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NEW PÁQUERETTE BRAND OPENS UP NEW PRODUCT CATEGORY 

Triballat Noyal launches first plant-
based drinks mixed with cow milk in 
SIG carton packs  
 

French family business Triballat Noyal is launching a new brand of drinks called Pâquerette & 

Compagnie, which uniquely combines the creaminess of cow milk with the delicious flavours of 

plant-based ingredients, in combiblocMidi 750 ml carton pack from SIG. 
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Bringing something refreshingly different to the French market, Triballat Noyal will introduce three 

new drinks under the Pâquerette brand, with high quality ingredients and the greatest respect for 

animal welfare and local farmers. The new drinks are made from 50% cow’s milk, collected from 

Brittany, and 50% plant-based ingredients: oat, almond and hazelnut.  

 

Triballat has always done things differently and is committed to doing what is best for both people 

and planet. Opening up this new product category meets changing demands from its consumers 

for healthy and innovative beverages. Today’s consumer wants new variety, great taste and 

healthy nutrition and this is why the team at Triballat Noyal came up with the idea of mixing dairy 

and plant-based ingredients for the first time. 

 

The convenient, flexible and sustainable packaging and filling technology is also essential for such 

an innovative product launch. SIG’s filling technology provides high flexibility without compromising 

on speed, with an output of 12,000 packs per hour. CFA 812 filling machine from SIG provides 

customers such as Triballat with up to 70 packaging options - an unmatched variety of formats, 

volume sizes, openings and packaging material options can be filled on one filling machine for 

square based aseptic cartons.  

 
Noëmie Buffet, Product & Category Manager at Triballat Noyal: “Being 
experts in both dairy and plant-based products, this new 50/50 mix offers 
our consumers a great tasting yet healthy drink. SIG’s combiblocMidi carton 
pack has already been well received by our Sojasun and Sojade 
consumers and is also the perfect packaging solution for our new 
Pâquerette brand. This responsible, convenient and visually appealing 
packaging enables us to stand out in retail and offer the very best in 
sustainability for our consumers.”  

 

Efficiency, flexibility and differentiation are key issues in the food and beverage industry. This not 

only applies to product development but also, just as importantly, to the type of packaging and 

filling technology used. 

 
François Dieulouard, Key Account Manager at SIG: “Working in close 
partnership, we are able to help the passionate family business Triballat to 
rapidly adapt to changing demands for innovative products from its 
consumers. Our flexible filling technology enables new product categories 
like Pâquerette to successfully launch to market quickly and in the right 
packaging.”  

 

The partnership between SIG and Triballat Noyal offers true product innovation and differentiation, 

delivering innovative product and packaging solutions that enable businesses to satisfy ever-changing 

needs. 

 

 
 
About SIG 
SIG is a leading systems and solutions provider for aseptic carton packaging. We work in partnership with 
our customers to bring food and beverage products to consumers around the world in a safe, sustainable 
and affordable way. Our unique technology and outstanding innovation capacity enable us to provide our 
customers with end-to-end solutions for differentiated products, smarter factories and connected packs, all to 
address the ever-changing needs of consumers. Sustainability is integral to our business and we are going 
Way Beyond Good to create a net positive food packaging system.  
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Founded in 1853, SIG is headquartered in Neuhausen, Switzerland. The skills and experience of our 
approximately 5,900 employees worldwide enable us to respond quickly and effectively to the needs of our 
customers in around 70 countries. In 2020, SIG produced 38 billion carton packs and generated €1.8 billion 
in revenue. SIG has an AA ESG rating by MSCI, a 13.4 ESG Risk Rating (low risk) score from  
Sustainalytics and a Platinum CSR rating by EcoVadis. For more information, visit www.sig.biz  
For insights into trends that drive the food and beverage industry and inspire us to innovate, visit our SIGnals 
blog: https://www.sig.biz/signals/en  
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PICTURE CAPTION:  

French family business Triballat Noyal is launching a new brand of drinks called Pâquerette & 

Compagnie, which uniquely combines the creaminess of cow milk with the delicious flavours of 

plant-based ingredients, in combiblocMidi 750 ml carton pack from SIG. 
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