high-risk significant suppliers each year
(also a target for Human rights, see > pages 141-144)

® Ontrack

Provide regular training (at least every two years) on ethical supplier standards and
sustainable sourcing to all employees who interact frequently with suppliers
(also a target for Human rights, see > pages 141-144)

® Ontrack

100% A-materials® from certified sources

(® More work to do

Maintain 100% FSC™-certified supply of liquid packaging board for our packs
(also a target for our Forest+ action area, > pages 105-108)

® Ontrack

Transition to 100% bioethanol or other bio-materials for printing
(also a target for our Climate+ action area, > pages 93-104)

® Ontrack

1 Significant suppliers are those considered most significant to our aseptic carton business (excluding Global Assembly suppliers
that are managed separately) - based on their potential to affect our ability to meet customer needs, the high volumes we

purchase from them, or sustainability risks identified in the supply chain.

2 Target wording changed to include new Supplier Code of Conduct, which we began rolling out in 2022.

3 A-materials are those that go directly into our aseptic carton packs - paperboard, polymers, aluminium foil, ink and solvents.
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Our progress

In 2022, we launched a new Supplier Code of Conduct that reinforces our strict
requirements on responsible sourcing, and we made further inroads on our journey to
100% certified raw materials. We maintained our industry lead as the only carton provider
to procure 100% FSC™-certified liquid packaging board or offer ASI-certified aluminium
and, as of January 2023, all aluminium foil for our aseptic carton packs is procured with
ASI certification. We are also using more ISCC PLUS-certified renewable polymers' as
uptake of solutions in our SIGNATURE portfolio grows. Our SIGNATURE FULL BARRIER
solution remains the only packaging material for aseptic cartons with all three main
materials - liquid packaging board, polymers and aluminium - from certified sources.

Procuring 100% ASI-certified aluminium for aseptic cartons

SIG is the first to offer aseptic cartons with
ASl-certified aluminium foil and, from
January 2023, we are procuring 100% of the
aluminium foil for our aseptic carton packs
with ASI certification.

The ultra-thin layer of aluminium foil we use in
standard SIG aseptic cartons makes up just 4%
of the pack on average, but contributes a much
higher proportion of the pack'’s life-cycle carbon
footprint due to the energy-intensive processes
needed to produce aluminium.

We are leading the industry by offering the
world’s only packaging materials for aseptic
cartons with no aluminium layer. But these are
not yet available in all formats. In the meantime,

we are working with suppliers to improve
standards in the supply chain and reduce

the carbon footprint of the aluminium foil we
source through certification to the Aluminium
Stewardship Initiative (ASI) standard for
responsible aluminium sourcing, which includes
strict limits for emissions from smelting.

By encouraging suppliers to meet ASI standards,
we are also contributing a wider positive impact
because the same suppliers will deliver carbon
reductions for other companies purchasing
aluminium foil for use in our sector and

beyond. By enabling our customers to include
the ASI label on their products, we are also
increasing consumer awareness and demand
for responsibly sourced aluminium.

Performance in 2022

Working with responsible suppliers

«  We continued to screen 100% of our significant? suppliers on social and environmental
criteria as part of our onboarding process.

»  We launched our new Supplier Code of Conduct in 2022 as part of our efforts to enhance
human rights due diligence in the supply chain. The Code applies to all new suppliers, and
we have also begun rolling it out to existing suppliers in place of the SIG Business Ethics
Code for Suppliers.

1 Viaanindependently certified mass balance system.

2 Significant suppliers are those considered most significant to our aseptic carton business (excluding Global Assembly suppliers
that are managed separately) - based on their potential to affect our ability to meet customer needs, the high volumes we
purchase from them, or sustainability risks identified in the supply chain.
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»  We asked our 581 significant suppliers - representing 68% of SIG's total spend - to respond
to a self-assessment on our responsibility requirements. Of theseg, 218 (86%) of the direct
suppliers® and 212 (65%) of the indirect suppliers* responded (see charts below).

« 74% of our significant suppliers have accepted the SIG Business Ethics Code for Suppliers
or our new Supplier Code of Conduct or have an equivalent code in place (up from 61%
in 2021), and we are engaging with those currently under review to bring this up to 100%.

« No audits were required this year as we did not identify any significant suppliers as high-
risk in 2021 because all those completing assessments had signed our new Supplier Code
of Conduct or our Business Ethics Code for Suppliers, or provided evidence of EcoVadis
assessments, SEDEX audits or equivalent third-party programmes. We identified six
high-risk suppliers in 2022 and will audit 50% of these in 2023 in line with our target.

- We developed a separate Responsible Sourcing Directive specifically tailored to our
Global Assembly business, to be rolled out in 2023. In 2022, 76 of the 81 key suppliers
supporting our Global Assembly function have signed up to our new Supplier Code of
Conduct, our Business Ethics Code for Suppliers or equivalent, and five of them have
achieved certification to recognised external standards (EcoVadis or SEDEX).

» Through our membership of AIM-PROGRESS - a forum of leading fast moving consumer
goods manufacturers and common suppliers to promote responsible sourcing practices
and sustainable supply chains - we used its established methodology to assess the
maturity of our responsible sourcing programme and identify areas to enhance our
human rights due diligence processes (see > page 143) related to our supply chain.

+ We began exploring how to align supplier assessment processes used by our newly
acquired businesses with SIG's established responsible sourcing programme, and we met
with polymer suppliers in the Americas that supply our carton business as well as our
new bag-in-box and spouted pouch business to raise awareness of our expectations on
responsible sourcing.

Rating significant! suppliers on responsible sourcing standards

0,

% direct 1% @ Advanced @ Highrisk

significant suppliers ‘ 27% Demonstrated strong Failed to sign up to our Supplier
performance through SEDEX Code of Conduct or the SIG

229, audit findings, Ecovadis Silver/ Business Ethics Code for
Gold/Platinum or equivalent Suppliers (or equivalent), or to
evidence (status valid for up to provide evidence of third-party
4% three years) assessments; or failed to show

improvement or willingness to

9 Compliant ! T wi
2% i ft t
Demonstrated compliance Improve after signing up 1o a
through SEDEX audit, EcoVadis relevant code (status valid for
34% Bronze or equivalent evidence one year)
(status valid for two years) Re-assessment in progress
@ Accepted Currently undergoing

2% 2% Signed up to our Supplier Code re-assessment

% indirect ’ of Conduct or the SIG Business @ Under review
significant suppliers 35% Ethics Code for Suppliers and Currently undergoing initial
achieved the minimum standard assessment
36% in our assessment. Depending
on the type of supplier, some
are expected to submit plans
to achieve certification to
recognised standards or third-

party assessments (status valid

5% 0% for two years)
()

1 Significant suppliers are those considered most significant to our aseptic carton business (excluding Global Assembly suppliers that are managed separately) -
based on their potential to affect our ability to meet customer needs, the high volumes we purchase from them, or sustainability risks identified in the supply chain.

3 Direct suppliers provide raw materials for our packs and secondary packaging, and manufacture the spouts used on our packs.
Indirect suppliers provide services such as facilities management, HR and logistics.
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Sourcing sustainable raw materials

We remain the only carton producer to offer packs with ASI-certified aluminium, and
we continued to offer the world's first and only packaging material (SIGNATURE FULL
BARRIER) for aseptic cartons with all three main materials - liquid packaging board,
polymers and aluminium foil - from certified sources.

We increased the proportion of A-materials® from certified sources to 74% (by volume)
in 2022. We continued to lead the industry as the only beverage carton producer to
procure 100% FSC™-certified liquid packaging board for our aseptic carton packs -
since January 2021. We engaged with aluminium suppliers to encourage more of them
to achieve ASI Chain of Custody certification and secured further supplies of ASI-
certified aluminium to enable us to procure 100% of the aluminium foil for our aseptic
carton packs with ASI certification from January 2023 (see case study on > page 137).
We also increased sales of solutions in our SIGNATURE portfolio that linked to renewable
polymers® certified to ISCC PLUS (or in some cases REDcert?). There remains no suitable
certification for fossil-based polymers and our focus is on increasing use of renewable or
recycled alternatives.

71% (by volume) of our A-materials® came from renewable sources in 2022 (up from 69%
in 2021), mostly liquid packaging board. Growing customer demand for our SIGNATURE
portfolio solutions has increased our use of polymers linked to 100% renewable materials,®
but the overall amount remains low compared with the amount of fossil-based polymers
we source for our aseptic cartons.

In 2022, we maintained our Group certification to the ASI Performance Standard for our
aseptic carton business. We had FSC™ and ASI Chain of Custody certification, as well
as certification to control ISCC PLUS materials, in place at all our operational aseptic
carton production plants - including ASI and ISCC PLUS certification for the first time at
our former joint venture in Riyadh (Saudi Arabia) and ISCC PLUS for the first time at our
second production plant in Suzhou (China). We achieved FSC™ and ASI Chain of Custody
certification at our newly constructed plant in Mexico ahead of production commencing
in 2023. In addition, we added our recently acquired chilled carton production sites in
China, South Korea and Taiwan to the SIG FSC™ multi-site certificate, and maintained
ISCC PLUS certification at two newly acquired sites in Europe for handling polymers
linked to recycled material for bag-in-box solutions.

Seven of our eight aseptic carton pack production plants have already moved from
fossil-based solvents to plant-based bioethanol for our printing processes, and we are
continuing to explore how to extend the switch to renewable alternatives worldwide.

We continued to source 100% of the corrugated cardboard boxes we use as secondary
packaging for our aseptic cartons in Europe, Latin America and Asia Pacific South from
FSC™-certified sources, and we aim to extend this to our Middle East and Africa region
through our upcoming tender process.

5 A-materials are those that go directly into our aseptic carton packs - paperboard, polymers, aluminium foil, ink and solvents.

6 Viaanindependently certified mass balance system.
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Sourcing A-materials! for our aseptic carton packs

2016 2017 2018 2019 2020 2021 2022

Raw materials 550,000 533,000 550,000 582,000 594,000 666,000 687,000
purchased (tonnes

of liquid packaging

board, aluminium and

polymers)

% A-materials from 70% 71% 72% 73% 72% 69% 71%
renewable sources
(by volume)

% A-materials from 53% 63% 64% 63% 62% 70% 74%
certified sources
(by volume)

1 A-materials are those that go directly into our aseptic carton packs - paperboard, polymers, aluminium foil, ink and solvents.

At our aseptic carton
production plants, we process
raw paperboard, aluminium
and polymers - first into
coated paperboard and then
into carton sleeves.
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Responsible culture:

human rights
—— e —

We strive to identify, prevent and manage negative
potential and actual human rights impacts in

our operations, supply chain and with respect to
our major business relationships.

In doing so, we can contribute to global respect for human rights and support our ambition
to have a scalable, systemic net positive impact on society, as well as meeting growing
regulatory demand for human rights due diligence. Our approach is guided by the United
Nations Guiding Principles on Business and Human Rights and the relevant Organisation for
Economic Co-operation and Development (OECD) frameworks.

Our commitment

SIG is a signatory to the United Nations Global Compact. We are committed to adhering
to the standards encompassed by the International Bill of Human Rights, the International
Labour Organization’s (ILO) core labour standards and the Ethical Trading Initiative (ETI)
Base Code.

We are working to apply a systematic implementation process - informed by a gap analysis
of existing measures, structures and responsibilities - to help us identify and address our
salient human rights issues in our own operations and supply chain, as part of strengthening
our due diligence framework.

Our commitment to promoting fair labour practices and upholding labour rights for our
employees, which is embedded in our Human Rights, Labour and Community Engagement
Policy, includes: providing fair pay and decent working conditions to enable adequate living
standards; recognising the right to freedom of association and collective bargaining; and
preventing discrimination, child labour and modern slavery (including human trafficking,
forced and compulsory labour, bonded labour and slavery). We also ensure working
conditions and terms of employment for employees not covered by collective bargaining
agreements are in line with our standards and local requirements.

Two-yearly SEDEX Members Ethical Trade Audits (SMETA) at our production sites, which
include an assessment of potential human rights risks and impacts as part of the labour
pillar, help us check that we are living up to our commitments in our own operations. If the
audit findings identify any issues, corrective action plans help us to remediate these and
establish mechanisms to prevent similar issues in the future.

We extend requirements and expectations on human and labour rights to suppliers through
our Supplier Code of Conduct to protect supply chain workers. Suppliers are expected to
communicate and apply the principles throughout their supply chain. Criteria for our own
audits of high-risk suppliers, as well as third-party assessments such as SMETA audits
requested from significant suppliers, include human and labour rights. FSC™ certification,
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required for all the liquid packaging board we purchase, also includes criteria on protection
of human and indigenous rights in communities. See > pages 135-140 for more on working
with responsible suppliers.

Annual certification on the SIG Code of Conduct, which includes our requirements on
human rights, is mandatory for all employees. Any grievances can be reported through our
Integrity & Compliance Hotline. We investigate all reported issues, take appropriate action
and seek to find solutions together with the affected person.

Our targets

2025 target Progress tracker

Advance our human rights risk identification and assessment processes

in our own operations and supply chain to define salient human rights issues ® Ontrack

Conduct assessments of potential human rights risks and impacts in 50%

of our own plants every two years © ontrack

Maintain SEDEX Members Ethical Trade Audit (SMETA) at all production sites ® Ontrack

Ensure 100% of significant! suppliers accept our Supplier Code of Conduct
or Business Ethics Code for Suppliers or have an equivalent code in place? ® Ontrack
(see Supply chain on > pages 135-140)

Audit 50% of high-risk significant suppliers each year

(see Supply chain on > pages 135-140) ® Ontrack

Provide regular training (at least every two years) on ethical supplier standards
and sustainable sourcing to all employees who interact frequently with suppliers ® Ontrack
(see Supply chain on > pages 135-140)

1 Significant suppliers are those considered most significant to our aseptic carton business (excluding Global Assembly suppliers that
are managed separately) - based on their potential to affect our ability to meet customer needs, the high volumes we purchase from
them, or sustainability risks identified in the supply chain.

2 Target wording changed to include new Supplier Code of Conduct, which we began rolling out in 2022.

Our progress

We continued to review and strengthen our human rights due diligence this year by:
assessing our operations and supply chain against upcoming regulatory requirements; using
a methodology developed by AIM-PROGRESS to help us identify opportunities to better
integrate human rights due diligence in our responsible sourcing programme; and launching
a new Supplier Code of Conduct that more explicitly addresses our requirements on this
than the previous SIG Business Ethics Code for Suppliers. We also appointed an executive
sponsor for human rights at Group Executive Board level to help drive progress in this area.
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Thailand plant recognised for excellent labour practices

Our aseptic carton production plant in Rayong, together to develop a labour relations and
Thailand, received the 2022 Excellent Practices welfare management system that provides
Establishment on Labour Relations and Welfare employees with good working conditions and
National Level as the 2™ Year of Achievement a good quality of life that provides stability and
award from the Thai Ministry of Labour. enables them to feel happy at work.

The award is based on the implementation of Of the 11,500 companies in Rayong Province,

a labour management system according to SIG is one of just 99 companies to receive the
international standards that meet 148 specified award. This latest recognition follows similar
requirements in four categories, including Ministry of Labour awards for the Rayong plant
cooperation with the trade union. It aims to at national level in 2021 and provincial level
encourage employers and employees to work in 2020.

Performance in 2022

Strengthening human rights due diligence

« In 2022, we appointed our Chief People and Culture Officer, Suzanne Verzijden, who is
a member of our Group Executive Board, as executive sponsor for human rights to help
drive our progress in continually improving our human rights due diligence.

- We completed an assessment of our operations (including the businesses we acquired
this year), and the supply chain for our aseptic carton business, to identify any changes
required to our human rights due diligence policies and processes to ensure compliance
with forthcoming regulatory requirements on this topic. Based on this assessment, we
have developed a roadmap to implement the required changes in our operations and
supply chain over the next two years.

« We launched a new Supplier Code of Conduct in 2022 that reinforces our human rights
due diligence requirements and expectations, and addresses these more explicitly than
the previous SIG Business Ethics Code for Suppliers. This follows updates to the SIG Code
of Conduct and our Human Rights, Labour and Community Engagement Policy last year to
more explicitly address human rights due diligence and grievance processes in relation
to our operations.

« Through our membership of AIM-PROGRESS - a forum of leading fast moving consumer
goods manufacturers and common suppliers to promote responsible sourcing practices
and sustainable supply chains - we used its established methodology to assess the
maturity of our responsible sourcing programme and identify areas to enhance our
human rights due diligence processes related to our supply chain.
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Raising awareness and acting on concerns

+ 99%' of SIG Group employees completed their annual certification on the SIG Code of
Conduct, including virtually everyone who joined the business through acquisitions this
year. We also provided in-depth training for employees in high-risk roles on topics such
as anti-harassment.

« We advertised our Integrity & Compliance Hotline through various channels, including
the SIG Code of Conduct - as well as including information in our Supplier Code of
Conduct on how to raise a concern - to encourage employees and suppliers to speak
up if they have any concerns. We investigated all reports and took disciplinary action,
including reprimands and dismissals, where appropriate. No incidents of discrimination
were substantiated in 2022.

Upholding labour rights in our operations

« All our aseptic carton production sites, our office site in Mexico and several of our legal
entities in Germany and Switzerland completed SEDEX SMETA audits - which include an
assessment of potential human rights risks and impacts as part of the labour pillar - in
2021. The next scheduled two-yearly audits in 2023 will also include the production plants
we acquired this year.

« Our production plant in Rayong (Thailand) received the 2022 Excellent Practices Estab-
lishment on Labour Relations and Welfare National Level as the 2™ Year of Achievement
award from the Thai Ministry of Labour (see case study on > page 143).

« Globally, around 46%?2 of employees in our carton business were covered by collective
bargaining agreements in 2022, and we continued to engage on pay, benefits and other
locally relevant topics in formal consultations with employee representatives.

See > pages 145-153 for more on employee topics such as diversity, equity and inclusion, and
see > pages 154-159 for more on employee health, safety and wellbeing.

Extending requirements to our supply chain

See > pages 135-140 for more on upholding labour and human rights in our supply chain as
part of our commitment to source from responsible suppliers.

——

1 Includes employees joining SIG from Scholle IPN and Evergreen Asia, both acquired in 2022.

2 Includes employees joining SIG in 2022 through the acquisition of Evergreen Asia. Excludes employees joining SIG in 2022
through the acquisition of Scholle IPN.
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Responsible culture:
our people

We strive to create a strong and supportive culture
where our people feel empowered to dream big,
go beyond and make the impossible possible.

Fostering a winning team is one of the three main business goals in our Corporate Compass.
To support this goal, we strive to create an inclusive culture and embrace diversity, investin
training and development to help employees achieve their goals and build their careers with
SIG, listen and respond to our people, recognise and reward the work they do, and create a
positive working environment.

These commitments help us recruit and retain the best people, maintain strong levels of
job satisfaction, motivation, engagement and productivity, support our diverse customers,
foster innovation, develop the skills we need to support our business now and in the future,
and meet growing expectations from investors and other stakeholders on these issues.

Our commitment

We employed approximately 8,700 employees in 2022, including nearly 2,500 joining us
through acquisitions part way through the year.

We are committed to providing an inclusive working environment where everyone can bring
their true selves to work. We do not tolerate discrimination based on race, religion, national
origin, political affiliation, gender, sexual orientation, disability, age or any other relevant
category. Improving gender balance, particularly at senior levels of the business, is a priority
and we aim to do so through enhanced efforts to attract and develop female employees and
leaders.

We strive to provide opportunities for career development and to lead the industry in our
investment in training and development. We continually work to improve the frequency and
quality of feedback and appraisal sessions to support employee engagement, development
and performance.

We are committed to creating an open, engaging and energising work environment where
our people feel that their ideas, needs and concerns are heard and valued, they are
recognised and rewarded for what they do, and they understand how their work contributes
to the success of the business. Positive working conditions are reinforced by ensuring fair
pay, working hours and days off, providing job security and offering competitive benefits in
each local market.

Our commitment to uphold fair labour practices is part of our wider commitment on human
rights (see > pages 141-144).
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Our targets

2025 target Progress tracker
Increase percentage of women in leadership positions to 30%
Maintain survey score linked to inclusive environment above industry benchmark?
Sustain our training and development investment above industry benchmark

Ensure 100% of key talent (current and future business leaders for critical positions)

2
have a defined development plan © Discontinued

Achieve engagement level above industry benchmark? (® More work to do

Increase % of employees who feel we have responded to their feedback

based on the last survey @ More work to do

Increase % of employees who feel SIG makes adequate use of recognition and

reward other than money @ More work to do

1 Industry benchmark defined as norms for manufacturing companies participating in the Willis Towers Watson employee
engagement survey.

2 We have discontinued our target on development plans for key talent and instead we will focus on wider talent development for
employees across the business.

Our progress

Women now represent a third of our Group Executive Board and 23%' of our leaders
worldwide, and we continued efforts to recruit and develop women across our business. We
extended our range of learning and development programmes, and introduced a mobility
policy to encourage opportunities for international assignments. In our latest employee
survey, engagement levels remained strong and we continued to outperform the industry
benchmark in half the categories, even during a period of change in the business with two
major acquisitions in 2022. Engaging employees on our plans and welcoming new colleagues
joining us through acquisitions were important areas of focus this year.

In 2022, we welcomed
another two women to the
Group Executive Board
(GEB) - Angela Lu, President
& General Manager Asia
Pacific South, and Suzanne
Verzijden, Chief People &
Culture Officer. Women now
make up 33% (three of nine
members) of the GEB.

1 Includes employees joining SIG from Evergreen Asia.
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Accelerating development for women at SIG
The first cohort of 15 female SIG employees "Being part of this amazing programme has
completed our new Women Acceleration helped me gain confidence in my own set of
Programme this year and the next cohort has skills that make me unique as a professional
begun. The programme offers virtual learning, woman. | have learned effective new techniques
coaching and mentoring, as well as project to analyse challenges and overcome obstacles,
challenges over nine months. Feedback has and expanded my support network to help me
been very positive. find better solutions to complex challenges.

The programme has given me the opportunity
to get to know myself better and develop my
own leadership style to become a better leader,

a better colleague and a better version of me.”
Tania de la Cruz

Key Account Manager in
Mexico and participant in
our Women Acceleration
Programme

Performance in 20222

Diversity, equity and inclusion

« In 2022, we welcomed another two women to the Group Executive Board (GEB) -
Angela Lu, President & General Manager Asia Pacific South, and Suzanne Verzijden,
Chief People & Culture Officer. Women now make up 33% (three of nine members) of the
GEB and 33% (three of nine members) of our Board of Directors.

« Women represented 23% of our leaders in 2022, up from 20% last year, and we remain on
track with our roadmap to achieve our target to increase women in leadership to 30% by
2025. Fifteen female leaders completed our new Women Acceleration Programme and a
second cohort began the programme in December 2022 (see case study above).

+ We worked to enhance gender diversity in our Middle East and Africa business, fully
owned by SIG since 2020. We have appointed our first female function leader in the
region, the new head of Human Resources, who is also the first woman in our Middle East
and Africa management team. Women also joined our business in Saudi Arabia for the
first time this year, with four new female employees at our Riyadh site, and we welcomed
our first female employee in Nigeria as Head of Sales in our Lagos sales office.

« Inline with our global approach, we promoted diversity and inclusion from the beginning
of the recruitment process for our new plant in Mexico this year. We featured images
of women in job postings and social media, included female candidates in shortlists
regardless of position, trained recruitment teams on unconscious bias, and offered
suitable benefits and facilities to attract and retain women. We also refreshed our
collaboration with RWTH Aachen University in Germany to encourage female
engineering students to consider careers at SIG.

2 Except where otherwise noted, all employee performance data includes employees joining SIG in 2022 through the acquisition
of Evergreen Asia, but excludes those joining through the acquisition of Scholle IPN.
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»  We celebrated International Women’s Day with a series of initiatives on the 2022 theme
#BreakThe Bias, including an informal virtual coffee meeting for SIG women to connect
with colleagues across the organisation, as well as local talks and celebrations.

+ We completed the rollout of mandatory training on unconscious bias and inclusion to
all SIG leaders, and in 2023 we will extend this to leaders who have joined us through
acquisitions this year.

- We have begun to look at diversity beyond gender, starting with a virtual fireside chat
on LGBTQIA+ with an external expert who shared personal experiences and thoughts on
how SIG can become a more inclusive workplace and create a safe environment for all
employees to bring their whole selves to work.

» We achieved a score of 83%:2 for diversity, equity and inclusion in our 2022 employee
survey, six points above the industry benchmark.#

Women in management (%)

20182 20192 20202 2021 2022*

Women in leadership positions?® - 17% 18% 20% 23%
(target 30% by 2025)

Group Executive Board 0 0 0 14% 33%

(1 0f7) (30f9)

Senior management 15% 13% 22% 16% 8%

Middle management 17% 18% 18% 20% 19%

Junior management 21% 25% 24% 25% 25%

All management 17% 18% 19% 22% 23%

Allemployees 18% 19% 19% 19% 20%

1 Includes employees joining SIG in 2022 through the acquisition of Evergreen Asia. Excludes employees joining SIG in 2022 through
the acquisition of Scholle IPN.

2 Datanot assured for 2018-2020, except for “all employees”, as we changed the categorisation of managers.
3 Includes GEB, senior and middle management roles.

Talent development

»  We continued to offer coaching opportunities and launched a global mentoring programme,
open to all employees, in January 2022. By the end of the year, 58 mentors and 54 mentees
were actively participating.

« The first cohort of 75 participants embarked on our Transformational Leaders training,
with cross-functional workshops and face-to-face workshops with leaders and direct
teams. Separately, 16 employees are participating in our Operations Leaders Development
programme as the second cohort for this programme. We plan to extend both programmes
in 2023. We also piloted a four-month programme that provided coaching and workshops
on leadership and management for 12 new leaders, or people who will soon be leaders.

»  We launched a six-month pilot for on-demand training through the Bookboon e-library,
with more than 1,000 employees using the service to access nearly 8,400 units of content
by the end of the year. We also continued to offer access to Speex for language learning,
used by employees to complete around 1,400 hours of training.

3 Includes employees joining SIG in 2022 through the acquisitions of Scholle IPN and Evergreen Asia.

Industry benchmark defined as norms for manufacturing companies participating in the Willis Towers Watson employee
engagement survey.
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« Overall, we provided an average of 20.9 hours of training per employee in 2022, up slightly
from 20.5 hours last year but still falling short of the pre-pandemic industry benchmark
of 24.0 hours. We provided an average of 21.0 hours per employee for men and 20.6 hours
per employee for women.

- We have introduced a new global mobility policy, with central coordination of long-term
international assignments to create a more consistent approach across the business.
We are also offering opportunities to enhance cross-functional experiences through
short-term assignments on specific projects. For example, we offered international
assignments to Mexico in 2022 to prepare for and support operations at our new aseptic
carton production plant in Querétaro.

»  We have discontinued our target on development plans for key talent and instead we will
focus on wider talent development for employees across the business following on from
the training and guidance we introduced for managers and employees last year on setting
effective development plans. In 2022, 57% of employees received regular performance
and career development reviews.

» Feedback from employees® participating in our survey this year showed we are four
points above the industry benchmark® for learning and development opportunities.

Average hours of training (per employee)

Employee category 2015 2016 2017 2018 2019 2020 2021 2022
Management 39.4 37.9 33.5 31.7 35.5 26.3 24.8 31.9
Non-management 32.8 28.0 241 22.4 22.7 184 19.9 19.3
Total 335 29.0 25.1 234 24.3 19.4 20.5 20.9

1 Includes employees joining SIG in 2022 through the acquisition of Evergreen Asia. Excludes employees joining SIG in 2022 through
the acquisition of Scholle IPN.

Employee satisfaction

» Globally, 78% of our employees - including those joining through acquisitions part way
through the year - participated in our biennial employee survey in 2022. Despite the
survey taking place during a period of significant change in the business, shortly after
two major acquisitions, our overall engagement score remained strong at 83%?°, just one
point below the industry benchmark.®

« Overall, we significantly outperformed industry benchmarks in six of the 11 categories,
most notably on corporate responsibility, equal opportunities and inclusion, learning
and development (particularly career advancement opportunities), fairness of pay
and retention. We also identified room for improvement, where we scored below the
industry benchmark, in relation to empowerment, non-monetary recognition and survey
follow-up. We have a clear roadmap in place for our leaders and employees to discuss
survey results at global and local level, define and implement actions, and communicate
progress on an ongoing basis to demonstrate more clearly how we are responding to
feedback from the survey. This includes engagement plan workshops for managers to
address specific local feedback with their teams.

5 Includes employees joining SIG from Scholle IPN and Evergreen Asia.

6 Industry benchmark defined as norms for manufacturing companies participating in the Willis Towers Watson employee
engagement survey.
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« 60%’ of employees felt that significant actions have been taken to address priorities
identified through the previous employee survey, compared with 61% in 2020. This
year, we continued to look for ways to further improve on priority areas identified in the
previous employee survey, including:

- Making more use of non-monetary recognition: Top teams and leaders from across
SIG were recognised through our global SIG Shine awards, presented by SIG CEO
Samuel Sigrist at our townhall meeting in March 2022. We introduced non-monetary
recognition programmes in our Middle East and Africa region for the first time this
year. Other local and regional programmes to recognise employee contributions
to the Company’s success included regular recognition at group meetings and
quarterly awards of a special performance bonus in China, everyday appreciation
cards in Thailand, Stars Awards in our Asia Pacific region, Believe in + Recognition
awards in North America, personal thank you posters drawn by our plant manager
in Linnich (Germany) and thanks to colleagues celebrating milestone anniversaries
at SIG. 58%2 of employees participating in our latest biennial survey in 2022 felt
that SIG makes adequate use of recognition and rewards other than money to
encourage good performance, six points below the industry benchmark.®

« Communicating long-term goals better: We communicated our business strategy
and engaged employees on our goals and other topics through quarterly townhall
meetings, a roundtable with members of the GEB, extended leadership team
meetings and local communications. The integration of newly acquired businesses
was a key focus of our dialogue with employees this year (see > page 151). In South
America, all SIG managers took part in a communicative leadership programme to
support them in engaging their teams through clear communication.

+ Clarifying possible career paths: We continued to expand our range of training and
development programmes, including introducing a new mentoring programme and
mobility policy. We have discontinued our target for key talent to have development
plans in place to focus on wider development opportunities for employees across
the business.

- Improving physical working conditions at some sites: Following on from work to
improve ventilation and temperature control at our plant in Linnich (Germany)
last year, we are now investing in similar improvements at our plant in Neuhausen
(Switzerland).

» We introduced a hybrid working model for office workers, with an average of three days
in the office and two days with employees working wherever they feel they work best,
depending on their roles. This flexibility is designed to help employees meet the demands
of work and home in the most productive and healthy way, while encouraging impactful
collaboration and meaningful connections with colleagues and customers. A toolkit for
leaders helps them with decisions on when and how to manage teams who are not in the
office and provides ideas to foster a positive in—-office environment. We also launched a
new global programme to support employee wellbeing (see > page 159).

«  We continued to review pay and benefits to ensure they remain competitive within each
local market, including in light of rising inflation rates.

7 Excludes employees from parts of the business that were not included in our previous survey: the Middle East and Africa region,
which SIG took full ownership of in 2021, and the businesses acquired from Scholle IPN and Evergreen Asia in 2022.

8 Includes employees joining SIG from Scholle IPN and Evergreen Asia.

9 Industry benchmark defined as norms for manufacturing companies participating in the Willis Towers Watson employee
engagement survey.
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»  We received external recognition for our efforts on employee satisfaction this year. We
achieved Great Place to Work™ certification - the global benchmark for outstanding
employee experience based on surveys of employees - in South America for the second
time and in North America for the first time (for both Mexico and the USA). Our Rayong
plant received the 2022 Excellent Practices Establishment on Labour Relations and
Welfare National Level as the 2™ Year of Achievement award from the Thai Ministry of
Labour (see > page 143). SIG Combibloc China was honoured with the title of Greater
Suzhou Best Employer for the second year running in an assessment that included both
employee perception and expert evaluation

« Our voluntary turnover rate was 6.6% in 2022.

Biennial employee survey results

Comparison
with 2022
industry
2016 survey 2018survey 2020survey! 2022survey benchmark?
Sustainable engagement score 74% 78% 87% 83%° -1
Diversity, equity and - - - 83%° +6
inclusion score
% employees who feel SIG - - 63% 58%*° -6
makes adequate use of
recognition and reward other
than money
% employees who feel we have - - 61% 60%* -2

responded to their feedback
based on the last survey

1 Scores were unusually high in 2020 due to the exceptional circumstances at the start of the COVID-19 pandemic.

2 Industry benchmark defined as norms for manufacturing companies participating in the Willis Towers Watson employee
engagement survey.

3 Includes employees joining SIG from Scholle IPN and Evergreen Asia.

Excludes employees from parts of the business that were not included in our previous survey: the Middle East and Africa region,
which SIG took full ownership of in 2021; and Scholle IPN and Evergreen Asia, both acquired in 2022.

Managing change

«  We completed two major acquisitions in 2022. We communicated regularly with existing
SIG employees and colleagues joining us from Scholle IPN and Evergreen Asia to set
out our strategy and keep them updated on our plans and next steps, both prior to
the acquisitions and as we begin to integrate the newly acquired businesses into SIG
policies and processes. We held a series of events to welcome the approximately
2,100 employees joining from Scholle IPN and 385 from Evergreen Asia, and feedback
was very positive.

« In June 2022, when the acquisition of Scholle IPN completed, we held a series of Day
One events around the world to celebrate. The events kicked off with a joint video
message from SIG CEO Samuel Sigrist and Scholle IPN President Ross Bushnell setting
out our Better Together approach. During the events, SIG leaders were on site at various
Scholle IPN locations to engage with new colleagues face to face and answer their
questions.
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» When the acquisition of Evergreen Asia’s chilled carton business completed in August
2022, we held a series of townhall meetings to welcome new colleagues and introduce
SIG's business strategy. These were followed up with team meetings and sessions with
SIG representatives and the general managers of the three former Evergreen plants in
China, South Korea and Taiwan to enable employees to ask questions.

« 79%" of employees participating in our 2022 survey - including those joining us from
Scholle IPN and Evergreen - said SIG does a good job of keeping them informed about
matters that affect them (two points above the industry benchmark™).

Our workforcet!
Middle East
Asia Pacific Americas Europe and Africa Total %
Total number of 2,445 874 2,907 524 6,750
employees:
Male 1,927 619 2,387 470 5,403 80
Female 518 255 520 54 1,347 20
Employees with a 1,726 828 2,665 521 5,740
permanent contract:
Male 1,427 600 2,185 469 4,681 82
Female 299 228 480 52 1,059 18
Aged up to 30 173 240 305 63 781 14
Aged 31 to 50 1,317 535 1,256 398 3,506 61
Aged above 50 236 53 1,104 60 1,453 25
Full-time employees: 1,726 826 2,517 521 5,590
Male 1,427 600 2,108 469 4,604 82
Female 299 226 409 52 986 18
Part-time employees: (o] 2 148 0 150
Male 0 0 77 0 77 51
Female 0 2 71 0 73 49
Employees with a 719 46 242 3 1,010
fixed-term contract:
Male 500 19 202 1 722 71
Female 219 27 40 2 288 29
thereof Apprentices (o] 20 134 0 154

1 Includes employees joining SIG in 2022 through the acquisition of Evergreen Asia. Excludes employees joining SIG in 2022 through
the acquisition of Scholle IPN.

10 Includes employees joining SIG from Scholle IPN and Evergreen Asia.

11 Industry benchmark defined as norms for manufacturing companies participating in the Willis Towers Watson employee
engagement survey.
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New hirest
Asia Pacific Americas Europe MEA Total %
Total number of 106 175 136 73 490
new hires:
Male 76 116 81 62 335 68
Female 30 59 55 11 155 32
Aged up to 30 35 72 56 23 186 38
Aged 31 to 50 67 94 77 45 283 58
Aged above 50 4 9 3 5 21 4
Rate of new hires: 6% 21% 5% 14% 9%
Male 4% 14% 3% 12% 6%
Female 2% 7% 2% 2% 3%
Aged up to 30 20% 30% 18% 37% 24%
Aged 31 to 50 5% 18% 6% 11% 8%
Aged above 50 2% 17% 0% 8% 1%

1 Includes employees joining SIG in 2022 through the acquisition of Evergreen Asia. Excludes employees joining SIG in 2022 through
the acquisition of Scholle IPN.

Employee turnover*

Asia Pacific Americas Europe MEA Total %
Total employee turnover 19% 17% 12% 12% 15%
Voluntary employee 8% 8% 5% 9% 6.6%
turnover rate
Total employee turnover: 331 139 319 65 854
Aged up to 30 50 74 121 25 270 31
Aged 31 to 50 240 58 123 37 458 54
Aged above 50 41 7 75 3 126 15
Male 229 89 239 58 615 72
Female 102 50 80 7 239 28

1 Includes employees joining SIG in 2022 through the acquisition of Evergreen Asia. Excludes employees joining SIG in 2022 through
the acquisition of Scholle IPN.

Governance bodies by age group

Board of Directors

Aged up to 30 0 of 9 (0%)

Aged 31 to 50 10f9(11%)

Aged above 50 8 of 9 (89%)
Group Executive Board

Aged up to 30 0 of 9 (0%)

Aged 31 to 50 4 of 9 (44%)

Aged above 50 5 0f 9 (56%)
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Responsible culture: 7~

health, safety and wellbeing ~

We strive to ensure everyone can go home safe
and well every day.

Enabling employees to stay safe and healthy at work is a prerequisite for any responsible
company. By empowering our people to adopt safe behaviours at work, we can also have a
wider positive impact when they take the same safe behaviours home to their families. Our
focus on preventing injuries and promoting health and wellbeing also supports our business
by reducing lost time, enhancing productivity and improving employee engagement.

Our commitment

We aim to prevent work-related incidents and illnesses through our Life Saving Rules that
target the biggest risks to our people (see > page 155) and through robust health and safety
management systems, certified to ISO 45001 standards at all our aseptic carton production
plants, which promote continuous improvement.

We train all employees on health and safety, including how to manage risks specific to their
role, be that in our production plants or offices, working from home or providing technical
service support at our customers’ sites. We also provide health and safety training for
contractors working at our sites.

We go further by empowering our people to provide input and feedback through our
behaviour-based safety programme and safety opportunity cards. Each production plant
must ensure that at least 15% of employees have completed training on behaviour-based
safety - with some sites targeting 100% - and we track progress as part of our monthly
health and safety metrics.

Employees also participate in our health and safety steering committees. These include
plantmanagementand employee representatives, as well as other participants, such aslocal
environment, health and safety and human resources teams, works council representatives
and medical doctors.

We conduct annual risk assessments at each site, and we are committed to monitoring
incidents and near misses, systematically analysing their root causes and targeting
improvements through local corrective action plans. We also recognise sites that have
achieved exceptionally strong safety performance through our Safety Awards scheme.

We are committed to supporting the health and wellbeing of our employees, including
helping them through the challenges of the COVID-19 pandemic. We aim to extend our
behaviour-based model to occupational health issues, such as ergonomics. Many of our
larger sites offer access to medical professionals, health insurance, health check-ups,
fitness programmes and counselling.
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Musculoskeletal health issues, such as back problems, can also be an indicator of wider
health and wellbeing issues such as workload and stress, and we take a holistic approach to
supporting physical health and mental, emotional, financial and social wellbeing to enable
our employees to lead fuller, more productive lives both at work and at home.

Our Life Saving Rules

Work with a valid work permit when required
Check equipment is isolated before work begins
Obtain a permit for entry into a confined space
Use fall protection when working at height

Wear a seatbelt in motor vehicles when provided

~ ~
rd ~

O

SNSRI

The Golden Rule: Intervene to stop work if conditions
or behaviour are unsafe.

Our targets

2025 target Progress tracker

Zero recordable cases? (® More work to do

Achieve a lost-time case? rate in the top 20% of industry peers®

Define a holistic strategy and roadmap to foster wellbeing at SIG

1 Total recordable cases include lost-time, medical treatment and restricted work cases.
2 Alost-time case is defined as absence for one or more shifts or loss of one or more working days.
3 Based on the latest published lost-time cases for companies listed in our industry in the Dow Jones Sustainability Index.

Our progress

In 2022, we achieved global certification to the ISO 45001 standard for health and safety
management for our aseptic carton business, and we made safety an immediate priority for
our new acquisitions. Several sites reached significant safety milestones and six achieved
zero recordable cases - an achievement we aim to extend across our business by 2025.
We have continued to roll out our behaviour-based safety programme and took action to
address the barriers identified through employee observations. We also refined and began
to implement our holistic strategy to support employee health and wellbeing.
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Safety first for new acquisitions

Safety comes first in everything we do -
including in the integration of new businesses.
When new colleagues joined SIG through the
acquisition of our bag-in-box and spouted
pouch business in 2022, one of the very first
things we did was to communicate and train
them on our Life Saving Rules, the cornerstone
of our health and safety programme.

We are now working to fully integrate newly

acquired operations into our established health risks associated with our business, we also

and safety management systems, and we will designed and ran workshops for plant leadership
begin rolling out our behaviour-based safety teams to guide them on how they as leaders can

The workshops were so successful with leaders

In addition to focusing on the Life Saving Rules at our newly acquired plants that we now plan to
to help all employees avoid the biggest safety roll these out across SIG Group.

L4
~
-
- N
Riyadh team win Gold Safety Award
Our Riyadh aseptic carton production plant
in Saudi Arabia is the first to win SIG's new
Gold Safety Award for its excellent safety
performance.
The Riyadh team earned the award by
achieving more than 1,300 safe days and over
4.2 million working hours with zero lost-time
cases, as well as demonstrating a strong focus
on safe behaviour through its Safety First “It's great when successes are recognised
culture. This milestone could not have been and celebrated. Leadership and support from
achieved without every employee at the plant management are extremely important to
making safety a priority each and every day. maintain our safety record, as well as consistent

implementation of the Life Saving Rules and
behaviour-based safety. Our target now is to
remain incident-free for as long as possible.”

Mosharraf Hossain,
Deputy Safety Manager at the Riyadh plant
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Performance in 2022

Preventing injuries

» Six of our sites achieved zero recordable cases in 2022, showing that our target of zero
recordable cases is possible. Overall, there were 33 recordable cases in 2022 across our
aseptic carton business (up from 31in 2021). This included 18 cases leading to lost working
time, six requiring medical treatment and nine resulting in restricted work.

» The lost-time case rate for our aseptic carton business remained low at 0.35 lost-time
cases per 200,000 hours worked in 2022, placing us among the top 50% of industry
peers.! The rate of severity? of lost-time cases was 0.433 in 2022 and we maintained our
track record of zero fatalities.

« There were seven recordable cases, all resulting in lost time, among the 867 contractors
working at our aseptic carton production sites this year. The lost-time injury frequency
rate for contractors was 0.67 per 200,000 hours.

- Several of our sites celebrated safety milestones without a lost-time case this year (so-
called safe manhours), including: 4.5 million hours at our plant in Riyadh (Saudi Arabia)
and at our original production plant in Suzhou (China), 2 million hours at Wittenberg
(Germany), 12 years at the Suzhou assembly plant (China), five years at Neuhausen
(Switzerland) and three years for our field service engineers in China.

« Performance against other leading indicators also stayed strong. We recorded 302 near
misses in 2022 (compared with 314 in 2021) and a frequency rate of 5.9 near misses per
200,000 working hours (compared with 6.1 in 2021). We conducted an in-depth analysis
of near misses at two of our European production sites this year to help us identify ways
to prevent these causing incidents in future.

- We achieved global certification to the ISO 45001 standard for health and safety
management for our aseptic carton production business for the first time in 2022, building
on the existing certification at our plant in Riyadh (Saudi Arabia), which won our Gold
Safety Award this year (see case study on > page 156). All our aseptic carton production
sites completed SEDEX SMETA audits - which include health and safety as one of the
four pillars - in 2021. The next scheduled two-yearly audits in 2023 will also include the
production plants we acquired this year.

« We rolled out our behaviour-based safety programme - which encourages employees
to observe colleagues’ unsafe behaviours and provide feedback to correct them -
at our second site in Suzhou (China) and it is now established at all our aseptic carton
production plants. In 2022, 16% of employees across these plants made and reported
a total of more than 35,000 observations of at-risk behaviours, each of which led to
an average of at least one colleague receiving feedback to prevent unsafe behaviour.
These observations enabled us to remove over 3,200 barriers to safe behaviour this
year — from moving ladders or widening their steps to installing warning alert systems and
additional safety guards on machinery. The wider rollout of our new advanced behaviour-
based safety process, piloted in Linnich (Germany) last year, has been delayed due to
ongoing COVID-19 social distancing as positive feedback based on close observation of
colleagues is a key element.

« The new smart factory model being implemented at both SIG production plants in
Suzhou (China) will help to reduce safety risks by automatically monitoring behaviours,
such as how fast a forklift truck is driven and whether seatbelts are fastened.

- Topics discussed by our employee-management health and safety committees this year
included noise measurements, protective equipment (including head protection and helmets),
ergonomics, COVID-19 control measures and risk assessment of psychological stress.

1 Based on the latest published lost-time cases for companies listed in our industry in the Dow Jones Sustainability Index.
2 Severity rate based on number of days away from work x 1,000 /1,000,000.
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« 88% of employees participating in our employee survey®in 2022 agreed SIG does a good
job of ensuring workers’ health and safety wherever we operate, two points above the
industry benchmark®.

Recordable and lost-time cases across our aseptic carton business

168

2015 2016 2017 2018 2019 2020 2021 2022
Total recordable cases! 53 51 41 43 39 33 31 33
Lost-time cases? 23 26 16 20 17 13 17 18
Lost-time case rate 0.55 0.62 0.38 0.49 0.43 0.31 0.33 0.35
(per 200,000 hours worked)
Severity rate of lost-time cases® 0.414 0.675 0.934 0.785 0.628 0.204 0.395 0.433

1 Total recordable cases include lost-time, medical treatment and restricted work cases.
2 Alost-time case is defined as absence for one or more shifts or loss of one or more working days.
3 Severity rate based on number of days away from work x 1,000/ 1,000,000.

Recordable injuries across our aseptic carton business by type in 2022 (%)

0% 3%

21%

@ Hand or finger
Head

@ Footorleg

@ Back/lower back
Other

9%

Embedding a safety first culture in our new businesses

« We are working to fully integrate our newly acquired bag-in-box and spouted pouch
business and chilled carton business into our established health and safety management
systems. We have already begun work to align our incident reporting. Initial indications
show that incident rates at the plants we acquired this year are much higher than for
our aseptic carton business, where our systems are well established. For our bag-in-
box and spouted pouch business in the USA, where the data is most robust, there were
28 recordable cases (including six lost-time cases), the lost-time case rate was 0.56 per
200,000 hours worked and the severity rate of lost-time cases was 0.054 in 2022. We aim
to achieve a step change in performance across our new businesses by implementing our
tried and tested policies and procedures.

» In 2022, we communicated and trained new colleagues on our Life Saving Rules (see
> pages 155-156), and we will begin rolling out our behaviour-based safety programme at
newly acquired plants in the coming years. We also designed and ran workshops for plant
leadership teams to guide them on how they as leaders can help to strengthen the health
and safety culture. Launched initially with leaders at our newly acquired plants, we now
plan to roll out these safety leadership workshops across SIG Group.

3 Includes employees joining SIG from Scholle IPN and Evergreen Asia.

Industry benchmark defined as norms for manufacturing companies participating in the Willis Towers Watson employee
engagement survey.
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» The chilled carton production plant in Taiwan that we acquired this year has already
achieved ISO 45001 certification and we will work to integrate all our newly acquired
plants into SIG’s ISO 45001 global certification in future. Our newly acquired plants will
also be included in our next scheduled two-yearly SEDEX SMETA audits in 2023.

Promoting health and wellbeing

« Our health rate® improved slightly to 95.6% in 2022 (from 95.4% in 2021) across our
aseptic carton business. Prevention of COVID-19 transmission through the ongoing
pandemic remained central to our efforts to promote good health this year, with a strong
focus on mask wearing, regular testing and making vaccinations available. Encouraging
people to stay at home if they feel unwell is particularly important as we have found that
most transmissions happen outside of work. In China, where a new wave of COVID-19
led to an extended lockdown, we created a new chat group to share government and
company guidance, provided essential supplies to employees working from home and
offered support to help them better manage the emotional challenges of lockdown.

» We refined our holistic wellbeing strategy to include financial wellbeing in addition to
physical, emotional and social wellbeing. We included questions in our global employee
engagement survey® to help us define a roadmap of activities to foster wellbeing at SIG:
81% of those surveyed feel they have the flexibility they need to balance their work and
personal responsibilities (one point above the industry benchmark’); 75% said they are
able to finish their work within the agreed working hours most of the time (two points
above the industry benchmark); and 77% agreed that the physical working conditions
(such as facilities, hygiene, ventilation and temperature) at their location are good (on a
par with the industry benchmark).

« We launched a working manifesto to help employees cope with new ways of working
by, for example, blocking time in their calendars to get things done, not checking emails
out of hours, and adding pauses to their working day to think and rest. To reinforce this
message, we changed the default meeting length in our calendar system to 25 minutes
instead of 30, and 50 minutes instead of an hour to empower people to build in pauses
between meetings. We also rolled out a hybrid working model to enhance work-life
balance (see > page 150).

» We introduced Wellbeing Wednesdays on the last Wednesday of each month to host
panel discussions, interviews and other activities designed to raise awareness of mental
health, resilience and work-life balance. Topics covered in 2022 include the working
manifesto, resilience and mindfulness.

« Teams across our regions continued to implement local health and wellbeing initiatives
this year, including: a bike to work campaign and free fitness programmes at a local park
in Linnich (Germany); sports, games and a new canteen designed to foster wellbeing
at Riyadh (Saudi Arabia); rewards for counting steps to promote physical health and
resources to promote emotional wellbeing available to employees and their families
through our More Health for You programme in Brazil; and wellbeing apps to promote
fitness challenges in North America. Several of our sites also ran teambuilding events and
family days to give people a chance to get together informally for fun activities.

5 Based on asickness absence rate of 4.4% (sick days per total days worked). Sickness absence and health rates are based on
available data covering more than 90% of employees.

6 Includes employees joining SIG from Scholle IPN and Evergreen Asia.

7 Industry benchmark defined as norms for manufacturing companies participating in the Willis Towers Watson employee
engagement survey.
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Responsible culture:
communities

—

We engage and support our communities
to help them thrive.
Supporting local communities where we operate also helps us strengthen our business by

being a good neighbour and an employer of choice, enhancing our corporate image, and
exploring new models and markets.

Our commitment

We are committed to engaging with local people to understand how we can make a difference
in our communities as part of our wider ambition to deliver positive societal impact.

We contribute through local community engagement programmes, led by our network of
Way Beyond Good Champions with support from employee volunteers. We also channel
support for wider communities through the SIG Way Beyond Good Foundation, which focuses
on projects that strengthen civil society and create positive impact for the environment.

Our targets

2025 target Progress tracker

Increase the impact of community engagement programmes by 50%

et
Create self-sustaining, scalable models for the Way Beyond Good
Foundation’s Cartons for Good project ntrac

Scale up and expand our community recycling model ® Ontrack

Our progress

In 2022, we increased the overall impact of our community engagement programmes
through global campaigns on Resource+ and Food+, led by our Way Beyond Good
Champions, and local initiatives around the world. We also expanded our community
recycling models to more locations and sought partners to help us create a scaled-up
model for our Cartons for Good programme that turns food loss into nutritious meals for
people in need.
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Engaging communities by championing Food+

Our Way Beyond Good Champions’ global Food+  Teams across our Asia Pacific South region
campaign this year aimed to have a positive ran a "Clean Plate Challenge” to demonstrate
impact on communities, while raising awareness how to eat without food waste and we set up
of SIG's role in preventing food waste and a "Help Yourself” area in the office canteen in
delivering nutrition to people around the world. Taiwan to share unwanted food rather than

throwing it away.
Employees at our plants in Saalfelden (Austria)

and Rayong (Thailand) prepared meals for local
people in need, and members of our team in
Linnich (Germany) coordinated donations of
food products from SIG and other businesses.

In Brazil, our Way Beyond Good Champions held
a webinar on how food can impact our lives and
quality of life, as well as organising a lunch for 80
waste workers to thank them for their supportin
recycling of our products.

Cooking workshops at our sites in Neuhausen
(Switzerland) and Cluj (Romania) brought groups
of employees together to prepare recipes from
leftovers and share ways to tackle food waste.

Performance in 2022

Delivering positive impact through community engagement

« Our Way Beyond Good Champions celebrated their fifth anniversary this year. The
community engagement programmes they led contributed to a total impact score' of
21,417 through 28 programmes in 2022, up by 25% from 17,096 in 2020. We held a second
global conference for the Champions, joined by our Chief People & Culture Officer, as
well as establishing a new award programme to recognise their efforts in future.

» Local teams used our Way Beyond Good Champions engagement campaigns to support
communities while learning about the featured topics of Food+ (see > page 124 and
box above) and Resource+ (see > page 118). For example, our team in Australia donated
electronic waste to a local charity that repairs and resells the equipment to disadvantaged
members of the community or uses it to train jobseekers. In Mexico, we sponsored the
collection and sale of recyclable materials to raise funds for a centre that supports people
with autism. Teams in Austria and Thailand prepared meals for local people in need as
part of our Food+ campaign (see case study above). Several of our sites also continued
to regularly collect and donate food products to NGOs to support local communities.

1 Impact score is derived through an assessment by the employees and communities involved in our community engagement
projects based on who benefits from the project, the type of impact it has and its potential to contribute to the United Nations
Sustainable Development Goals.
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» To support emergency aid for those affected by the war in Ukraine, SIG matched
donations by employees to UNHCR’s Ukraine emergency response and UNICEF's life-
saving support for children from Ukraine. Teams around the world also offered their
support for Ukrainian refugees, including collecting donations of clothes, food, hygiene
articles and toys in Germany, preparing and distributing meals to refugees in Poland,
fundraising through sales of a painting by an SIG employee in the USA, and holding an art
exhibition in Romania to raise money for a talented 15-year-old Ukrainian refugee artist
and the Red Cross.

« Other community engagement programmes supported local causes. For example,
our team in the United Arab Emirates donated more than 40 laptops to a local centre
for children with autism, and employees in Mexico built bicycles for donation to a local
children’s organisation at a teambuilding event at the new SIG plant in Querétaro.

- Sitesinseveral countries ran campaigns encouraging employees to give blood to support
local health services, and SIG was awarded the Solidarity Certificate of the German Red
Cross Blood Donation Service.

Contributing through the SIG Way Beyond Good Foundation

«  We contributed €235,000 in grants to support the work of the SIG Way Beyond Good
Foundation in 2022.

» Building on the experience of our pilot, we are developing plans to scale up Cartons for
Good, the Foundation’s flagship project, to save more food from being lost by turning it
into nutritious meals. We have developed a technical concept and begun discussions with
potential partners who can help us implement it (see > page 125).

» In cooperation with the NGO so+ma in Brazil, the SIG Way Beyond Good Foundation is
working to extend our community recycling model to Indonesia in 2023 (see > page 116).

- We directed our annual corporate festive donation, via the SIG Way Beyond Good
Foundation, to a WWF project that will improve learning conditions at a school in an
extremely hot region close to the Marismas Nacionales Biosphere Reserve in Mexico by
installing solar panels to provide electricity to power fans and other equipment.

Community investment (philanthropic activities) by type in 2022

Cash contributions €524,220
Time: employee volunteering during paid working hours €268,306
In-kind giving: donation of products or services, projects or partnerships €44,885
Management overheads €171,983
Total €1,009,394
—
‘:
—
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Responsible culture:
governance and ethics

~ ~
v ~

We expect everyone working with us O
to act with integrity, always.

Integrity is one of our core values. Operating ethically and adopting fair business practices
is fundamental to our responsible culture, essential to comply with applicable laws and
regulations, and critical to protect our reputation and maintain stakeholder trust.

Our commitment

We are committed to acting professionally and with integrity in everything we do, abiding by
the ethical principles set out in the SIG Code of Conduct which include:

- Ethical and legal behaviour

« Fair, courteous and respectful treatment of fellow employees and others with whom we
interact

- Fair and appropriate consideration of the interests of other stakeholders (customers,
business partners, government authorities and the public) as well as of the environment

» Professionalism and good business practice.

The SIG Code of Conduct, approved by the SIG Board of Directors and detailed by policies on
specific topics, sets out our expectations on topics such as anti-bribery and anti-corruption,
avoidance of conflicts of interest, anti-trust and fair business practices, privacy and data
protection, human rights compliance, equal employment opportunity, anti-harassment and
anti-discrimination, and political and charitable activities.

Our zero-tolerance approach to bribery or corruption in any form is included in the SIG
Code of Conduct and our Anti-bribery and Anti-corruption Policy, and reinforced through
training.

All employees are trained on the SIG Code of Conduct as part of their induction when they
join the business and are expected to complete mandatory refresher training every year.

We encourage people to speak up if they have any questions or concerns, without fear
of retaliation, via their line managers, Human Resources teams, global and regional Legal
and Compliance officers, or our confidential Integrity & Compliance Hotline (anonymously
where permitted by local legislation). We are committed to investigating all concerns and
taking appropriate action, including, but not limited to, disciplinary measures.

Our target

2025 target Progress tracker

Mandatory annual Code of Conduct training for all employees
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The Way Beyond Good

Approach and performance

Our progress

Responsible culture: governance and ethics

In 2022, we rolled out training on the SIG Code of Conduct to the employees we welcomed
through acquisitions during the year. Mandatory annual compliance certification continued
for all employees, as well as additional training for those in high-risk roles, and we raised
awareness of our Integrity & Compliance Hotline to encourage people to speak up if they
have any concerns. We also introduced several new and updated policies that offer further
guidance on key compliance topics, as well as on remaining vigilant on information security.

Training new colleagues on the SIG Code of Conduct

Nearly 2,500 new colleagues joined us this year
through the acquisitions of Scholle IPN and
Evergreen Asia’s chilled carton business. We
made them aware of the SIG Code of Conduct
and the importance of compliance in a joint
welcome letter from SIG’s Chief People &
Culture Officer and Vice President Group Legal &
Compliance.

The SIG Code of Conduct was communicated,
together with policies on anti-bribery and anti-

Performance in 2022

Updating our policies

corruption and other key compliance topics,
through online channels and townhall meetings.
Training began shortly thereafter through in-
person and online live sessions delivered by
Legal and Compliance colleagues with local
teams translating where needed.

By the end of the year, virtually all the employees
who joined us through acquisitions in 2022 had
completed training on the SIG Code of Conduct
and our compliance curriculum.

164

- Aswe integrated operations in new countries, we checked that the SIG Code of Conduct
was available in relevant languages and translated it where needed. It is now available in
19 languages.

- We introduced policies offering detailed guidance on the topics of anti-trust and trade
and sanctions compliance. We implemented a revised Anti-bribery and Anti-corruption
Policy - which includes our policies on gifts and entertainment, as well as political and
charitable donations - and we updated our directive on handling of personal data. We
also began rolling out our new Supplier Code of Conduct to new and existing suppliers in
place of the previous SIG Business Ethics Code for Suppliers (see > pages 135-140).
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Training our people

99%' of SIG Group employees (including virtually all of those joining us through
integrations this year) completed their annual certification on the SIG Code of Conduct,
which includes topics such as anti-bribery and anti-corruption.

More than 6,300" employees completed additional training on the SIG Code of Conduct.
This training was offered through video and in-person sessions for employees without
regular access to computers at work. We also provided in-depth training for employeesin
high-risk roles on topics such as anti-bribery and anti-corruption, anti-trust, data privacy
and anti-harassment.

We continued to raise awareness on ethics and compliance topics through various
channels, including internal newsletters, emails, local campaigns and posters advertising
our Integrity & Compliance Hotline.

Investigating and acting on concerns

Concerns reported via our Integrity & Compliance Hotline and other channels in 2022
mainly related to workplace and employment-related matters.

We investigated all concerns and took disciplinary action, including reprimands and
dismissals, where appropriate.

No cases of corruption were substantiated in 2022.

Maintaining ethical standards

All our aseptic carton production sites, our office site in Mexico and several of our legal
entities in Germany and Switzerland completed SEDEX SMETA audits - which include
business ethics as one of the four pillars — in 2021. The next scheduled two-yearly audits
in 2023 will also include the production plants we acquired this year.

Focusing on security

1
2

We achieved certification to the international ISO 27001 standard on information security
management for SIG IT in Germany, China and Romania. We also launched a new security
acceleration programme to further bolster our security posture.

99%? of employees completed security awareness training this year. We reinforced the
training through our internal communications with reminders of how to guard against
cyberattacks, such as vishing (voice phishing), which are on the rise.

Includes employees joining SIG from Scholle IPN and Evergreen Asia, both acquired in 2022.
Includes employees joining SIG from Scholle IPN, acquired in 2022.
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Key performance indicators

Here we provide a summary of the key performance indicators we use to measure our
performance on our most material corporate responsibility (CR) issues.

(@ Data assured )

In the table below, data for 2021 and 2022 has been assured with limited assurance by
PricewaterhouseCoopers GmbH Wirtschaftsprifungsgesellschaft, except where otherwise
noted. We made great efforts to include as much data as possible from the businesses
acquired in 2022. Due to the ongoing implementation of processes for non-financial
reporting, some of thisdataisnotyetcomplete andrepresentsour bestestimate. Accordingly,
this data has not been assured yet. The footnotes in the data table below clearly indicate
which data includes the new businesses. During 2023, we will continue our efforts to include
the complete data for these KPIs in the next Annual Report. See assurance statement on
> pages 411-413. KPI data was assured in previous years as part of our CR reporting process
(see previous years’ reports for details of assured data and assurance scope). Some data
for previous years has been restated in this report in line with changes to our business to
enable a better understanding of performance trends on a like-for-like basis. See footnotes
for clarification.

Unless otherwise stated, CR data in this report: covers all operations globally that were fully
owned by SIG at the start of 2022, which includes all operations related to our aseptic carton
business (including research and development, sleeve and spout production, filling machine
assembly, technical service and offices); and excludes our new bag-in-box and spouted
pouch business (formerly Scholle IPN) and our new chilled carton business (acquired from
Evergreen Asia) - both acquired mid-way through 2022 - as well as our joint venture in Japan.

The Way
Beyond Good Material
actionarea issue Metric 2016 2017 2018 2019 2020 2021 2022
Climate+ Climate Total Scope 1 and 2 greenhouse 113.1 67.1 66.9 62.3 53.9 29.8 25.1
change gas emissions (thousand tonnes
CO, equivalent)*
Total Scope 1 and 2 green- - - - - 96.8* 72.3% 75.4%

house gas emissions for
SIG Group? (thousand tonnes
CO; equivalent)®

Total Scope 3 greenhouse 1.5 1.5 1.5 1.6 1.5 1.6 1.6
gas emissions (million tonnes

CO, equivalent)

Total Scope 3 greenhouse - - - - 1.9¢ 1.94 1.94

gas emissions for SIG Group?
(million tonnes CO, equivalent)®

Scope 1 and 2 and most 99 92 93 90 81 79 79
material Scope 3° green-

house gas emissions

(grams CO; equivalent/

litre of food packed)

Scope 1, 2 and 3 greenhouse - - - - 73* 70* 704
gas emissions for SIG Group?

(grams CO; equivalent/

litre of food packed)®
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The Way
Beyond Good Material
actionarea issue

Metric

2016

Key performance indicators

2017

2018

2019

2020

2021

2022

Climate+ Climate
change

Scope 1 greenhouse gas
emissions for our aseptic carton
production® (thousand tonnes
CO, equivalent)

29.1

38.5

34.4

34.5

311

29.8

25.1

Scope 2 greenhouse gas
emissions for our aseptic
carton production (market
based) (thousand tonnes
CO, equivalent)

84.0

28.6

27.9

22.9

Scope 1 and 2 greenhouse
gas emissions intensity for our
aseptic carton production®
(tonnes CO, equivalent/million
m? of sleeves produced)

68

42

40

35

17

15

12

Energy used for our aseptic
carton production from
renewable sources (power
purchase agreements or
certified guarantees of origin)
or compensated using Gold
Standard CO, offset (%)

22.6

58.4

100

100

100

100

100

Operational energy use for
our aseptic carton production
(GWh)

335

363

386

386

383

402

388

Energy intensity for our aseptic
carton production® (MWh/
million m? of sleeves produced)

194

216

223

210

201

197

183

Forest+ Biodiversity
and forest
ecosystems

SIG aseptic carton packs sold
labelled with FSC™ logo (%)

56

80

93

96

97

98

99

Resource+’ Waste
management
and circular
economy

SIG aseptic carton packaging
portfolio that is recyclable® (%)

100

100

100

100

100

100

100

Waste rate for aseptic carton
production® (grams of waste per
m? of packaging material)

35

37

35

33

32

34

32

Food+ Product
safety and
integrity

Significant product and service
categories in our aseptic carton
business for which health and
safety impacts are assessed for
improvement (%)

100

100

100

100

100

100

100

Non-compliance concerning
the health and safety impacts
of products and services in
our aseptic carton business
(number of incidents)

Access to
nutrition and
hydration®

Nutritious food and beverage
products?? brought to
consumers in SIG aseptic
and chilled carton packs
(billion litres)*

11.2411

11.841

12,141

Sustainable Innovationin
innovation products and
services

Food packed in SIG aseptic
carton packs with SIGNATURE
portfolio packaging materials
(million litres)

199.7¢

198.8*

227.3*

334.8*

457.2*

540.9%

611.6

Food packed in SIG aseptic
carton packs with SIGNATURE
portfolio packaging materials
(% of total litres packed in

SIG packs)

1.5*

1.5¢

1.7¢

2.3

3.1

3.5%

3.4

SIG aseptic carton packs
sold labelled with ASI logo
(million packs)

3.4*

80.0*

577.0

1,383.7
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The Way

Beyond Good Material

actionarea issue Metric 2016 2017 2018 2019 2020 2021 2022
Sustainable Innovationin Impact mitigation potential of - 750 4,850 6,500 7,800 9,803 10,981

innovation products and innovations related to current

services standard product (polymer
savings from RS structure
versus standard SIG aseptic
carton pack per year, tonnes)

Responsible culture

Supply chain Responsible New suppliers screened using 100 100 100 100 100 100 100
suppliers social responsibility criteria
(% of significant suppliers??)
Sustainable A-materials!® from certified 534 63* 644 63* 62* 70 74
raw materials sources (% by volume)
Human Human Plants that have completed a 7 of 7 7 of 7 80of 8 80of8 80f9! 9of9!5 8of 8
rights rights4 SEDEX Members Ethical Trade
Audit (of total number of plants)
Our people  Diversity, Women in leadership positions - - - 17%* 18%* 20% 23%17
equity and
inclusion
Employee Sustainable engagement score 74 - 78 - 87 - 8318
satisfaction, (% favourable responses)

development
and working
environment

Training and development 29.0 25.1 23.4 24.3 19.4 20.5 20.9Y7
investment (average training
hours/employee)

Health, Health, Total recordable cases® 514 414 43* 394 33* 31% 33
safetyand  safetyand = o 0 cagesnt 26 16 20 17 13 17 18
wellbeing wellbeing

Lost-time case rate 0.62 0.38 0.49 0.43 0.31 0.33 0.35

(per 200,000 hours worked)

© 0 N O o b W N

10

12

13
14
15
16

17

18
19

20
21

We have invested in Gold Standard CO, offset for our Scope 1 emissions to achieve carbon neutral production for all our plants fully owned since 2018
(including our former joint venture in the Middle East and Africa region from 2021).

Includes our bag-in-box and spouted pouch business and our chilled carton business - both acquired in 2022.

Data for previous years adjusted in line with restatement policy and methodologies, and revised scope of reporting resulting from changes to the business where applicable.
Not assured.

Includes most material Scope 3 categories only: goods and services, use of our products (filling machines) and end-of-life treatment (cartons).

Aseptic carton sleeves production plants only. Includes semi-finished products. Excludes SIG closures plant in Switzerland.

A KPI for the newly identified material issue of water is in development.

Our evaluation of recyclability is based on the relevant EN643 standard.

Additional strategic topic for our Way Beyond Good Food+ action area (not a material issue).

Defined by the independent Health Star Rating System as food and drinks that contribute to a balanced diet and lead to better health.

Includes volumes filled in chilled cartons by the business acquired from Evergreen Asia in 2022 (data from previous years restated to include Evergreen Asia).

Significant suppliers are those considered most significant to our aseptic carton business (excluding Global Assembly suppliers that are managed separately) -
based on their potential to affect our ability to meet customer needs, the high volumes we purchase from them, or sustainability risks identified in the supply chain.

A-materials are those that go directly into SIG aseptic carton packs - paperboard, polymers, aluminium foil and ink.
Includes freedom of association, freely chosen labour, living standards and protection of the child.
The Australia production site acquired in 2020 completed its first SEDEX audit in 2021 as part of our two-yearly audit cycle. The site ceased production in mid-2021.

All our aseptic carton production sites completed SEDEX SMETA audits in 2021. The next scheduled two-yearly audits in 2023 will also include the production plants we
acquired this year.

Includes employees joining SIG in the chilled carton business acquired from Evergreen Asia in 2022. Excludes employees joining SIG in the bag-in-box and spouted pouch
business acquired from Scholle IPN.

Includes employees joining us from Scholle IPN and Evergreen Asia in 2022.

Data on health, safety and wellbeing in this table is for our aseptic carton business only. We report these indicators separately for our bag-in-box and spouted pouch
business and our chilled carton business - both acquired in 2022.

Total recordable cases include medical treatment and restricted work cases as well as lost-time cases.
A lost-time case is defined as absence for one or more shifts or loss of one or more working days.
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Progress towards our 2025+ targets

Climate+
Material
issue 2025 target Progress tracker 2022 performance
Climate Net Zero value chain We have committed to achieving Net Zero greenhouse gas emissions
change greenhouse gas emissions @ New target across our value chain by 2050, and we have developed a series of

by 2050! workstreams designed to meet our science-based targets and help
us on our path to Net Zero by delivering greenhouse gas emissions

reductions across the value chain and beyond.

Reduce Scope 1 and 2 We have cut Scope 1 and 2 emissions from our aseptic carton business
greenhouse gas emissions ® Ontrack by 78% from the 2016 baseline of our science-based target, putting us
by 50% by 2025 and by 60% on track to meet our 2030 target of 60%.

by 2030 (from 2016)

Reduce Scope 1 and 2

We cut our total Scope 1 and 2 emissions by 22% from the 2020

greenhouse gas emissions by & New target baseline for this new and expanded target for SIG Group?, which will
42% by 2030 - and by 90% replace our current science-based target (above) once approved by

by 2050 (from 2020)* the SBTI.

Reduce Scope 1, 2 and 32 Since 2016, we have reduced Scope 1 and 2 emissions and our most
greenhouse gas emissions by ® Ontrack significant Scope 3 emissions? from our aseptic carton business by 20%

25% per litre of food packed
by 2030 (from 2016)

Reduce Scope 1,2 and 3 SIG Group's Scope 1, 2 and 3 emissions per litre packed have decreased
greenhouse gas emissions by @ New target slightly from 2020 to 2022. Through our Net Zero workstreams, we aim
52% per litre packed by 2030 to drive progress towards this new target, which will replace our current
(from 2020)* value chain target (above) once approved by the SBTi.

from the 2016 baseline for our science-based target.

Reduce Scope 3 greenhouse SIG Group's total Scope 3 emissions remained at a steady level from
gas emissions by 97% per litre @ New target 2020 to 2022. We aim to drive progress towards this new target through
packed by 2050 (from 2020)* our Net Zero workstreams.

Maintain 100% renewable We have maintained carbon neutral production for our aseptic carton
energy and Gold Standard CO, (® Ontrack packs with 100% renewable electricity and Gold Standard CO, offset
offset for all non-renewable for all non-renewable energy at production plants.

energy (at production plants)

Expand use of on-site solar In 2022, on-site solar power met 2.6% of our global electricity use for
power to meet at least 10% (® Ontrack aseptic carton production - and overall PPAs met 12% including our off-
of our global electricity use site PPA in Germany. More on-site solar is in development at our sites in
as part of overall renewable Germany, Mexico and Saudi Arabia, and we have secured enough PPAs
power purchase agreements (on- and off-site) to power 100% of our aseptic carton production in
(PPAS) to meet 25% of our Germany from January 2023.

global electricity use

Transition to 100% Seven of our eight aseptic carton production plants have already moved
bioethanol or other bio- ® Ontrack from fossil-based solvents to plant-based bioethanol for our printing
materials for printing processes and we are continuing to explore how to extend the switch

to renewable alternatives worldwide.

Reduce CO, emissions from CO; emissions from our inbound and outbound logistics have increased
inbound and outbound logistics ((® More work to do by 7% from 2016.
by 25% (from 2016)

1 Includes our new bag-in-box, spouted pouch and chilled carton businesses, which joined SIG Group through the acquisitions of Scholle IPN and Evergreen Asia in 2022.
2 Includes Scope 3 emissions from our supply chain, use of our filling machines and recycling or disposal of our cartons.
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Forest+

Material

issue 2025 target Progress tracker 2022 performance

Biodiversity Partner to create, restore, We launched a five-year partnership with WWF Switzerland to directly

and forest  protect or improve invest in projects designed to protect, restore or improve thousands

ecosystems management of at least of hectares of forests, starting with a project in Mexico that aims to
650,000 additional hectares improve forest management of 100,000 hectares and restore a further
of forest beyond what we 750 hectares of forest to secure critical habitat for jaguars. We began
need to make our products engaging with customers and suppliers to identify opportunities to
by 2030! partner on joint forest projects. We also joined WWF’s Forests Forward

programme, publicly committing to a series of actions designed to scale
up our impact (see > page 108).

Establish a partnership In addition to the WWF partnership above, we also began working
with Brainforest, an NGO, © Completed in partnership with Brainforest — a Swiss for-impact venture studio
to contribute to restoring for forests and climate, co-founded by WWF Switzerland and made
or creating resilient and possible by the Migros Pioneer Fund - and its venture Xilva AG
sustainable forests by 2025 to identify potential joint forest projects we could undertake with
customers and suppliers.

Partner with an NGO to We worked with the Institute for Energy and Environmental Research
develop a methodology to (® More work to do (IFEUV) to refine our approach, and agreed a plan to help us develop a
measure the impact of FSC™ methodology to measure the impact of sourcing FSC™-certified raw
certification by 2025 materials using life-cycle assessment techniques focusing on carbon
and biodiversity.

Work with customers to include 99% of the packs we sold in 2022 carried the FSC™ label (up from 98%
the FSC™ label on 100% of ® Ontrack in 2021). To close the remaining gap, we are encouraging our customers
the packs we sell, closing the to include the FSC™ label on all pack décors for new products and on
remaining 3% gap by 2025 existing products when décors are changed.

Maintain 100% FSC™-certified We continued to purchase 100% of the liquid packaging board for
supply of liquid packaging ® Ontrack our aseptic cartons with FSC™ certification - first achieved in January
board for our packs 2021 - and remained the only aseptic carton producer to achieve this.

1 Target wording amended for clarity.

Resource+
Material
issuet 2025 target Progress tracker 2022 performance
Wasteand Launch a full barrier carton 2022 performance is reported later in this table under Sustainable
circular linked to 100% renewable (® Ontrack innovation on > page 172.

economy materials

Further reduce the amount
of non-fibre materials in our @& New target
carton packs to increase the

share of renewable materials

and to enable SIG cartons

to gointo paper recycling

streams where relevant

by 2030

Partner with stakeholders to We have roadmaps in place for 25 priority countries across our

implement dedicated and regions, and we continued to work with industry partners, governments,

country-specific roadmaps to municipalities, customers and communities to implement country-

support increased collection specific programmes to support increased collection and recycling -

and recycling of beverage including innovative tech-based solutions in Egypt that monitor ethical

cartons working conditions for waste pickers, the expansion of our social model
for collection in Brazil and Indonesia, new recycling facilities in Australia
and another planned in Brazil, and consumer awareness and collection
programmes in a range of other countries. In Europe, we focused our
efforts on influencing policy and legislative developments that enable
more collection of used packaging via legislation.

25% reduction in grams of Our waste rate from production of our aseptic carton packs decreased

waste per m? of packaging by 6% from 2016.

material (from 2016)
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Material

issuet 2025 target Progress tracker 2022 performance

Zero landfill - all waste
to be recycled or used as
renewable biofuel

In 2022, 91.6% of waste from production of our aseptic carton packs
® More work to do was reused or recycled, 1.5% was recovered for energy and only around
0.2% went to landfill. We have achieved zero waste to landfill at six of
our aseptic carton production plants in China, Europe and Saudi Arabia.

Maintain certification to
ISO 14001:2015 at all ® Ontrack
production plants

We maintained our global ISO 14001 certification for our aseptic carton
business - and began work to extend it to newly acquired sites in 2023.

1 Atarget, and accompanying KPI, for the newly identified material issue of water is in development.

Food+
Material
issue 2025 target Progress tracker 2022 performance
Product Maintain certification We maintained global certification to the ISO 9001:2015 quality
safetyand to1SO9001:2015 atall ® Ontrack management standard for our aseptic carton business and ran an
integrity production plants online training programme for employees in relevant roles on how we
implement the requirements.
Maintain BRCGS AA Grade All our sleeve and spout production plants for our aseptic carton
certification at all sleeve and ® Ontrack business have achieved AA Grade certification to the Brand Reputation

spout production plants Compliance Global Standards (BRCGS) packaging standard (Issue 6).

Accessto  Use SIG’s position within

nutrition amore sustainable food ® Ontrack

and supply system to create

hydration!  demonstrable positive
impacts on nutrition and
hydration

We continued our partnership with Forum for the Future to better
understand SIG’s role in the food value chain, and to define activities
and indicators to progress our Food+ strategy. We also began
exploring how to integrate our newly acquired bag-in-box and spouted
pouch solutions into this strategy to harness their potential to further
increase the amount of nutritious food we help customers deliver.

Increase the total volume
of nutritious? food and ® Ontrack
beverage products brought
to consumers in SIG packs by
50% by 2030 (from 2020)

Support two start-ups per year
through our SIGCUBATOR ® Ontrack
programme to share unused

aseptic filling capacity to

deliver nutritious food safely

and efficiently

Our aseptic and chilled beverage cartons enabled customers to
bring 12.1 billion litres of nutritious food and beverage products to
consumers in 2022, up 8% from the 2020 baseline.®

Two more start-ups joined our SIGCUBATOR programme to gain advice,
consumer insights and access to our filling machines to pack nutritious
new plant-based products on a small scale. More start-ups have also
been selected for support through the SIGCUBATOR programme.

1 Additional strategic topic (not a material issue).
2 Different types of product are categorised according to their nutritional profile based on the independent Health Star Rating System.

3 Includes the chilled carton business we acquired from Evergreen in 2022.

Sustainable innovation

Material

issue 2025 target Progress tracker 2022 performance

SIGNATURE EVO, launched in early 2022, is the world’s first full barrier
inproducts linked to 100% renewable (® Ontrack solution for aseptic carton packs with no aluminium layer that can be
and materials used with oxygen-sensitive products, such as juices, as well as liquid
services dairy. This aluminium-free! solution provides comparable barrier
properties to our standard aseptic carton solutions that include a layer
of aluminium foil. We plan to launch a SIGNATURE EVO 100 version of
this aluminium-free! full barrier carton in future with all materials 100%
linked to forest-based renewable sources via an independently certified
mass balance system.

Innovation Launch a full barrier carton

Further reduce the amount
of non-fibre materials in our © New target

SIG carton packs already contain 75% wood-based fibre on average,
sometimes more, and we want to increase this even further as the fibres

carton packs to increase the
share of renewable materials
and enable SIG cartons to go
into paper recycling streams
where relevant by 2030

yield a high value that contributes to the circular economy. In addition to
a continued focus on our target to partner with stakeholders to support
increased collection and recycling of beverage cartons (see our 2022
performance earlier in this table on > page 171), we have set this new
target to enable our cartons to also be widely recycled in regions where
only paper recycling streams are available.
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The Way Beyond Good

Material

issue 2025 target

Performance summary

Progress tracker

Progress towards our 2025+ targets

2022 performance

Reduce energy use by 20%,
hydrogen peroxide use by
35% and water use by 25%
per hour of runtime in our

next-generation filling machine

for mid-size format packs
(by 2022)?

@ Timeline extended

We launched our next-generation filling machine, SIG NEOQ, in late 2021.
Itis designed to reduce use of energy, hydrogen peroxide and water.
Field testing to confirm whether we have met our reduction targets has
been delayed and we now expect to be able to report results in 2024.

Reduce use of consumables

by 25% for the next-generation

filling machine for small
format packs

(® More work to do

Development of our next-generation filling machine for small format
packs has been delayed. We plan to conduct a study on market
requirements in 2023, building on field tests of our mid-size SIG NEO
filling machine.

1 With no aluminium layer.

2 Target date extended to 2024 due to further delays in field testing that is required to confirm whether the target has been met.

Responsible culture

linked to renewable polymers* certified to ISCC PLUS (or in some cases
REDcert?).

Maintain 100% FSC™-certified
supply of liquid packaging
board for our packs

® Ontrack

2022 performance is reported earlier in this table under Forest+
on>page171.

Transition to 100% bioethanol
or other bio-materials for

® Ontrack

2022 performance is reported earlier in this table under Climate+
on >page 170.

Our supply chain
Material
issue 2025 target Progress tracker 2022 performance
Responsible Ensure 100% of significant 74% of all active significant suppliers (up from 61% in 2021) have
suppliers supplierst accept our Supplier accepted our new Supplier Code of Conduct (launched in 2022) or the
Code of Conduct or Business existing SIG Business Ethics Code for Suppliers or have an equivalent
Ethics Code for Suppliers or code in place, and we continue to engage with those due to be
have an equivalent code in reassessed or currently under review to bring this up to 100%.
place?
Audit 50% of high-risk No significant suppliers were identified as high-risk in 2021. We
significant suppliers each year identified six high-risk suppliers in 2022 and will audit 50% of these in
2023.
Provide regular training (at In 2021, we trained all our global, regional and local procurement
least every two years) on teams in our aseptic carton business to introduce them to the updated
ethical supplier standards Responsible Sourcing Directive and test their knowledge on key topics.
and sustainable sourcing to The next round of training is planned for 2023.
all employees who interact
frequently with suppliers
Sustainable 100% A-materials® from We increased the proportion of A-materials from certified sources to
raw certified sources 74% (by volume) in 2022 by securing more ASl-certified aluminium
materials and increasing sales of solutions in our SIGNATURE portfolio that are

printing

1 Significant suppliers are those considered most significant to our aseptic carton business (excluding Global Assembly suppliers that are managed separately) -
based on their potential to affect our ability to meet customer needs, the high volumes we purchase from them, or sustainability risks identified in the supply chain.

2 Target wording changed to include new Supplier Code of Conduct, which we began rolling outin 2022.

3 A-materials are those that go directly into our aseptic carton packs - paperboard, polymers, aluminium foil, ink and solvents.

Via an independently certified mass balance system.
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Human rights

Material

issue 2025 target Progress tracker 2022 performance

Human Advance our human rights We completed an assessment of our operations (including the
rights* risk identification and (® Ontrack businesses we acquired in 2022) and the supply chain for our aseptic

carton business to identify any changes required to our human rights
due diligence policies and processes to ensure compliance with
forthcoming regulatory requirements on this topic. Based on this
assessment, we have developed a roadmap to implement the required
changes in our operations and supply chain over the next two years.

assessment processes in our
own operations and supply
chain to define salient human
rights issues

Conduct assessments of All our aseptic carton production sites completed SEDEX SMETA
potential human rights risks ® Ontrack audits - which include an assessment of potential human rights risks
and impacts in 50% of our own and impacts as part of the labour pillar —in 2021. The next scheduled
plants every two years two-yearly audits in 2023 will also include the production plants we

Maintain SEDEX Members acquired this year.
Ethical Trade Audit (SMETA) ® Ontrack
at all production sites

Ensure 100% of significant? 2022 performance is reported earlier in this table under Our supply
suppliers accept our Supplier ® Ontrack chain on > page 173.

Code of Conduct or Business
Ethics Code for Suppliers or
have an equivalent code in
place®

Audit 50% of high-risk
significant suppliers each year ® Ontrack

Provide regular training
(at least every two years) on ® Ontrack
ethical supplier standards

and sustainable sourcing to

all employees who interact

frequently with suppliers

1 Includes freedom of association, freely chosen labour, living standards and protection of the child.

2 Significant suppliers are those considered most significant to our aseptic carton business (excluding Global Assembly suppliers that are managed separately) - based on
their potential to affect our ability to meet customer needs, the high volumes we purchase from them, or sustainability risks identified in the supply chain.

3 Target wording changed to include new Supplier Code of Conduct, which we began rolling out in 2022.

@ Annual Report 2022



175

The Way Beyond Good Performance summary Progress towards our 2025+ targets
Our people
Material
issue 2025 target Progress tracker 2022 performance
Diversity, Increase percentage of women We welcomed two more women to our Group Executive Board (GEB),

equity and in leadership positions to 30% (® Ontrack bringing the total to three female members, making up a third of the
inclusion GEB. Overall, women represented 23%?* of our leaders in 2022, up from
20% last year, and we remain on track with our roadmap to achieve our
target to increase women in leadership to 30% by 2025.
Maintain survey score linked to We achieved a score of 83%? for diversity, equity and inclusion in our
inclusive environment above ® Ontrack 2022 employee survey, six points above the industry benchmark.
industry benchmark?
Employee Sustain our training and We provided an average of 20.9* hours of training per employee in

satisfaction, development investment
development above industry benchmark

(® More work to do

2022, up slightly from 20.5 hours last year, but still falling short of the
pre-pandemic industry benchmark of 24.0 hours.

::Si‘r’:)?\rrlr::r?t Ensure 100% of key
talent (current and future
business leaders for critical
positions) have a defined
development plan

© Discontinued

We have discontinued our target on development plans for key talent.
Instead, we will focus on wider talent development activities for
employees across the business.

Achieve engagement level
above industry benchmark?®

(® More work to do

Despite a period of significant change in the business (with two major
acquisitions this year), our overall engagement score remained strong at
83%3, just one point below the industry benchmark.

Increase % of employees who
feel we have responded to
their feedback based on the
last survey

(® More work to do

In our 2022 survey, 60%* of employees felt that significant actions
have been taken to address priorities identified through the previous
employee survey, compared with 61% in 2020. We have a clear
roadmap in place for our leaders and employees to discuss survey
results, define and implement actions, and communicate progress on
an ongoing basis to demonstrate more clearly how we are responding to
feedback from the survey.

Increase % of employees who
feel SIG makes adequate use
of recognition and reward
other than money

(® More work to do

58%* of employees participating in our latest biennial survey in 2022
felt that SIG makes adequate use of recognition and rewards other than
money to encourage good performance, six points below the industry
benchmark?. We have continued to extend non-monetary recognition
programmes this year.

AW N

Includes employees joining SIG from Evergreen Asia.

Includes employees joining SIG from Scholle IPN and Evergreen Asia.

and Scholle IPN and Evergreen Asia, which both joined SIG in 2022.

Health, safety and wellbeing

Industry benchmark defined as norms for manufacturing companies participating in the Willis Towers Watson employee engagement survey.

Excludes employees from parts of the business that were not included in our previous survey: the Middle East and Africa region, which SIG took full ownership of in 2021,

Material

issue 2025 target Progress tracker 2022 performance

Health, Zero recordable cases?® There were 33 recordable cases across our aseptic carton business
safety and (® More work to do in 2022 (up from 31 in 2021). We continued to embed our behaviour-
wellbeing based safety programme to target unsafe behaviours across the

business. We also began work to integrate our newly acquired
businesses into our Group health and safety systems and reporting.

Achieve a lost-time case?
rate in the top 20% of
industry peers?®

(® More work to do

The lost-time case rate across our aseptic carton business remained
low at 0.35 lost-time cases per 200,000 hours worked in 2022, placing
us among the top 50% of industry peers.

Define a holistic strategy and
roadmap to foster wellbeing
at SIG

(® More work to do

We refined and began to implement our holistic wellbeing strategy, and
included questions on wellbeing in our global employee engagement
survey to help us define a roadmap of activities to foster wellbeing

at SIG.

1 Total recordable cases include lost-time, medical treatment and restricted work cases.

2 Alost-time case is defined as absence for one or more shifts or loss of one or more working days.

3 Based on the latest published lost-time cases for companies listed in our industry in the Dow Jones Sustainability Index.
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Communities

Performance summary

Progress towards our 2025+ targets 176

Material

issue 2025 target Progress tracker 2022 performance

Thriving Increase the impact of We increased the overall impact of our community engagement

communitiest community engagement programmes through global campaigns on Resource+ and Food+,
programmes by 50% led by our Way Beyond Good Champions, and local initiatives around
(from 2020) the world. Overall, we achieved an impact score of 21,417 through

28 community engagement programmes in 2022, up by 25% from
the 2020 baseline of 17,096.

Create self-sustaining,
scalable models for the Way
Beyond Good Foundation'’s
Cartons for Good project

Building on the experience of the pilot project, we are developing

plans to scale up Cartons for Good to save more food from being

lost by turning it into nutritious meals. We have developed a technical
concept and begun discussions with potential partners who can help us
implement it.

Scale up and expand our
community recycling model

We introduced new recycling programmes that support communities
and waste workers in Egypt. We also continued to expand our
community recycling partnership with so+ma in Brazil and, through the
SIG Way Beyond Good Foundation, developed a similar community
recycling model for launch in Indonesia in 2023.

1 Additional strategic topic (not a material issue).

Governance and ethics

Material

issue 2025 target Progress tracker 2022 performance

Fair Mandatory annual Code 99%? of SIG Group employees (including virtually all of those joining us
business of Conduct training for all through integrations this year) completed their annual certification on
practices' employees the SIG Code of Conduct.

1 Additional strategic topic (not a material issue).

2 Includes employees joining SIG from Scholle IPN and Evergreen Asia.
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1. Group structure and shareholders
Capital structure
Board of Directors
Committees
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Frequency of meetings of the
Board of Directors and its Committees

2

Areas of responsibility

7. Information and control instruments
vis—a-vis the Group Executive Board

8. Group Executive Board

9. Compensation, shareholdings and loans

10. Shareholders’ rights of participation

11. Change of control and defence measures

12. Auditors

13. Information policy
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Board of Directors

Andreas Umbach Matthias Wahren
Chair of the Board, Audit and Risk Committee Chair
Nomination and Govern. Com. Chair
>Read the CV > Read the CV
Colleen Goggins Werner Bauer
Compensation Committee Chair Audit and Risk Committee Member,
Nomination and Govern. Com. Member
>Read the CV > Read the CV
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Board of Directors

Wah-Hui Chu
Compensation Committee Member,
Nomination and Govern. Com. Member

> Read the CV

Abdallah al Obeikan

> Read the CV
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Mariel Hoch
Audit and Risk Committee Member,
Compensation Committee Member

> Read the CV

Martine Snels
Audit and Risk Committee Member,
Nomination and Govern. Com. Member

> Read the CV
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Board of Directors

Laurens Last
> Read the CV
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Group Executive Board

Samuel Sigrist Frank Herzog'

Chief Executive Officer Chief Financial Officer

>Read the CV > Read the CV

lan Wood Suzanne Verzijden

Chief Supply Chain Officer Chief People and Culture Officer
>Read the CV > Read the CV

1 Frank Herzog was the CFO until 31 December 2022, when he left the Group.
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Group Executive Board

José Matthijsse Fan Lidong

President and General Manager, President and General Manager,
Europe Asia Pacific North

> Read the CV > Read the CV

Angela Lu Ricardo Rodriguez
President and General Manager, President and General Manager,
Asia Pacific South Americas

> Read the CV > Read the CV
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Group Executive Board

Abdelghany Eladib Ross Bushnell
President and General Manager, President, Scholle IPN,
MEA a SIG Company

>Read the CV > Read the CV
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Corporate Governance Report

This Corporate Governance Report contains the
information that is stipulated by the directive on
information relating to corporate governance issued
by SIX Swiss Exchange AG (“SIX Swiss Exchange”)
and follows its structure.

Unless expressly stated otherwise, this Corporate Governance Report presents the
circumstances and legal position as of the balance sheet date (31 December 2022). References
to legal provisions are, therefore, references to the law applicable as of 31 December 2022.
On 1 January 2023, the Swiss Corporate Law Reform (Aktienrechtsreform) came into force,
which has an impact on some of the legal provisions and descriptions of the law cited in this
Corporate Governance Report. Among other changes, the Ordinance against Excessive
Compensation in Listed Stock Corporations (VegliV) was repealed as of 1 January 2023 and
its provisions were transferred to the Swiss Code of Obligations with certain amendments.
Articles of association and organisational regulations that do not comply with the revised
provisions must be adapted to the revised provisions within a transitional period of two years
from the entry into force of the Swiss Corporate Law Reform (Aktienrechtsreform), ie. by
1January 2025.

1. Group structure and shareholders

11 Group structure

SIG Group AG (formerly SIG Combibloc Group AG), Neuhausen am Rheinfall (the
"Company”), is the parent company of SIG Group', which directly or indirectly holds
all other Group companies and interests in joint venture companies. The shares of the
Company are listed on SIX Swiss Exchange (symbol: SIGN, valor symbol: 43 537 795,
ISIN: CHO0435377954). The market capitalisation of the Company amounted to
CHF 7,722 million as of 31 December 2022.

Please see note 26 of the consolidated financial statements for the year ended
31December 2022 for a comprehensive list of the Group’s subsidiaries and its joint venture
company. Except for the Company, the Group does not include any listed companies.
The Group has effective oversight and efficient management structures at all levels. The
operational Group structure as of 31 December 2022 is as follows:

The Company’s board of directors (“Board of Directors” or “Board”), acting collectively,
has ultimate responsibility for the conduct of business of the Company and for delivering
sustainable shareholder and stakeholder value. The Board sets the Company’s strategic
aims, ensures that the necessary financial and human resources are in place to meet the
Company’s objectives, and supervises and controls the management of the Company.

1 Referencesto ”“SIG Group”, "Group” or "we” are to the Company and its consolidated subsidiaries.
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There are three permanent Board committees: an audit and risk committee (“Audit and Risk
Committee”), a compensation committee (“Compensation Committee”), and a nomination
and governance committee (“Nomination and Governance Committee”; collectively
“Committees”).

In accordance with, and subject to, Swiss law, the Company’s articles of association
("Articles of Association”) and the Company’s organisational regulations (“Organisational
Regulations”), the Board of Directors has delegated the executive management of the
Company’s business (Geschéftsleitung) to the Group Executive Board ("Group Executive
Board”), which is headed by the chief executive officer (“Chief Executive Officer” or
"CEO") pursuant to the Organisational Regulations.? The Group Executive Board comprises
ten members, specifically the CEO, the chief financial officer (“Chief Financial Officer”
or "CFQ"), the chief technology officer (“Chief Technology Officer” or “CTO"), the chief
people and culture officer (“Chief People and Culture Officer” or “CPCO"), the president
and general manager of Europe (“President and General Manager Europe”), the president
and general manager of Asia Pacific North (“President and General Manager Asia
Pacific North”), the president and general manager of Asia Pacific South (“President and
General Manager Asia Pacific South”), the president and general manager of Americas
("President and General Manager Americas”), the president and general manager of Middle
East and Africa (“President and General Manager MEA") and the president of Scholle IPN
("President Scholle IPN”). For further information on the Group’s segments, please refer to
note 7 of the consolidated financial statements for the year ended 31 December 2022. The
Group Executive Board is directly supervised by the Board of Directors and its Committees.

1.2  Significant shareholders

According to the disclosure notifications reported to the Company during 2022 and
published by the Company via the electronic publishing platform of SIX Swiss Exchange,
the following shareholders had holdings of 3% or more of the voting rights of the Company
as of 31 December 20223

Significant shareholders % of voting rights? Number of shares?
Haldor Foundation® 9.95% 31,849,994
Laurens Last* 9.1897% 35,129,733
Fahad al Obeikan® 4.9976% 17,417,632
BlackRock, Inc. (mother company) 3.57%/0.01% 11,434,168°/ 45,468
UBS Fund Management (Switzerland) AG 3.18% 10,176,211
Swisscanto Fondsleitung AG 3.1255% 10,549,237
1 According to SIX: https://www.six-exchange-regulation.com/en/home/publications/significant-shareholders.html/

2 According to SIX: https://www.six-exchange-regulation.com/en/home/publications/significant-shareholders.html/

3 Direct shareholder: Winder Investment Pte Ltd.

4 Direct shareholder: Clean Holding B.V. (formerly CLIL Holding B.V.).

5 Direct shareholder: Al Obeikan Group for Investment Company CJS.

6 Of which the following voting rights were delegated by a third party and can be exercised at BlackRock, Inc.’s own discretion:

627,144 company shares.

2 Foracomprehensive description of the delegation please refer to art. 19 of the Articles of Association and sections 2.3 and 4.1
of the Organisational Regulations.

3 The number of shares shown here as well as the holding percentages are based on the last disclosure of shareholdings
communicated by the shareholder to the Company and the Disclosure Office of SIX Swiss Exchange. The number of shares
held by the relevant shareholder may have changed since the date of such shareholder’s notification.
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Notifications made in 2022 in accordance with art. 120 et seqq. of the Financial Market
Infrastructure Act (“FMIA") can be viewed at https://www.ser-ag.com/en/resources/
notifications-market-participants/significant-shareholders.html#/.

As regards the value of the percentage of voting rights shown, it should be noted that any
changes in the percentage voting rights between the notifiable threshold values are not
subject to disclosure requirements.

As of 31 December 2022, the Company held 23,295 treasury shares.

1.3 Cross-shareholdings

The Company has no cross-shareholdings exceeding 5% in any company outside the Group.

2. Capital structure

21 Ordinary share capital

The ordinary share capital of the Company as registered with the commercial register of the
Canton of Schaffhausen amounts to CHF 3,822,708.72 as of 31 December 2022.

It currently consists of 382,270,872 fully paid-up registered shares with a nominal value of
CHF 0.01 per share.

2.2 Authorised and conditional share capital

The Company has authorised share capital of CHF 565,062.61and conditional share capital
of CHF 640,106.48, each as of 31 December 2022.

The Board of Directors is authorised to increase the share capital at any time until
21 April 2023 by a maximum of CHF 565,062.61 through the issue of up to 56,506,261 shares
of CHF 0.01 nominal value each.

The conditional share capital of CHF 640,106.48 (ie. 64,010,648 shares of CHF 0.01 nominal
value each) is divided into the following amounts:

« CHF 160,026.62 for employee benefit plans
« CHF 480,079.86 for equity-linked financing instruments

Capital increases from authorised and conditional share capital are subject to a single
combined limit, ie. the total number of new shares that may be issued from the authorised
and conditional share capital together in accordance with art. 4, 5 and 6 of the Articles of
Association may not exceed 64,010,648 shares (ie. CHF 640,106.48). Within the limit outlined
above, the proportion of new shares assigned to each of the categories is stipulated by the
Board of Directors. Any newly issued shares are subject to the restrictions set outin art. 7 of
the Articles of Association. However, the sharesissued from authorised and conditional share
capital under the exclusion of subscription and advance subscription rights respectively is
limited until 21 April 2023 to a single combined maximum of 22,754,174 shares (equalling
CHF 227,541.74).
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Reference is made to the Articles of Association for the precise wording of provisions
relating to authorised and conditional share capital, in particular art. 4, 5 and 6 of the Articles
of Association. Among other matters, these contain details regarding the beneficiaries
of the employee benefit plan and the entitlements to withdraw or restrict shareholders’
subscription rights. The relevant provisions can be downloaded as a PDF document at
https://www.sig.biz/investors/en/governance/articles-of-association.

2.3 Changesin capital

During 2022, the Company increased its share capital in the course of two capital increases
by a total of CHF 447,500.00, from CHF 3,375,208.72 to CHF 3,822,708.72, through the
issuance of 44,750,000 fully paid-up registered shares with a nominal value of CHF 0.01 per
share from its authorised share capital.

On 18 May 2022, the Company increased its share capital by CHF 110,000.00, from
CHF 3,375,208.72 to CHF 3,485,208.72, through the issuance of 11,000,000 fully paid-up
registered shares with a nominal value of CHF 0.01 per share from its authorised share
capital. The net proceeds from the capital increase were used to partially finance the
acquisition of Pactiv Evergreen Inc.’s Asia Pacific Fresh operations, which consisted of the
three target companies Evergreen Packaging Korea Limited, Seoul, Evergreen Packaging
(Shanghai) Co. Ltd, Shanghai, and Evergreen Packaging (Taiwan) Co. Ltd, Taiwan.

On 23 May 2022, the Company increased its share capital by CHF 337,500.00, from
CHF 3,485,208.72 to CHF 3,822,708.72, through the issuance of 33,750,000 fully paid-
up registered shares with a nominal value of CHF 0.01 per share from its authorised share
capital. The newly issued shares had been fully allocated to Clean Holding B.V. as part of the
consideration for the acquisition of Scholle IPN.

In 2021, the Company increased its share capital by CHF 174,676.32, from CHF 3,200,532.40
to CHF 3,375,208.72, through the issuance of 17,467,632 fully paid-up registered shares with
a nominal value of CHF 0.01 per share from its authorised share capital. The newly issued
shares had been fully allocated to Al Obeikan Group for Investment Company CJS as part
of the purchase price for the remaining shares of its joint venture companies in Saudi Arabia
(Al Obeikan SIG Combibloc Company Ltd., Riyadh) and in the UAE (SIG Combibloc
FZCO, Dubai).

2.4  Shares, participation certificates and profit-sharing certificates

The shares are registered shares with a nominal value of CHF 0.01 each and are fully paid
in. Each share carries one vote at a shareholders’ meeting. The shares rank pari passu with
each other in all respects, including in respect of entitlements to dividends, to a share in the
liquidation proceeds in the case of a liquidation of the Company, and to subscription and
advance subscription rights.

The Company issues its shares as uncertificated securities (Wertrechte), within the meaning
of art. 973c para. 1 of the Swiss Code of Obligations (“C0O"), and in accordance with art. 973c
para. 2 CO the Company maintains a register of uncertificated securities (Wertrechtebuch).

The shares which are entered into the main register of SIX SIS AG consequently constitute
book-entry securities (Bucheffekten) within the meaning of the Federal Act onIntermediated
Securities (“FISA").

The Company has neither outstanding participation certificates nor shares with preferential
rights.
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2.5 Dividend-right certificates (Genusscheine)

The Company has not issued any profit-sharing certificates (Genussscheine).

2.6 Limitations on transferability and nominee registrations

According to art. 7 of the Articles of Association, any person holding shares will, upon
application, be entered in the share register without limitation as a shareholder with voting
rights, provided they expressly declare that they have acquired the shares in their own name
and for their own account.

Any person who does not expressly state in their application to the Company that the
relevant shares were acquired for their own account may be entered in the share register
as a shareholder with voting rights without further inquiry up to a maximum of 5% of the
issued share capital outstanding at that time. Above this limit, shares held by nominees
are entered in the share register with voting rights only if the nominee in question makes
known the names, addresses and shareholdings of the persons for whose account they are
holding 1% or more of the outstanding share capital available at the time, and provided that
the disclosure requirement stipulated in the FMIA is complied with. In addition, the Board of
Directors has the right to conclude agreements with nominees concerning their disclosure
requirements. Such agreements may further specify the disclosure of beneficial owners and
contain rules on the representation of shareholders and the voting rights. The percentage
limit mentioned above also applies if shares are acquired by way of exercising subscription,
advance subscription, option or conversion rights arising from shares or any other securities
issued by the Company or any third party.#

The setting and cancelling of the limitation on transferability in the Articles of Association
require a resolution of the shareholders’ meeting of the Company passed by at least
two-thirds of the represented share votes and an absolute majority of the par value of
represented shares.

2.7 Convertible bonds and warrants/options

As of 31 December 2022, the Company has no outstanding bonds or debt instruments
convertible into, or option rights in, the Company’s securities.

As of 31 December 2022, a total of 871,407 performance share units (“PSUs") and restricted
share units (“RSUs") awards were outstanding. Each awarded PSU and RSU represents
the contingent right to receive one SIG share subject to fulfilment of pre-defined vesting
conditions. The Group expects to settle its obligation under these plans and arrangements
by using own shares (treasury shares) or, alternatively, by using shares issued from
conditional share capital. If the PSUs and RSUs were fully vested and exclusively shares
from conditional share capital were used, this would increase the existing share capital by
approximately 0.002%. Please refer to the Compensation Report on > pages 215-235 for
further information pertaining to any PSUs and RSUs awarded as an element of executive
compensation.

Furthermore, in 2020 the Group introduced an equity investment plan (“EIP") for a wider
group of management in leadership positions, other key employees and talents under
which the participants may choose to invest in shares in the Company at market value.

4 For acomprehensive description of the limitations to transferability and nominee registration, refer to art. 7
of the Articles of Association.
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The number of employees invited to participate in the EIP is limited per year to 2% of the
Group’s employees. The amount a participant may invest per year is limited to the value
of the annual short-term incentive target amount of such participant for the relevant year.
The shares are blocked for three years. For each purchased share, the Group grants the
participants two matching options to purchase another two shares at a pre-defined exercise
price at the end of a three-year vesting period. The Group expects to settle its obligations
under these plans and arrangements by using own shares (treasury shares) or, alternatively,
by using shares issued from conditional share capital. If the options were fully vested and
exclusively shares from conditional share capital were used, this would increase the existing
share capital by approximately 0.001%. Please refer to note 31 of the consolidated financial
statements for the year ended 31 December 2022 for additional information about the
EIP options.

3. Board of Directors

31 Members of the Board of Directors

The Articles of Association provide that the Board of Directors shall consist of a minimum of
three members, including the chair of the Board (“Chair”). Currently, the Board consists of
the following nine members:

Name Nationality Position Since Expires!
Andreas Umbach Swiss and German Chair 2018 AGM 2023
Werner Bauer Swiss and German Vice-Chair 20222 AGM 2023
Wah-Hui Chu Chinese Member 2018 AGM 2023
Colleen Goggins American Member 2018 AGM 2023
Mariel Hoch Swiss and German Member 2018 AGM 2023
Laurens Last Dutch Member 2022 AGM 2023
Abdallah al Obeikan Saudi Arabian Member 2021 AGM 2023
Martine Snels Belgian Member 2021 AGM 2023
Matthias Wahren Swiss Member 2018 AGM 2023

1 AllBoard members are elected annually in accordance with Swiss corporate law and the Articles of Association.
2 Member since 2018.

At the annual general meeting of the Company (“Annual General Meeting” or "AGM") on
7 April 2022 ("Annual General Meeting 2022" or "AGM 2022"), eight of the previous nine
members of the Board were re-elected® and one new member was elected, each for a one-
year term of office.

All current members of the Board of Directors are non-executive directors. Abdallah al
Obeikan served from 2000 to 2021 as CEO of the SIG Combibloc Obeikan joint venture
companies, which became fully owned subsidiaries of the Company in February 2021.
Laurens Last served from 2015 until 2022 as chair of Scholle IPN, which became a fully
owned subsidiary of the Company in June 2022. All other members of the Board of Directors
were not members of the management of the Company or a subsidiary of the Group in
the three years preceding the year under review. The Board of Directors determines
independence annually in accordance with the Company’s independence criteria set forth

5 Nigel Wright had decided not to stand for re-election at the AGM 2022.

@ Annual Report 2022

189



Governance Corporate Governance Report

in the Organisational Regulations. Pursuant to the Company’s independence criteria and
based on the last assessment performed before the AGM 2022, all members of the Board of
Directors are deemed to be independent, except for Abdallah al Obeikan and Laurens Last.

Andreas Umbach is a Swiss and German citizen and has served as Chair since the Initial
Public Offering on 28 September 2018 (“IPO"). Mr Umbach has further served as chair of the
board of directors of Landis+Gyr Group AG (SIX: LAND) since 2017, as chair of the supervisory
board of Techem Energy Services GmbH since 2018 and as chair of the board of directors
of Rovensa SA since 2020. He has been president of the Zug Chamber of Commerce and
Industry since 2016. Mr Umbach previously served as a member of the board of Ascom
Holding AG (SIX: ASCN) (2010-2020), from 2017 to 2019 as chair. He also served as a
member of the board of directors of WWZ AG (2013-2020) and as a member of the board
of directors of LichtBlick SE (2012-2016). From 2002 to 2017, Mr Umbach was president and
CEQ/COO of Landis+Gyr AG. Prior to serving as CEO, Mr Umbach served as president of
the Siemens Metering Division within the Power Transmission and Distribution Group and
held other positions within Siemens. Mr Umbach holds an MBA from the University of Texas
at Austin and an MSc in mechanical engineering (Diplomingenieur) from the Technical
University of Berlin, Germany.

Matthias Wahren is a Swiss citizen and has served as a member of the Board of Directors
since the IPO. Mr Wahren has further served as a member of the board of directors of Keto
Swiss AG since 2020, of Bloom Biorenewables SA since 2020 and of ph. AG since 2020, as
well as being a member of the board of trustees of the Givaudan Foundation (since 2013)
and the HBM Fondation (since 2018). Mr W&hren was previously a member of the regulatory
board of SIX Swiss Exchange from 2006 to 2017, a member of the board of scienceindustries
from 2009 to 2017, a member of the board of Swiss Holdings from 2015 to 2017 and a
member of the board of directors of various Givaudan subsidiaries from 2005 to 2019. Most
recently, he served as CFO and a member of the executive committee of Givaudan SA from
2005 until his retirement in 2017. Prior to that, he served as the global head of finance and
informatics of the Roche vitamin division and held a variety of other positions at Roche,
including vice president finance and informatics at Roche USA, Nutley, New Jersey, head of
finance and information technology at Nippon Roche, Tokyo, and finance director of Roche
Korea. Mr Wahren started his career in corporate audit at Roche in 1983. Mr Wahren holds a
Master’s degree in economics from the University of Basel, Switzerland.

Colleen Goggins is an American citizen and has served as a member of the Board of
Directors since the IPO. From 2015 until the IPO, she served as an advisory board member
for the Company. Ms Goggins is also a member of the board of directors of TD Bank Group
(TSW: TD) (since 2012), where she serves on the risk committee, a member of the supervisory
board of Bayer AG (ETR: BAYN) (since 2017), where she serves on the nominating and ad hoc
legal committee, and a member of the board of directors of IQVIA (NYSE: IQV) (since 2017),
where she sits on the audit and nominating and governance committees. Ms Goggins is also
amember of the advisory boards of ZO Skin Health (since 2020), Sabert Inc. (since 2020) and
Acacium (since 2021). She has been a member of the University of Wisconsin Foundation,
a member of the board of directors of New York Citymeals on Wheels and a trustee of the
International Institute of Education. Ms Goggins previously served as a supervisory board
member for KraussMaffei from 2013 to 2016 and as a member of the board of directors
of Valeant Pharmaceuticals International from 2014 to 2016, where she was a member of
the nominating committee and special ad hoc committee. Prior to that, Ms Goggins worked
at Johnson & Johnson until 2011, where she held various leadership positions, including
member of the Johnson & Johnson Executive Committee, worldwide chair of the consumer
group, company group chair of North America, and president of the Johnson & Johnson
Consumer Products Company. Ms Goggins holds a Bachelor of science degree in food
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chemistry from the University of Wisconsin-Madison and a Master’s degree in management
from the Kellogg Graduate School of Management at Northwestern University, USA.

Werner Bauer is a Swiss and German citizen and has served as a member of the Board of
Directors since the IPO. From 2015 until the IPO, he served as an advisory board member for
the Company. Mr Bauer is also currently vice chair of the board of directors of Givaudan SA
(SIX: GIVN) (since 2014) and of Bertelsmann SE & Co. KGaA (since 2012). He is further the
chair of the board of trustees at the Bertelsmann Foundation (since 2011). From 2013 to
2022 he served as a member of the board of directors of Lonza Group AG (SIX: LONN)
and from 2011 to 2018 as a member of the board of directors of GEA-Group AG. Prior to
that he held a number of other board positions, including chair of the board of directors of
Nestlé Deutschland AG (from 2005 to 2017) and chair of the board of directors of Galderma
Pharma SA (from 2011 to 2014). Most recently, Mr Bauer was executive vice president and
head of innovation, technology, research & development for Nestlé SA (from 2007 to 2013),
and prior to that he served as executive vice president and head of technical, production,
environment, research & development for Nestlé SA and held other positions within Nestlé.
Furthermore, Mr Bauer served as chair of the board of directors of Sofinol S.A. (from 2006
to 2012) and as a member of the board of directors of L'Oréal (from 2005 to 2012) and of
Alcon Inc. (from 2002 to 2010). Mr Bauer started his career in 1980 as a professor in chemical
engineering at Hamburg Technical University, after which he was a professor in food
bioprocessing and director of the Fraunhofer Institute for Food Technology & Packaging
at the Technical University of Munich. Mr Bauer holds a diploma and PhD in chemical
engineering from the University of Erlangen-Nurnberg, Germany.

Wah-Hui Chu is a Chinese citizen and has served as a member of the Board of Directors
since the IPO. From 2015 until the IPO, he served as an advisory board member for
the Company. Mr Chu is also the founder and chair of iBridge TT International Limited
(Hong Kong) since 2018 and a member of the board of directors of Mettler Toledo
International (NYSE: MTD) since 2007, and he was the founder of M&W Consultants Limited
(Hong Kong) in 2007. From 2013 to 2014, when he retired, Mr Chu served as CEO and a
member of the board of directors of Tingyi Asahi Beverages Holding, and from 2008 to 2011
he acted as executive director and CEO of Next Media Limited. He also served as a member
of the board of directors of Li Ning Company Limited from 2007 to 2012 and as chair of
PepsiCo Investment (China) Limited from 1998 to 2007, and again from 2012 to 2013. Mr Chu
spent many years as an executive at PepsiCo, serving as non-executive chair of PepsiCo
International’s Asia region in 2008 and president of PepsiCo International - China beverages
business unit between 1998 and 2007. Before joining PepsiCo, Mr Chu held management
positions at Monsanto Company, Whirlpool Corporation, H.J. Heinz Company and the
Quaker Oats Company. Mr Chu holds a BSc in agronomy from the University of Minnesota
and an MBA from Roosevelt University, USA.

Mariel Hoch is a Swiss and German citizen and has served as a member of the Board of
Directors since the IPO. Ms Hoch has been a partner at the Swiss law firm Bar & Karrer
since 2012. She is currently also a serving member and vice chair of the board of directors
of Comet Holding AG (SIX: COTN) (since 2016), where she also chairs the nomination and
compensation committee. Furthermore, she is a member of the board of directors of
Komax Holding AG (SIX: KOMN) (since 2019), where she also sits on the audit committee,
and of MEXAB AG (since 2014). Ms Hoch served as a member of the board of directors
of Adunic AG from 2015 to 2018. She has been a member of the foundation board of The
Schorling Foundation since 2013, a member of the foundation board of the Irene M Staehelin
Foundation since 2020 and a member of the Law and Economics Foundation St Gallen
since 2020. Ms Hoch was also co-chair of the Zurich Committee of Human Rights Watch
between 2017 and 2021. Ms Hoch was admitted to the Zurich bar in 2005 and holds a law
degree and a PhD from the University of Zurich, Switzerland.
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Abdallah al Obeikan is a Saudi Arabian citizen and has served as a member of the Board of
Directors since April 2021. Mr al Obeikan is also currently a member of the board of directors
of Arabian Shield Cooperative Insurance Company (TADAWUL: ARABIAN SHILED), listed
on Tadawul Stock Exchange, KSA. He further serves as a member of the board of directors
and CEO of the Obeikan Investment Group (OIG) - a major player in packaging, digital
solutions and education industries - where he also holds board and management positions
in several OIG subsidiaries. In addition, Mr al Obeikan is chair of Obeikan AGC Glass
Company (TADAWUL: OBEIKAN GLASS), chair of Riyadh Polytechnic Institute, a member
of the board of directors of National Water Company, a member of the board of directors of
Social Development Bank and a member of the advisory board of KSA agencies. Abdallah
al Obeikan joined the Obeikan family business in 1987 and was CEO of the SIG Combibloc
Obeikan joint venture companies from 2000 to 2021. Mr al Obeikan holds a BSc in electrical
engineering from King Saud University, Riyadh, K.S.A.

Martine Snels is a Belgian citizen and has served as a member of the Board of Directors
since April 2021. Ms Snels is also currently a member of the supervisory board of
Prodrive Technologies (since 2023) and a member of the board of directors of Electrolux
Professional AB (since 2019). In addition, Ms Snels is the founder and CEO of L’Advance BV
(since 2020) and a member of the supervisory board of URUS Group LLC (since 2021). She
previously served as a member of the supervisory board of VION Food Group NV (from
2020 to 2022) and as a member of the board of directors of Resilux NV (from 2019 to 2022).
Prior to that she was a member of the executive board of GEA Group AG (from 2017 to
2020) and held various leadership roles at Royal Friesland Campina NV (from 2012 to 2017)
including member of the Executive Board - C.0.0. Ingredients (2015-2017), Nutreco NV
(from 2003 to 2012) and Kemin Industries (from 1996 to 2003). Ms Snels holds an MSc in
Agricultural Engineering from K.U. Leuven, Belgium.

Laurens Last is a Dutch citizen and has served as a member of the Board of Directors since
April 2022. Mr Last is currently also Director of Clean Holding B.V., TSAL Holding NV and
Cycle Investments BV. He was founder and CEO of International Packaging Network (IPN)
and afterwards Chair and a member of the Board of Scholle IPN. Before pursuing his
entrepreneurial ventures, Mr Last studied at HEAO Business School in the Netherlands.

As of 31 December 2022, other than with respect to Laurens Last, there are no material
business relationships of any Board member with the Company or with any subsidiary or
joint venture company. With respect to Laurens Last, a contingent consideration may be
payable to Clean Holding B.V., a company ultimately controlled by Laurens Last, in three
annual instalments of up to $100 million per year for the years ending 31 December 2023,
2024 and 2025 as part of the consideration for the acquisition of Scholle IPN, contingent
upon Scholle IPN outperforming the top end of SIG’s mid-term growth guidance of 4-6%
per year in the respective years. Any payments for growth rates ranging from 6 to 11.5%
per year are subject to a pre-agreed ratchet structure. The Group has also entered into a
transitional service agreement in relation to an entity controlled by Laurens Last that was
not part of the acquisition of Scholle IPN. This transitional service agreement, ending in
May 2023, has no significant impact on the Group.
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SIG Group aims to have a well-balanced Board of Directors with individuals who bring a
variety of perspectives, backgrounds and skills, and who apply them to permit the Board
of Directors to offer informed stewardship. The Board skill matrix below summarises the
current set of skills/traits grouped into 13 categories:

Board skill matrix

2 & & é}@(\ &
& ¢ & \)\o“o & & & &
O /& & X & S F W
S . S SR SR N S T S
Qualifications and experience Q S AR SN R R
4 Customer: fast moving consumer goods (FMCG) ] u ] u] n ] O
(3 Sector: packaging industry O ] [ o O n ] n m]
& Financial proficiency | o O u] O o [ | u] [ |
(@ Enterprise risk management O [m] O ] [ ] u] O m] [ ]
& Leadership, incl. human capital development u ] | ] O ] n ] O
4] Growth: strategy and business development / entrepreneurial u ] u ] O ] | ] O
A Technology and innovation management u ] O m] ] [ ] ]
{3 Operational excellence (incl. quality management, supply chain) ] ] O [m] O [ ] ]
© Digitalisation, incl. cybersecurity O o O u] [ | m] O
& Environmental, social and governance (ESG) O o O m] O u] O u] O
@ International & global perspective u u u u O ] [ ] ] [ ]
& Mergers and acquisitions, integrations | o O ] [ | ] O m] O
@ Legal & regulatory affairs O m] O m] [ | u] O u] O
Independence ° ° ° ° ° ° °
B Expert/very experienced O Proficient / relevant experience ® [ndependent
3.2 Number of permissible activities

In the interest of good governance, the Company’s Articles of Association limit the number
of outside mandates of the members of our Board as follows:

(i) up to four mandates in listed firms;
(i) up to ten mandates in non-listed firms®; and

(iii) up to ten mandates in foundations, associations, charitable organisations and
other legal entities.

Such a mandate is deemed to be any activity in superior governing or administrative
bodies of legal entities that are obliged to be registered in the commercial register or
any comparable foreign register, other than the Company and any entity controlled by
or controlling the Company. The Board members shall ensure that such activities do not
conflict with the exercise of their duties for the Group. Functions in various legal entities
that are under joint control, or in entities in which this legal entity has a material interest,
are counted as one function.

6 Pursuantto art. 727 para.1number1CO.
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3.3 Election and term of office

The members of the Board of Directors are elected individually each year by the Annual
General Meeting of the Company for a term of office of one year and can be re-elected. The
Chair of the Board of Directors is also elected each year by the Annual General Meeting for
a period of office of one year. There is no limit on the term in office. The initial election year
of each Board member is shown in the table on > page 189.

3.4 Internal organisation - division of roles
within the Board of Directors and working methods

The Board of Directors represents the Company vis-a-vis third parties and attends to alll
matters which have not been delegated to or reserved for another corporate body of the
Company. The Chair convenes meetings of the Board of Directors as often as the Group's
business requires, but at least four times a year. The Chair prepares the meetings, draws
up the agenda, and acts as chair. Any member of the Board can ask for a meeting to be
convened and for the inclusion of an item on the agenda. In order to pass resolutions, not
less than a majority of the Board members must be participating in the meeting. Except
as required by mandatory law, the Board will adopt resolutions by a simple majority of
the votes cast. In case of a tie, the Chair has no casting vote. Board resolutions may also
be passed in writing by way of circular resolution, provided that no member of the Board
of Directors requests oral deliberation (in writing, including by email) of the Chair or the
secretary. Board resolutions by means of a written resolution require the affirmative vote
of a majority of all the members of the Board.

4. Committees

The Board of Directors may delegate the preparation and execution of its decisions to
committees or to its individual members. The Board of Directors has appointed three
standing committees: the Audit and Risk Committee, the Compensation Committee, and
the Nomination and Governance Committee. For each of the committees, the Board of
Directors elects a chair from the members of the Board of Directors. The period of office of
all Committee members is one year. Re-election is possible.

Subject to the provisions of the Articles of Association’, the Audit and Risk Committee
and the Compensation Committee shall generally comprise three or more members of the
Board of Directors. The Nomination and Governance Committee shall generally comprise
two or more members of the Board of Directors.

41 Compensation Committee

As required by Swiss law, the members of the Compensation Committee are elected
each year by the Annual General Meeting. As of 31 December 2022, the members of the
Compensation Committee were Colleen Goggins (chair), Mariel Hoch and Wah-Hui Chu.

Meetings of the Compensation Committee are held as often as required, but in any event at
least three times a year, or as requested by any of its members.

7  https://www.sig.biz/investors/en/governance/articles-of-association.
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The members of the Compensation Committee shall be non-executive and independent,
and a majority of the members of the Compensation Committee, including its chair, should
be experienced in the areas of succession planning and performance evaluation, as well as
the compensation of members of Boards of Directors and executive management boards.

The Compensation Committee shall assist the Board in fulfilling its responsibilities relating
to the compensation of the members of the Board of Directors and the Group Executive
Board. The Compensation Committee’s responsibilities include:

« issuance and review of the compensation policy and the performance criteria,
and periodical review of the implementation and submission of suggestions and
recommendations to the Board, including as regards compliance with applicable laws;

« preparation of the Board of Directors’ proposals to the Annual General Meeting regarding
the compensation of the Board of Directors and the Group Executive Board;

« review of the principles and design of compensation plans, long-term incentive and
equity plans, pension arrangements and further benefits for the Group Executive Board,
including review of the contractual terms of the members of the Group Executive Board
and submission of adjustments to the Board of Directors for approval;

« for each performance period, preparation of the decisions for the Board of Directors
regarding the compensation of the members of the Board of Directors and the Group
Executive Board, including the breakdown of compensation elements (within the amount
approved by the Annual General Meeting);

« submission of suggestions to the Board of Directors regarding the recipients of
performance-related and/or long-term incentive compensation, and submission of
suggestions to the Board of Directors regarding the definition of the annual or other
targets for performance-related and/or long-term incentive compensation; and

« review of the compensation report and submission to the Board of Directors for approval.

The Board of Directors may entrust the Compensation Committee with additional duties in
related matters. The Compensation Committeeis required to report its activities to the Board
of Directors on a regular basis and to make recommendations and propose appropriate
measures to the Board of Directors.®

4.2 Audit and Risk Committee

The members and the chair of the Audit and Risk Committee are appointed by the Board
of Directors. As of 31 December 2022, the members of the Audit and Risk Committee were
Matthias Wahren (chair), Mariel Hoch, Martine Snels and Werner Bauer.

Meetings of the Audit and Risk Committee are held as often as required, but in any event at
least four times a year, or as requested by any of its members.

The members of the Audit and Risk Committee shall be non-executive and independent,
and a majority of the members of the Audit and Risk Committee, including its chair, must be
experienced in financial and accounting matters.

The Audit and Risk Committee: (i) assists the Board in fulfilling its supervisory responsibilities
withrespect to (a) the integrity of the Company'’s financial statements and financial reporting
process, (b) the Company’s compliance with legal, regulatory and compliance requirements,
(c) the system of internal controls, and (d) the audit process; (ii) monitors the performance
of the Company'’s internal auditors and the performance, qualification and independence

8 The organisation and responsibilities of the Compensation Committee are stipulated in the Articles of Association (art. 21).
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of the Company’s independent auditors; and (iii) considers the proper assessment and
professional management of risks by supervising the Company’s risk management system
and processes.

The responsibilities of the Audit and Risk Committee include, in particular, reviewing and
discussing with the CFO and, both together with the CFO and separately, with the auditors
the Company’s annual and semi-annual and quarterly (if quarterly financial statements
are prepared) financial statements and reports intended for publication, as well as any
other financial statements intended for publication. The Audit and Risk Committee also
recommends the annual financial statements for approval by the Board of Directors
for submission to the Annual General Meeting, recommends the semi-annual financial
statements for approval by the Board of Directors and approves quarterly (if quarterly
financial statements are prepared) financial statements for publication. In addition, the Audit
and Risk Committee discusses with the CFO and the auditors significant financial reporting
issues and judgements made in connection with the preparation of the Company’s financial
statements, including any significant changes in the Company’s accounting policies, the
selection and disclosure of critical accounting estimates, and the effect of alternative
assumptions, estimates or accounting policies on the Company’s financial statements.

In connection with the risk management of the Company, the Audit and Risk Committee
discusses with the CFO and, if appropriate, the Group General Counsel any legal matters
(including the status of pending or threatened litigation) that may have a material impact
on the Company’s business or financial statements and any material reports or inquiries
from regulatory or governmental agencies that could materially impact the Company’s
business or contingent liabilities and risks. Its members periodically review the Company’s
policies and procedures designed to secure compliance with laws, regulations and internal
rules regarding insider information, confidentiality, bribery and corruption, sanctions
and adherence to ethical standards, and assess the effectiveness thereof. The Audit and
Risk Committee obtains and reviews reports submitted at least annually by the Group
General Counsel and any other persons the committee has designated as being responsible
for assuring the Company’s compliance with laws and regulations. In this context, it informs
the Board at least annually about the most significant risks for the Company and the Group,
and how such risks are managed or mitigated.

The Board of Directors may entrust the Audit and Risk Committee with additional duties
in financial matters. In discharging its responsibilities, the Audit and Risk Committee has
unrestricted and direct access to all relevant information in relation to the Company and
the Group. The Audit and Risk Committee ensures that it is informed by the independent
auditors on a regular basis. The Audit and Risk Committee is required to report its activities
to the Board of Directors on a regular basis and to make recommendations and propose
appropriate measures to the Board of Directors.
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4.3 Nomination and Governance Committee

The members and the chair of the Nomination and Governance Committee are appointed
by the Board of Directors. As of 31 December 2022, the members were Andreas
Umbach (chair), Wah-Hui Chu, Martine Snels and Werner Bauer.

Meetings of the Nomination and Governance Committee are held as often as required, butin
any event at least two times a year, or as requested by any of its members.

The majority of the members of the Nomination and Governance Committee shall be non-
executive, and a majority of the members of the Nomination and Governance Committee,
including its chair, must be experienced in nomination of members of Boards of Directors
and the Group Executive Board and in corporate governance matters.

The Nomination and Governance Committee assists the Board of Directors in fulfilling
its responsibilities and discharging the Board'’s